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Motor vehicle registrations during 1948 
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increased over 1947 by 8.7%, bringing 
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the total number of cars on the road to 
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more than 40 million. For the same per- 
iod gasoline consumption rose propor- 
tionately—8.48% (see charts). What 
these increases can mean in the way of 
more TBA sales is discussed in NPN’s 
TBA Section. P. 50. Figures for vehicle 
registration chart furnished by PRA; for 
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gasoline consumption chart by API. 
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Car Dealers Push Lube Oil Campaign 


Mileage guarantee bonds or policies are being 
pushed by car dealers in an effort to increase their 
lube oil business. A survey by NPN reveals that this 


practice is spreading rapidly, with the promoter of 


one type of policy reporting more than 600 dealers 
throughout U.S. now using the system. For a detailed 
report of the extent of this practice and how it works, 


see story starting on P. 11. 





Advantages of Premium Gasoline 


Fifty per cent of all cars on the road today require 
premium gasoline for knock-free performance. A thor- 
ough discussion of the increased demand for premium 
grade gasoline and the advantage it offers over reg- 
ular grade gasoline in powering modern automobiles is 


included in a paper delivered before the API Marketing 


Committee meeting in St. Louis. Partial text of the 


paper is published in this issue, starting on P. 26. 


NPN Equipment Section 


News of new products on the market, improvements 
on current products, reports on trade literature, and 
items concerning equipment suppliers and manufactur- 


ers are contained in NPN’s Equipment Section. P. 33. 
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with BRODIE QUANTROL METERS 
equipped with BRODIMATIC PRINTERS 


The number of customers each tank truck will serve depends 





on the time required for each delivery, and the number of 
miles to be covered. To make the most efficient use of de- 
livery time requires fast, accurate, dependable measurement. 
This eliminates slow, hand-bucketing methods—and requires 


the installation of modern Brodie Metering equipment. By 





adopting Brodie Quantrol Meters, the delivery capacity of 


each tank truck is materially increased—and at the same time 
errors, spillage and losses of product and time are greatly RO Dp | E ] 
reduced. For greater year ’round profits make metered deliveries 


of heating oil in winter—tractor fuel in summer. Investigate M E T E RS 
Brodie Automatic Metered Delivery Control, today. Write 


for full details. 
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PETROLEUM METERING EXCLUSIVELY 

















RALPH N. BRODIE CO., INC., Gist « LoweLt, OAKLAND 8, CALIFORNIA 
Division Offices: CHRYSLER BLDG., New YorK City « 59 E. VAN BUREN, 
CHICAGO 5 e¢ 302 SOUTH PEARL ST., DALLAS 1, TEXAS ¢ 221-9TH AVE. 
NorTH, SEATTLE 9, WASH. ¢ 2101 S. SAN PEDRO, LOS ANGELES 11, CALIFORNIA 


REPRESENTATIVES AND STOCKS IN ALL PRINCIPAL CITIES 
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Zip! Some authorities say 
that the South American DEER 
BOTFLY, distinguished by a 
short stubby body and mot- 
tled wings, goes three or 
four hundred miles per hour. 
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| 60.6 sixty miles per hour, is 
“ { 5. +—_— distinguished by horns 
wie, 6/ ~=Cothhat: have a spur-like 

- ee prong. 
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When you see these speedsters 


 TRADE-MARKS | 
OF NATURE. 


will identify them 


+ 


‘Vest When you buy gasoline The WHITE-TAILED DEER often reaches 

























| galas a speed of fifty miles per hour when 

/ + y’ 4 startled. You can’t mistake his identi- 
/ : ve THE TRADE bea MA fying mark, the flashing white under- 
f &§ 0.1 7) side of his tail, as he speeds away. 
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A feathered dive bomber 1 5 ’ 
pb 9a spt he identifies gasoline stepped up 


and eighty miles per hour , “ah 66 ” . . 
fe ke tee Gee, with “Ethyl” antiknock fluid 


can be identified by the 
mustache-like markings 
at the base of his bill. 





TO MAKE YOUR CAR PURR 
WITH POWER... 


to get performance that whisks 
you through the stop and go of 
city traffic... 

to enjoy the effortless power that 
eats up the miles on the open high- 
way... 

ask for “‘Ethyl’”’ gasoline—high 
The SWORDFISH can reach a speed of quality gasoline improved with 


sixty miles per hour. He is distin’ “Ethyl” antiknock fluid, the fa- 
-_ ee a mous ingredient that steps 


ends in a broad, flat sword. ; 
up power and performance. a 


“E: :yl” antiknock fluid is made by ETHYL CORPORATION, Chrysler Bldg., N.Y. 17, N.Y. 
Ma’ 18, 1949 































































Waterloo, la. Terre Haute, Ind. 

























MOTOR OIL 


CONTAINS EXTRINOF 


Yes, the D-X “extra” of Extrinol gives you the 
first real oil sales advantage in years. Extrinol 
in D-X Motor Oil helps clean motors, protect 
bearings and fight sludge. 


This “extra” gives you a simple, convincing 
sales story that you can tell to every prospect. 
And, you can back it up with the famous D-X 
Money-Back Guarantee. 


SMASHING AD CAMPAIGN 
HELPS YOU SELL, TOO... 


We're giving you all-out assistance by running 
advertisements in leading motor magazines, 
1,000 newspapers, farm papers, national farm 
magazines. We’re telling the story of D-X with 
Extrinol on the radio and on outdoor boards. 
All this means extra sales for you. Write to 
Mid-Continent today to get complete informa- 
tion about a D-X dealer franchise. 


MID-CONTINENT PETROLEUM CORPORATION 


TULSA, OKLA. Omaha, Nebr. Chicago, Hl. 
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THE ews WE 


COMING MEETINGS 


MAY 
Petroleum Assn. 
Twain Hotel, Elmira, New York, 
(merican Petroleum Institute, 
Committee, Division of Marketing, 
Broadmoor, Colorado Springs, Colo., 
22-24 


National Oil Jobbers Council, 


Empire State Inc., Mark 
May 22-24 
Lubrication 
The 
May 


Mark Twain Ho- 


tel, Elmira, N May 25-26 

society of Automotive Engineers (diesel en- 
gines), Engineering Societies Bldg., New 
York, N. Y., May 26 

American Petroleum Institute, Division of Pro- 
duction, Rocky Mountain Dist., Gladstone 
Hotel, Casper, Wyoming, May 26-27. 


National Tank Truck Carriers, Inc., The Cos- 
mopolitan Hotel, Denver, Colo May 30, 31 
ind June 1. 

JUNE 

California Natural Gasoline Assn., spring 
frolic, Rio Hondo Golf Club, Downey, Calif., 
June 4. 

Society of Automotive Engineers, summer 
meeting, French Lick Springs Hotel, French 
Lick, Ind., June 5-10 

South Carolina Oil Jobbers Assn., Ocean For- 
est Hotel, Myrtle Beach, S. C., June 8-9 


regional 
Broad- 


Refiners Assn., 

relations meeting 
Kans., June 10 

Assn., convention, Hotel 
Tenn June 12-14 


Western Petroleum 
technical-industrial 
view Hotel, Wichita 
‘ennessee Oil Men’s 
Patten, Chattanooga 
.ne Oil Trade Assn. of Philadelphia, spring 
golf match and dinner, Manufacturers Coun- 
try Club, suburban Philadelphia, Pa., June 
14 
International 
International 
June 15-17 
Cincinnati Oil 
{ills Country 
» 
Pennsylvania Grade Crude Oil 
neeting Hotel William Penn 
a June 16-17 
Michigan LP-Gas Assn., 
r Springs, Mict 
Texas Butane Dealers Assn., convention 
ide show, Dallas, Texas, June 26-28 
JULY 
Ceorgia Independent Oil Men’s Assn., mid-year 
nvention, General Oglethorpe Hotel, Wil- 
ngton Island, Savannah, Ga., July 13-14 
National Oil Jobbers Council, Grove Park Inn 
sheville, N, C July 17-20 
AUGUST 
society of Automotive 


st Coast meeting 
rtland, Oregor Aug 
llorida Independent 
Assn., summer 
te Daytona Beacl Fla August 19 
Kentucky Petroleum Marketers Assn., fall out 
ind golf tournament, Lexington Country 
b, Lexington, Kentucky \ug. 24-25 


SEPTEMBER 


Society of Automotive Engineers, 
rv Meeting, Hotel Schre 


sponsored by 
England, 


Conference, 
Union, London, 


Gas 


Gas 


Club, 
Club, Ft 


annual picnic, Summit 
Mitchell, Ky June 


Assn., annual 
Pittsburgh, 


annual meeting, Har- 


IS OT 


June 25-27 
and 


National 
Hotel 


Engineers, 

Multnomah 
15-17 

Petroleum 


Sheraton 


Marketers 
Plaza 


meeting 


National 
veder Milwau 
Sept 13-15 

of Petroleum 


Atlanta 


W ise 

National Retailers, 

Ir Municipa 
13-15 


Traymore 


Congress 
annual conver 
torium Atlanta Georgia 
Natonal Petroleum Assn., Hotel 
ntic City, New Jersey 14-16 
inv rican Petroleum Institute, Lubrication 
(Committee, Division of Marketing, T 
ymore, Atlantic City, N. J Sept. 14-1: 
Nat onal Butane-Propane Assn.,  Jeffersor 
‘ St. Louis, Mo Sept. 19-21 
Ind: »endent Oil Compounders Assn., 2nd an- 
meeting, Hotel Sherman, Cl 


Sept 


Sept 





cago, Ill 





























26-27 
OCTOBER 

Am rican Society of Mechanical Engineers, 
P ‘roleum Division Conference Oklahoma 

more Hotel, Oklahoma City, Okla Oct 
Nat nal Lubricating Grease Institute, Hotel 
I sevelt, New Orleans, La., Oct. 3-5 
Oh Petroleum Marketers Assn., Inc., Fal! 


ference, Hotel Miam Dayton, Ol Oct 
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NEW Unwersal finden 


lt FITS ALL TYPE TRAILERS 
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CHECK THESE OUTSTANDING FEATURES 


@ The load is always evenly distributed on each axle and each of the four wheels. 


Economical maintenance and fewer break-downs for the tandem operator and fewer 
wearing parts. 


®@ Equally smooth braking on all four wheels due to the fact that both axles are pulled by 
sturdy radius rods instead of being pushed. 
Perfect equalization and lifetime castings. 
Equalizer head mounted on four needle bearings. 
SI 


All radius rods mounted in rubber. 


All four wheels have complete freedom of movement. 


Complete flexibility gives less shock and easier performance of tank. 


Incorporated | the Manufacture of Tandem Systems ONLY! 


FRAZIER 2422" SYSTEMS, Inc: IF 
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AHEAD + #% NEWS 








THE ALMIGHTY CONSUMER— Formulating a program 
to rouse the home heating oil customer to summer fill 

a declining market is taxing oil company management. 
The problems are complex, but all revert to the fact that 
the tank wagon customer shows no interest in buying his 
initial fill of next winter’s fuel oil. As refiners tussle 
with the problem of high stocks, the questions from their 
standpoint are: 1. If the consumer eventually does re- 
lax, will the normal 20-25% summer fill be sufficient to 
relieve pressure of bulging refinery storage? 2. What 
will it take to change the home owner’s mind if he 
continues to stand off? Will it mean allowing him 30 
days to pay his bill, or should those with good credit 
be allowed to pay Sept. 1, or on Oct. 1? If none of 
these plans work, will it mean giving the customer “price 
protection” should the tank wagon price go down, through 
issuance of credit to his account? 3. Will jobbers take 
their normal share of winter requirements in the sum- 
mer with, or without, variations of possibilities in No. 
2 above? 4. Should refiner increase storage facilities 
immediately ? 


SELF HELP—-A move may develop soon within the Na- 
tional Oil Jobbers Council to launch a drive aimed at 
pointing out various ways in which Independent mar- 
keters can help themselves to operate more efficiently 
and profitably. Idea of backers is that only by self-help 
can jobbers improve their marketing position, and that 
to rely solely on “more margin campaigns” is unrealistic 
terms of solving jobber problems. 


LUBE SALES PLANNING—Oil companies are not 
alone in their efforts to boost sale of motor oil and 
lubes. Auto accessory stores (especially the chain 
Stores) are studying gasoline-oil ratio sales figures to 
lcLermine what should be done to boost lube sales, and 
h much of an increase they can shoot for. Also, car 
lers are pushing mileage guarantees (see story on p. 
calling for 1,000-mile oil changes. 


SI} LLING SERVICE—Fuel oil marketers in a large East 
Coist metropolitan area who have been emphasizing 
se: vice rather than granting quantity discounts, are op- 
ln istic about retaining livable fuel oil margins in face 

he falling market. How issue of price discounts is 
db ig skirted is illustrated by story told by one marketer 
inswering price concession request: ‘Owner wanted 
per gal. reduction in fuel oil sold to his five apart- 
m nt buildings but signed contract at full market price 
at er I demonstrated in one building how fuel oil con- 
St uption could be reduced 50% through more efficient 
bt ner installation and after offering service work at 
fee per month.” 
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TALKING BACK—One of the byproducts of Harlan 
Manchester’s article on premium gasoline and motor oil 
change in Reader’s Digest is development of a spirit 
within the oil industry that its critics must be answered. 
There is an effort within the API, as disclosed at last 
week’s Marketing Committee meeting, to get the in- 
stitute to seek publication in the Digest of a reply to 
Manchester. But this is just one of the signs. Many com- 
panies are putting information into the hands of employes 
so they may refuse Manchester’s charges. In contrast, 
only a year ago the statements on premium gasoline by 
the American Automobile Assn., on which Manchester 
based part of his article, were virtually ignored by the 
industry. 


PETER PAYS PAUL—Those who have studied self- 
serves on the West Coast believe that these stations have 
just about reached their potential, at least under present 
economic conditions, and that from now on any increase 
in gallonage by one self-serve will be at the expense of 
another. 


PENDULUM SWINGING?—Some major companies are 
experimenting with small island-type service stations in 
a move intended to go part way in meeting self-serve 
competition. Buildings are just large enough to house 
lubritorium and restrooms. Later on, if operation proves 
successful, they may consider a small addition for han- 
dling TBA. These companies say the day of elaborate 
“Moslem” type outlets is waning, with increasing num- 
ber of motorists figuring they’re paying for the gild as 
well as the gasoline. 


HARD OF HEARING— Despite the urging of various In- 
terior Department officials, top members of the House 
Commerce Committee are saying there will be no hear- 
ings this year on legislation to inaugurate a commercial 
synthetic liquid fuels industry with government loans 
The reason, these congressmen say, is that there ar 
too many other pressing matters on Capitol Hill. On 
the Senate side, however, Chairman O’Mahoney (D., 
Wyo.) of the Interior Committee still has hearings for 
this year under consideration. 


UNWEARY WHERRY—Sen. Wherry (R., Nebr.) still 
has not given up completely in his fight to get the Sen- 
ate to establish a separate committee to handle only 
small business matters. Where before the Nebraska sen- 
ator had been leaning more to the idea of re-constituting 
the special Small Business Committee which he headed 
during the last Congress, he is planning now to push for 
adoption of a resolution by Sen. Holland (D., Fla.) which 
would create a standing, or permanent, committee on 
small business. 
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WASHINGTON—By Herbert A. Yocom 


Secy. Johnson Seems Headed 


Right Way on Oil-Military Setup 


The new secre- 
tary of defense, 
Louis Johnson, is 
to be congratu- 
lated for his seeming recognition of 
the imperativeness of assuring that 
determinations of military oil policy 
continue at a high level—up among 
the big brass and gold braid—and be 
handled more or less separately and 
distinctly from other matters related 
to defense planning. 


Mr. Yocom 


By his order converting the Armed 
Services Petroleum Board into the 
Petroleum Committee of the Muni- 
tions Board, he appears also to have 
hit on a happy means whereby the 
remarkable measure of effectiveness 
achieved by ASPB in the rapidly 
changing, complicated field of mili- 
tary oil strategy may be still fur- 
ther improved. That is because the 
Petroleum Committee, working under 
the direct cognizance of the MB, 
should be in a better position than 
was ASPB to see to it that in no 
phase of the board’s activities is 
there any overlooking of anything in 
any way concerned with oil. Too 
often in the past has there been op- 
portunity for actions being taken 
without consideration to the upset- 
ting effect these could have on the 
grand design plotted by those best 
able to say what ought or ought not 
to be done, and how. 


There had been some fear in indus- 
try quarters in recent weeks that the 
secretary, in deciding ASPB’s fate, 
» Might reduce the agency to subordi- 
nate status. He did nothing of the 
sort, or so his order would indicate. 


provides first and foremost for 
entral agency for the co-ordina- 
of all policy and planning mat- 
relating to petroleum... .” This 
y means that he envisions the 
Petroleum Committee as_ the 
iry’s top authority on oil and, 
ich, not to be crowded into a 
seat or shut off from direct 
iunication with either the board 
e Joint Chiefs of Staff. 


‘re are other of what appear 
rately designed precautions to 
e against any stepping back- 
s in the field of military oil 
ling. 


e is in the proviso that ASPB is 
“transferred intact as an organ- 
m, including its present person- 
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nel... .”’ this guarantees staffing on 
a high level, as the same four gen- 
erals and two admirals comprising 
ASPB now will comprise PC—and 
you don’t assign rank like that in- 
tending for them to be _ pushed 
around. 

Another seemingly calculated safe- 
guard against any undercutting of 
PC is found in the secretary’s posi- 
tive direction that “the staff of the 
Petroleum Committee shall not be 
duplicated by the establishment of 


Interpreting the Oil News 





other staffs for petroleum planning 
in other agencies of the national mili- 
tary establishment.’ These others 
may have “small groups” working on 
oil matters, it is true, but their “‘pri- 
mary function” shall be, the direc- 
tive provides, “to insure full utiliza- 
tion of the services of the Petroleum 
Committee.” 

Under the circumstances and if, in 
effectuating the reconstitution of 
ASPB, the Munitions Board carries 
out what appears the ciear purpose 
and intent of Secretary Johnson, 
there should be no interruption of, 
or interference with, the splendid 
working relationships now firmly es- 
tablished between industry and the 
military. 

For the industry, the military and, 
for that matter, the country, it would 
be most unfortunate if things turned 
out otherwise. 





MIDWEST—By 


Leonard Castle 


Salesmen Astound ‘Buyers 
With Poor LP-Gas Sales Talks 


The fact that 
many LP - gas 
salesmen are 
poorly equipped 
not only to combat the misleading 
propaganda of the electric industry 
but to tell the story of LP-gas itself 
was shown in a recently completed 
field survey conducted and financed 
by the Empire Stove Co. of Belle- 
ville, Ill. 

This is one reason that leaders of 
the Liquefied Petroleum Gas Assn. 
were so anxious to obtain approval! 
of a public relations and advertising 
program at last week’s convention 
in Chicago. But the program was not 
adopted because the producers sec- 
tion declined to go along, although 
it was endorsed heartily by the mar- 
keters and the manufacturers of ap- 
pliances and equipment. 

Feeling of most association officers 
was that the first step in such a pro- 
gram would be the proper training 
of the salesmen on how to answer 
some of the fantastic claims and 
charges of the electric industry. 


Mr. Castle 


The field survey was conducted <n 
the states of Texas, Illinois, Oklaho- 
ma, Indiana, Missouri, Michigan, Min- 
nesota, Colorado, Arkansas, Ohio 
and California under the direction of 
Lee A. Brand, vice president of 
Empire Stove Co. and chairman of 
the association’s appliance manufac- 
turers section. 

To make it a representative sur- 


f were made to. select 
some states with strong and active 
LP-gas associations, and other states 
with weak trade organizations. Some 
of the states surveyed had powerful 
competition from the electric indur- 
try; in others the electric industry 
was weak. 


vey, efforts 


* * * 

“Experienced shoppers were em- 
ployed, who actually called at the 
LP-gas dealers’ display rooms and 
made inquiry as to the advantages of 
LP-gas and LP-gas appliances,” Mr. 
Brand explained. “Sometime during 
the conversation a statement was 
made that they, the shoppers, were 
inclined to favor electricity. 

“The effect of this statement on 
the LP-gas men was astounding. In 
few cases were the LP-gas men able 
to give a satisfactory answer. In 
most cases they were tongue-tied, 
stammered and had no prepared de- 
fense against this approach.” 

* * * 

Mr. Brand listed these _ specifi 
examples to support the contention 
that LP-gas salesmen 
adequate training: 

In Michigan, a dealer was asked if 
LP-gas was satisfactory for heatine 
a home. His answer was: “No. It 
is too expensive.’”” When told by the 
shopper that he favored electricity 
for cooking, the LP-gas dealer gave 
a splendid sales presentation on the 
gas range. However, he failed to 
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YOU'LL HARVEST an extra margin of profit when 


Now's the time to get all the facts about smooth running, 


your lines are guarded by Pittsburgh Rotocycle me- durably accurate Rotocycle meters. Write today for in- 


ters. For the Rotocycle way is the sure, safe way to formative literature. 


account for every gallon you handle. Rotocycle 


meters stop leaks and spillage; catch inaccurately 


amherst 


calibrated tank compartments. They eliminate mis- 


takes common to gauge reading. And they prevent 


unauthorized withdrawals. 


You can’t buy better designed, better built meters. 
They work for you 24 hours a day—cost surprisingly 
little—usually pay for themselves out of savings in a 


few months time. 


PITTSBURGH EQUITABLE METER DIVISION 
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nention any of the other services, 
uch as refrigeration or water heat- 
ng. The shopper got the impression 
that cooking was the only thing gas 
‘ould or could do efficiently. 


“The surprising thing is_ that 
another LP-gas dealer 25 miles from 
this dealer, who said gas was too 
expensive with which to heat, in- 
stalled 127 gas heating jobs in 1948,” 
Mr. Brand said. ‘In this particular 
locality LP-gas is cheaper than oil or 

mal for heating.” 


* * * 


In Arkansas, an LP-gas dealer, 

ren told that in the shopper’s opin- 
ion, electricity was superior to gas 
for cooking, shrugged his shoulders 
and said: “A lot of gas buyers don’t 
think so.” Nothing more was said on 
the subject of the gas range. The 
dealer did say, however: “Well, you 
certainly can’t heat your home with 
electricity.”. He then went into a 
long discourse on LP-gas for heating. 
No reference was made to water 
heating or refrigeration. No further 
reference was made to gas for cook- 
ing. Result—the shopper left with 


the impression that LP-gas was for 
home 


heating only. 


In Indiana, an LP-gas dealer, when 
told that in the shopper’s opinion gas 
was dangerous, replied that “any- 
thing is dangerous if you don’t know 
how to handle it.” He then spent 15 
minutes talking about power failures, 
how much the government was spend- 
ing to help REA and the power in- 
terests to ruin his business, but 
never said a word about the effici- 
ency of gas over electricity. Result 
The shopper got the impression that 
gas was dangerous and that the 
dealer had circumvented his direct 
question. 


“Many other similar examples 
could be given,” Mr. Brand said. 
“Over 400 LP-gas dealers were con- 
tacted. Most of them were con- 
sidered the larger operators in their 
territories. The examples outlined 
above were taken from written inter- 
views with representatives of sup- 
posedly successful and outstanding 
operators; some of the biggest in 
the industry. They certainly prove 
that something must be done if we 
are to properly educate the public 
on the advantages of LP-gas and 
discount the wild claims of the 
electric industry.” 





tichfield be- 
came the sixth 
Mr. Breese of the seven 
West Coast ma- 
oil companies to market a new 
premium gasoline. Richfield didn’t 
change the name but did change the 
price, hiking the tank wagon figure 
0 a gallon. 

Richfield’s move was accompanied 
by a vigorous publicity and promo- 
tional drive in which the new prod- 
uct was touted as the top performer 
among the premiums. Richfield’s 
h phrase for this campaign is 
‘rocket action”. 

is interesting to note that the 
price increase was handled in differ- 
ent ways by individual dealers. Some 
have passed it on to the motorists 
wh le others had absorbed it. In one 
ar of northeastern Los Angeles, 
Richfield dealers just several blocks 
ap: rt have posted premium prices of 
26 and 27c per gal. (including 6c 
Ste'e and federal tax), respectively. 

nce the recent round of premium 
pre jumps, dealers have reported 
it more difficult to pass that in- 
on automatically to the con- 

In El Sereno, a neighbor- 
ho.d community in Greater Los An- 
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PACIFIC COAST—By Frank Breese 


Seventh West Coast Company 


Markets New Premium Gasoline 


geles, the dealer for a major company 
remarked to NATIONAL PETRO- 
LEUM NEWS: “This district won't 
stand for an increase right now. 

“Here’s the way I looked at it 
personally. Regular is my big seller. 
This isn’t a new-car community, so 
there’s only a handful that need a 
high-powered gasoline for their cars. 
The others that use premium ‘gas’ 
don’t really need this new super gas- 
oline. So, I’d rather take the sock 
and keep their business and good 
will.” 

. * + 


Signal Oil Co. also introduced a 
new super premium gasoline. The 
Texas Co. still had not come out with 
the new premium when this was writ- 
ten. 

« * ~ 


During a brief visit to Los Angeles 
to address a water and power group, 
Secretary Krug made only a single, 
passing reference to oil. In a press 
conference, he predicted that even- 
tually 200 billion bbls. of oil will be 
obtained from shale deposits in Colo- 
rado, Utah and Wyoming. He re- 
minded the press the Interior De- 
partment is operating a plan to de- 


Interpreting the Oil News 





velop shale oil Colo- 
rado. 

Mr. Krug was the guest of Reese 
H. Taylor, Union Oil Co. president, 
at Union Oil’s Wilmington refinery 
where a shale oil pilot retort is be- 
ing developed. 

During the visit, Mr. Krug com- 
mented: “I am more convinced than 
ever that we are on the verge of pro- 
viding the United States with an oil 
reserve to satisfy economic needs for 
hundreds of years to come. 

“This process has a very profound 


processing in 


national economic significance. The 
potential reserves thus afforded make 


us secure at home and not depend- 
ent upon oil fields abroad which 
might be denied us in time of emer- 
gency.” 

* * * 

Curiosity and interest have been 
stirred by Union Oil’s program for 
overcoming the problem of heavy 
crude oil excesses, the drug on the 
1949 market. Twice in just a month, 
Union Oil President Reese T. Taylor 
has stated that his company is on the 
way to solving the problem. 

On April 12, Mr. Taylor told share- 
holders engineering studies had 
reached a point which will enable 
the company to increase its output of 
gasoline, Diesel oil and other light 
products by more than 50% by using 
available crude oil, at the same time 
reducing production of heavy fuels 
by a corresponding amount. He said 
it would be three or four years before 
the program was completed. 

On May 13, in announcing a price 
slash for crude in a defined area, 
Mr. Taylor again said that most of 
the technological problems are on the 
way to solution. Again he warned it 
would be some time before refining 
facilities would be ready for the con- 
version of low gravity crude into 
products with a demand. Union Oil’s 
price cut affected fields where low 
gravity oil is the principal yield. 

+ . + 

Two statements highlighted the 
spring meeting of the Pacific Coast 
District, API Production Division 
held in Los Angeles last week (May 
12-13). 

R. L. Wheelock, vice president of 
API Production Division, told the 
1,200 oil men the oil industry is in 
a position to fight a war if it should 
come. 

“We have gained over 2 billion 
bbls. in reserves since the end of the 
war despite the increased demand,” 
he said. 

Lt. Gov. Goodwin Knight, address- 
ing the oil men at their banquet, 
said: “We know there is a con- 
spiracy to destroy free government 
under the constitutional system. 
Those who would wreak such havoc 
have been in politics for 30 years.” 
He warned his listeners, “You must 
be vigilant to prevent the establish- 
ment of state socialism.” 
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John P. Birmingham . . . 
Serving His 4th Term 
As New England Jobber 


Association President 


John P. Birmingham, 40-year old president and hust- 
ling general manager of the White Fuel Corp. of Boston 
has been elected to a fourth term as president of the 
rejuvenated and revamped Independent Oil Men’s Assn. 
of New England, the six-state jobber organization which 
he is currently leading to bigger and better things. In 
addition to the IOMA presidency, he was named to the 
National Petroleum Council as representative of the New 
England Independents. 

A “veteran” oil man at the age when traditiona!'ly 
life just begins, Mr. Birmingham started his ‘‘climb”’ early 
when in 1922, at the age of 13, he won a national speed 
typing contest. When he launched into a business career, 
it was as purchasing agent for Hegeman-Harris, well- 
known construction firm, in the 1930s. Looking—in the 
depression years—for an enterprise with repeating ac- 
counts, he and a few associates went into the fuel busi- 
ness—first with oil and later with coal. 

To measure the achievements of the man by the suc- 
cess of his company, White Fuel is now one of New 
England’s largest Independent tanker terminal companies, 
is probably first in Boston on light heating oil distribu- 
tion and rates near the top in the retailing of heating 
oil and coal. 

Mr. Birmingham’s industry success and the progress 
of his company have caused him to be much in demand 
on many oil committee’s to which he has given generous- 
ly of his service. During recent years he has served 
as a member of the Regional Oil Advisory Committee 
for the East Coast district, as New England member 
of Secretary Krug’s committee to draft an oil industry 
Voluntary Allocation Agreement, as a member of Sen- 
ator Tobey’s Oil Advisory Committee and on his state’s 
Jil Advisory Committee. He is also a member of the 
API Marketing Committee and a director of the At- 
lantic Coast Oil Conference. 

As president of the New England jobber association, 
Mr. Birmingham has spearheaded the drive to rebuild 
the association from the dormant state into which it 
lapsed following the death of its popular and able execu- 
tive director, Clyde Morrill, in February, 1948. Through 
his planning efforts, the association decided to employ a 
full-time executive director again to work actively for 
the interests of all New England Independents. 

The expanded IOMA program is now progressing 
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Mr. Birmingham 


rapidly under the direction of Joseph B. Wells who tor 
office in December. Although reluctant 
the helm another year, Mr. Birmingham 
January annual meeting to accept the nomination for a 
fourth term as IOMA president in order to help Mr. Wells 


in his first year of industry work. 


continue 
agreed at 


ot 
L 


Away from his many oil activities and duties, the IOMA 


president finds his time is well occupied by his four grow- 
ing youngsters. When weather, business and family p¢ 
mit, he snatches a round of better-than-average golf 


one of the three local clubs to which 


is a popular, amateur outdoor chef at his summer home 


on Cape Cod where he is famous for 
steaks. 


His civic activities include membership 


England Council (now headed by Esso 


o 
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the 
Standard’s 
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Jew 
top 


New England man, J. C. Richdale), the Greater Boston 
Development Committee, the Maritime Assn. of the Bos- 


ton Chamber of Commerce and the Algonquin Club. 
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Car Dealers Push Mileage Guarantee 
Bonds to Boost Lube Oil Business 


1,000-Mile Oil Change Required Under Contract; 
Lube Oil Suppliers Also Offer Mileage Deals 


By HOLGER RIDDER 
NPN Staff Writer 
Use of mileage guarantee bonds or 
policies by car dealers to attract lube 
oil business is spreading rapidly. 
These bonds or policies protect the 
new car owner against certain repair 
expenses for a period of two years 
or 25-30,000 miles, whichever comes 
first (see NPN April 13, p. 9). 
Investigation by NPN of this grow- 
ing car dealer bid for lube oil sales 
reveals that: 


1—Oil change every 1,000 to 
1500 miles (or every 30 days) 


is one of the conditions to which 
the car owner must agree if he 
wants protection against certain 
repair expenses. 

2—Promotion of this type of 
guarantee is expanding rapidly 
nationwide among new car deal- 
ers, with the promoter of one 
type of policy reporting some 600 
car dealers throughout U. S. now 
using its contract and program. 
3—Car dealers feel that by of- 
fering mileage guarantee bonds 
or policies they will keep old 
ustomers coming back; attract 
some new customers; and, while 
elling oil changes and lube jobs, 
they also will have added oppor- 
unity to push the sale of TBA 
tems and other services offered 
y the car dealer shop. 


2 Types of Guarantees 


wo basic types of mileage guar- 

anice bonds or policies are available. 

rhe one is sold ($10 to $15, depending 

n the dealer’s program) by the deal- 

ind the dealer himself guarantees 

issume certain repair expenses if 

policy holder agrees to change oil 

y 1,000 miles or every 30 days 

chever comes first) and has his 
nspected with each oil change. 

type of guarantee is 

ed by the lube oil suppfier, who 

fl ivrantees the car dealer (and, in 

the customer) that he will as- 

e certain repair expenses which 

ir during the life of the policy 

a Which can be attributed to fail- 

ul of lubricants. Conditions of this 

e of bond call for 1,000 to 1,500- 


le second 
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mile oil change (lube jobs not speci- 
fied) with a specified brand of prod- 
uct. 

Though not the originator of the 
basic mileage guarantee bond-policy 
idea, National Carlife Guaranty, 
19711 Livernois, Detroit, has expand- 
ed its mileage guarantee program 
more rapidly than have others. 

Carlife policies offer the car owner 
protection for two years or 25,000 
miles, whichever comes first. The 
policy requires that the car be lubri- 
cated, have the oil changed and the 
vehicle inspected every 1,000 miles or 
every 30 days, whichever comes first. 
The policy costs $15 and for this fee 
the owner is protected against cer- 
tain repair expenses. However, he 
must pay the full oil change and lube 
job charge for each inspection visit 
to the shop. 


Coverage by One Policy 


Coverage by Carlife is expiained 
this way on a promotion card used 
by one Cleveland Chrysler dealer: 

“Listed below are the parts of your 
car covered by the Carlife policy 
against excessive wear, defective 
parts, and workmanship, in accord- 
ance with the terms of the policy. 

“1—Valves; 2—rings; 3—all bear- 
ings; 4—pistons and pins; 5—timing 
chain and gears; 6—camshaft; 7 
crankshaft; 8—valve lifters; 9—cyl- 
inder head gaskets; 10—motor block 
(except cracked); 11—-water pump; 
12—-clutch; 13—fluid or hydramatic 
drive; 14—transmission; 15—univer- 
sal joints; 16—rear axle; 17—front 
axle assembly (not alignment); 18 
steering; 19—all oil and grease seals; 
20—all brake cylinders. 

“Parts not covered by Carlife: 

“1—Electrical system; 2—fuel sys- 
tems; 3—all instruments; 4—all body 
parts; 5—all adjustments, such as 
motor tune-up, brakes, wheel align- 
ment, etc.” 

Labor and cost of replacements 
covered under the contract are fur- 
nished by the dealer. 


Cars Inspected Regularly 


Service manager of a Chrysler 
dealer interviewed by NPN saji cars 


covered by Carlife policies are in- 
spected on each visit to the shop 
This includes inspection of parts 


which often lead to sale of such TBA 
items as: tires, batteries, fan belts, 
oil filters, windshield wipers, etc. He 
said he advocates the 1,000-mile oil 
change and lubrication (even to non- 
policy holders) despite the recommen- 
dation of 2,500 to 3,000-mile change 
by Chrysler’s 1949 manual (see NPN 
April 20, p. 29). 

He said the service policy covers 
car owners on extended trips 
The owner must have the car in- 
spected before starting on the trip. 
During the trip, he must have the oil 
changed and car lubricated every 
1,000 miles at an authorized Chrysler 
dealer shop. Sach time, the dealer 
must sign a form provided the car 
owner by the original dealer. 


also. 


If the car owner abides by these 
policy requirements and then has a 
breakdown on the road, repairs must 
be made by an authorized Chrysler 
dealer. The owner pays the biil and, 
upon return home, turns the invoice 
over to his own dealer and is reim- 
bursed the total cost of the repair 
and parts. 

The Cleveland dealer, however, does 
not try to sell service policies to car 
owners who may spend two or three 
months at a time away from hom 
Generally, policy sales are limited to 
car owners in the immediate vicinity 
of the car dealer. 

“When an owner lives 10, 
miles from the shop, we feel the serv- 
ice policy. will be more of a nuisance 
than an aid to the driver 
forces him to drive a long distancs 
at least once a month for the periodi 


20 or 30 


since it 


inspection and lubrication,” the serv 
ice manager pointed out 
Carlife policy includes an inspec 


tion form, much on the order of pre- 
ventive maintenance inspection forms 
used by fleet operators 


Started in 1934 


The Carlife policy idea was started 
in 1934 by Taylor, Taylor, 
Inc., Detroit Dodge-Plymouth dealer 
At that time it was set up for his 
customers only. For a long time the 
policy was offered only in Detroit. 
Two and a half years ago Don Wil- 
liams, former Socony-Vacuum em- 
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30,000 MILE 
GUARANTEE BOND 
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Reproduced here 
is the 30,000-mile 
guarantee bond 
available to new 
car owners 
through dealers 
handling Penn- 
Drake motor oils. 
For details of how 
this bond works, 
see p. 13 
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ploye, became head of National Car- 
life Guaranty and began to promote 
sale of the policy nationwide. 

Carlife informs NPN that to date 
about 600 car dealers throughout the 
U. S. are selling Carlife policies. In 
Detroit about 100 car dealers (mostly 
dealers in Chrysler products) sell 
Carlife policies. At present the com- 
pany maintains 16 division offices and 
has plans for even further expansion. 
Spokesman for the company said it 
is planned to present the Carlife 
guarantee program before the next 
annual convention of National Auto- 
mobile Dealers Assn. 

It also was learned that in recent 
mailing to car dealers throughout the 
country, Carlife reports a 60% re- 
sponse asking for further information 
about the policy plan. This is borne 
out to some extent by NPN’s own 
survey of car dealers which showed 
that among many of the dealers not 
now offering mileage guarantee bonds 
or policies, a large number have such 
programs under consideration. 

Has Contract with Lube Oil Supplier 

The Carlife spokesman said that 
his company at present has a one 


year trial contract with a lube oil 
supplier under which dealers selling 


Carlife policies agree to use only that 
brand of product in cars of policy 
owners. He refused to divulge the 
name of the oil company. 

Carlife sells its policy program to 
dealers in a “package deal.” The 
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“package” includes a franchise on 
use of the copyrighted policy and 
about $20 worth of material, such as 


policies, forms, ete. This costs the 
dealer $275. 
The company said it also offers 


guaranteed service policy plans cov- 


ering used cars and trucks. At pres- 
ent, however, policies cover mostly 
new cars. Though he refused to give 
names, the Carlife spokesman told 
NPN that guaranteed service has 
been adopted nationwide by dealers 
of one leading car manufacturer. Ohio 
dealers of another make of car also 
are reported set to adopt the pro- 


gram. A third manufacturer is said 
to have adopted the system to sell 
preventive maintenance contracts to 
its truck customers. 

The Carlife 
the $15 fee 
perience 
incurred 
said, in 
actually 
his $15 
policy. 

Carlife policies are sold to new car 
owners only after the original new- 
car warranty has expired. 

In Youngstown, Ohio, a Chrysler 
dealer has set up his own “30,000- 
Mile Guarantee Bond.” This bond, 
costing $10, lists these conditions: 

“1—-This guarantee will lapse and 
become invalid unless the automobile 
is lubricated and serviced by ‘Scien- 


official declared that 
on the basis of past ex- 
more than covers any costs 
by the dealer. In fact, he 
most cases, the car owner 
uses up only about 70% of 
fee during the life of the 





tific Service’ at its regular rates, ac- 
cording to the following schedule and 
a record of such lubrication and serv- 
ice made as indicated on the Service 
Record Card provided for this pur- 
pose. 

“a. Oil change and chassis lu- 
brication at 500 miles and there- 
after at intervals no longer than 
1,000 miles or 60 days apart. 

“b. Transmission grease 
changed seasonally; differential 
grease changed every 15,000 
miles. Levels to be restored as 
required. If the temperature av- 
erage is zero or below, a lighter 
grease must be used. 


“ce. Front wheel bearings re- 
packed every 6,000 miles; rear 
axle bearings repacked every 


15,000 miles. 

“d. Oil filter cartridge changed 
every 8,000 miles or oftener if oil 
becomes excessively dirty. 


“e. Air cleaner washed every 
5,000 miles. 
“f. Spark plugs cleaned and 


adjusted every 5,000 miles. 

“eg. Cooling system flushed ev- 
ery six months. 

“h. Steering gear checked 
ery 5,000 miles and adjusted 
required. 

“i. Universal 
every 15,000 miles. 

“2—This guarantee will not be 
valid unless the crankcase oil level 
is kept at normal at all times. 

~This guarantee shall be 
sidered as waived if the automobile 
is used after indication of damage to 
guaranteed parts appears. 


ev- 
as 


joints repacked 


con- 


“4—-This guarantee will not be val- 
id if the automobile is driven in ex- 





Car Check-ups Pushed 


Another development de- 
signed to bring car owners into 
dealer shops involves another 
in a series of articles which 
Collier’s will publish in its July 
9 issue. 

Entitled, 
Monday 


“Don’t Become a 
Morning Headline,” 
article stresses pre-vacation 
motor check-ups by garages 
and car dealers. As on previous 
occasions, Collier’s offers tie-in 
material for local safety check- 


up promotion to independent 
garages and car dealers. “Pre- 
ventive Service for Motor Car 
Owners” campaign, as outlined 
by the magazine, _ stresses, 
among other things, thorough 


lubrication and inspection of 
tires by the car dealer or ga- 


rage. 
Self-mailers and envelop stuf- 
fers are offered to dealers and 


garages. Promotion folder als« 
is sent to automobile manufac- 
turers and wholesalers. 
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‘ss of 40 miles per hour during the 
first 500 miles.” 


Lube Supplier Bonds 


Among lube oil suppliers offering 
ie second type of mileage guarantee 
nnd are Pennsylvania Refining Co. 
nd one other supplier. 


— > 


as 


According to a spokesman for 

me lube oil suppier, his company’s 
nd calls for an oil change every 
1000 to 1,500 miles. The car 
owner, who pays nothing for 
the bond, must have his car serviced 
by the same dealer every time and 
must use that company’s products al- 
ways if the bond is to remain valid. 
For conforming to these conditions, 
the owner is protected against cer- 
tain repair expenses which may arise 
due to the failure of lubricants. Cov- 
erage, however, is not quite as exten- 
sive as that offered by the Carlife 
guarantee. Bond is good for a 
30,000-mile period. 

Pennsylvania Refining has just 
started its guarantee bond, also of- 
fered exclusively to car dealers. Pro- 
visions of the bond are: 


— 


“This Guarantee Bond shall be val- 
id only to the person herein named 
and all benefits accruing under its 
provisions shall apply only to the 
automobile mentioned, taking effect 
the day or mile following expiration 
of car manufacturer’s warranty; pro- 


vided that the owner thereof will for 


two years or 30,000 miles from date 
of delivery, whichever comes first, 
take the automobile to the service 
department of the dealer herein 
named, every 1,000 to 1,250 miles (or 
in accordance with this car manu- 
facturer’s recommendations) for a 
hange of Penn-Drake premium oil. 
In the event that any of the follow- 
ing parts are damaged through fail- 
ure. of the lubricants the Pennsyl- 
vania Refining Co. will authorize the 
dealer, herein named, to repair or re- 
place at Penn-Drake’s expense said 
parts; provided that the provisions 
set forth above have been fulfilled by 
tl owner.” 


Provisions of Bond 


isted then on the bond (see p. 12) 
are the parts covered, as follows: 
ainshaft, camshaft bearings, con- 
neting rod bearings, crankshaft, 
crankshaft bearings, cylinder walls, 
oll pump, pistons, piston pins, piston 
pin bushings and piston rings. 

he guarantee costs the dealer and 
Ca’ owner nothing. 
s Penn-Drake bonds, he agrees: 


That he will carry in stock at all 
s during the life of this agree- 
nit such quantities and grades of 
P:.n-Drake motor oil and lubricants 
a 1S necessary to keep valid the 
b ids issued in accordance with this 
a: reement; and further agrees that 
h will supply only Penn-Drake 
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When a dealer 


branded oils and lubricants to car 
owners protected by the bond. 


“That all repairs and adjustments 
necessary during the life of this 
agreement be made by him. 


“That he will notify his Penn- 
Drake distributor or Pennsylvania 
Refining Co. before making any re- 
pairs or adjustments where the cost 
will be in excess of $5. 


“That he or his salesman will give 
and explain the protection of the 
Penn-Drake Guarantee Bond to the 
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car owner at time of purchase and 
obtain the owner’s personal signature. 

“That he will send or give to his 
Penn-Drake distributor or to Penn- 
sylvania Refining Co. as soon as pos- 
sible and not later than 10 days from 
date of delivery, guarantee bond 
stubs showing names and addresses 
of owners and other information 
called for.” 

The bond covers new cars only. 
Commercial cars, trucks, taxicabs, 
dealer demonstrators, etc., are ex- 
empt from the guarantee. 


OWIU Delays Action on Fourth Round Wage Hike 
But Asks 36-Hour Week with Same Take-Home Pay 


Oil Workers International Union, 
though asserting it has postponed 
any move for a fourth round increase 
in wages for oil industry workers, 
has come forward with a proposition 
which amounts to the same thing 
a reduction of the standard work 
week from 40 to 36 hours without 
any reduction in present take-home 
pay. 

The proposal for shorter work 
week is suggested by OWIU to in- 
clude not only the oil industry but 
all U. S. industries. Union says this 
provides a means of halting “lay- 
offs’’ and spreading employment to 
avert the full impact of a possible 
depression. 

Last week President O. A. Knight 
told NPN the union had postponed 
any move for a wage increase until 
the next meeting of its Wage Policy 
Committee. He said the committee 
would meet on call of the president, 


and that date might be anywhere 
from two weeks to two months dis- 
tant when finally set. 


The postponement followed a 
recommendation of OWIU’s National 
Policy Committee, which also recom- 
mended that local unions be asked to 
seek return to contracts with oil 
companies a provision designed to 
keep all workers on the job for 
shorter hours with no decrease in 
take home pay in the event lay-offs 
appear imminent. 


Mr. Knight said such a provision 
had been written into contracts at 
the beginning of World War II. He 
said the present move is a “preven- 
tive measure,” a step aimed at fore- 
stalling widespread unemployment 
in the industry and that instructions 
to local unions would emphasize the 
opportunity to meet the situation in 
a “constructive manner.” 


Action in 3 States Aimed at Self-Serves 


Passage of a bill to outlaw self- 
service stations in Wisconsin has 
been recommended by the assembly 
Highway Committee as a result of 
a public hearing held earlier this 
month. The measure, if approved by 
legislature, would force the closing 
of the state’s first self-serve, now 
being operated at LaCrosse by Wilk- 
inson Fuel Co., and would prevent 
opening of a second self-serve being 
constructed at LaCrosse by Home 
Oil Co. (NPN May 11, p.14). 

Public hearings will be held May 
27 in Madison by the State Indus- 
trial Commission to determine 
whether it will recommend amend- 
ment of the Flammable Liquids Code 
to ban self-serves. The Advisory 
Committee of the Flammable Liquids 
Code already has recommended they 
be outlawed. 

Self-serves fared not so well in 
two other sections of the country too. 

A second legal threat has been 
leveled at the self-serve operation of 
Robert I. Tenney in Chattanooga, 
Tenn., with the introduction in City 


Commission of an “all-inclusive” or- 
dinance banning self-serves in Chat- 
tanooga. 

Mr. Tenney, who still is waiting for 
a decision from the state fire com- 
missioner as to the legality of self- 
serves in the state, said he was not 
familiar with the specific provisions 
of the proposed local ban. Nor did 
he know what group brought the 
problem before the local body. The 
City Commission had not acted at 
NPN press time. 

Independent dealers who had been 
selling 0.6c below Tenney’s retail price 
of 16c housebrand and 18c premium, 
both ex tax, experimented last week 
with retail prices of 14c housebrand 
and 16c premium, ex tax, but have 
gone up again and are now meeting 
his prices, Mr. Tenney said. 

In Columbia, S. C., an ordinance 
prohibiting self-serves has gone into 
effect, according to W. L. Heinz, 
South Carolina Oil Jobbers Assn. 
secretary. He said no self-serve op- 
erations have appeared anywhere in 
the state to date. 
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Found Guilty of Price Fixing, Retail Gasoline 


Dealers Assn. of Milwaukee Ordered Dissolved 


MILWAUKEE—tThe Retail Gaso- 
line Dealers Assn. of Milwaukee has 
been found guilty of price fixing and 
has been ordered dissolved. This was 
the decision of Circuit Judge Charles 
L. Aarons on May 12. 

Louis M. Faber, association secre- 
tary, said a decision would be reached 
soon on whether an appeal will be 
taken to the Wisconsin Supreme 
Court. 

The circuit court ruled that the as- 
sociation was a combination in re- 
straint of trade, and fined it $2,000 
and levied $200 fines on each of 10 of- 
ficers, directors and former officers. 
The association has 300 members and 
was founded in 1931. 

Suit was brought by the state’s 
new antitrust department and 
charged the association had, through 
notices and suggestions sent to 
dealers by its secretary, controlled 
the retail price of petroleum products 
in Milwaukee County. The dealers’ 
group denied the charge. 

In upholding the state’s contention, 
Judge Aarons declared: 

“The conclusion is inescapable that 
the association as well as its officers 


and directors have violated the sev- 
eral provisions . . . (of the state 
antitrust act) by becoming parties 


to an unlawful combination in re- 
straint of trade and by engaging in 
concerted action to fix, maintain and 
control the retail price of gasoline 
sold in Milwaukee County.” 

The judge continued: 

“The fact that the association was 
engaged in circulating statistical in- 
formation pertaining to the trade and 
was seeking’ to prevent disastrous 
price wars does not justify its activ- 
ities in fixing retail prices of gasoline 
in violation of the Wisconsin anti- 
trust law.” 

Association counsel, John McBride, 
contended in his arguments that the 
association should be acquitted be- 
cause a section of the antitrust act 
expressly excluded from its provisions 
“associations or organizations in- 
tended to legitimately promote the 
interest of trade, commerce or manu- 
facturing.” 

Judge Aarons said in his opinion: 
“Said section does not operate to 
exempt the associations from the pro- 
visions . . . (of the act) since the 
activity of the association in respect 


to the fixing and maintenance of 
price does not legitimately promote 
the interest of trade, commerce or 


manufacturing in this state.” 
Association had denied during the 
trial that there ever was a con- 
spiracy to fix prices, or a meeting of 
association members at which prices 
were discussed. Mr. McBride con- 
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tended that Mr. Faber, in sending 
out his notices and suggestions to 
dealers, merely was performing nor- 
mal and legitimate trade association 
activities. 
* * * 

DETROIT—In prosecuting the Re- 
tail Gasoline Dealers Assn. of Mil- 
waukee, the State of Wisconsin was 
“overlooking a mountain to kick up 
a mole hill,” Rankin P. Peck of the 





National Congress of Petroleum Re- 
tailers, commented today when in- 
formed of decision in the Wisconsin 
antitrust suit. 

“The organization did not have the 
bigness associated with monopoly,” 
Mr. Peck said. 

“It may be that in self-defense the 
dealers technically violated the law, 
but I feel that the state in this in- 
stance prosecuted the victims,” he 
said. 

Mr. Peck emphasized that one of 
prime objectives of national con- 
gress is to fight monopoly and retain 
free enterprise in the petroleum in- 
dustry. 


Supreme Court Authorizes Justice Department 
To Sue Texas, Louisiana for Tidelands Title 


NPN News Bureau 

WASHINGTON—The U. S. Su- 
preme Court this week authorized the 
Justice Department to sue the States 
of Texas and Louisiana for titles to 
Gulf Coast submerged lands adjoin- 
ing the two states, while the Inter- 
national Assn. of Machinists renewed 
its plea for support of the Truman 
Administration’s Tidelands Bill. 

In authorizing federal suits against 
Texas and Louisiana, the high court 
granted Justice Department motions 
to file suits against the two states. 
The court ordered subpoenas served 
on Texas and Louisiana, requiring 
them to file answers by next Sept. 1 
to the federal suits. 

Solicitor General Perlman has said 
that he expects to proceed against 
the two Gulf states in much the same 
manner as the U. S. prosecuted its 
Tidelands suits against California. 
However, he favors trial of the case 
without testimony, while Texas and 
Louisiana want to present evidence. 

This question, court attaches said, 
will be decided following filing of 
answers by the two states. 


Favors U. S. Control 


The machinists endorsed the Tru- 
man Administration bill at a National 
Fimergency Conference on 
held here last week. Eric Peterson of 
the IAM told the conference that in 
the interest of ‘national defense and 
public welfare” the U. S. should con- 
trol oil-bearing submerged lands. 

After telling of the Justice Depart- 
ment’s 1940 antitrust suit against 
the API and 22 major oil companies, 


Resources, 


Mr. Peterson charged that ‘the 
leopard has not changed his spots. 


Not only does the oil trust continue 
its monopolistic practices, but it en- 
deavors to extend its dominion 
our tidewater oil reserves.” 


over 


The past week also produced these 
other developments: 


1. A new blast at the recent gas- 


oline price increases, with New Jer- 
sey’s Rep. Addonizio on the firing line 
this time. In letters to the Justice 
Department and the Federal Trade 
Commission, the freshman Democrat 
declared: 

“It seems obvious to me that these 
increases represent the predatory 
practice of monopolists, and that the 


oil industry is long overdue for a 
complete investigation. The oil 


interests are exploiting the nation’s 
more than 30 million car owners fol 
the sake of higher profits.” 


2. A neat parliamentary maneuver 
by Sen. Langer (R., N. Dak.) as a 
result of which his bill to divorce re- 
tailing from manufacturing of petrol- 
eum and other articles or commodi- 
ties now is officially before the 
Senate Judiciary Committee. 


Measure (S. 1709) had been re- 
ferred originally to the Commerce 
Committee, which claims _ jurisdic- 
tion. That was not to the senator's 
liking, however, so to get the bill 
before the judiciary group, of which 
he is a member, he resorted to the 
device of reintroducing it as a sub- 
stitute for the so-called Murray Bill 
(S. 640) to prohibit oil companies 
from selling tires and tubes. Because 
the latter is before judiciary, that 
meant the substitute had to go there, 


too. 


3. The filing in the House by 
speaker Rayburn (D., Tex.) of a 


petition of the Texas Federation of 
Co-operatives urging Congress. to 
make a “full investigation” and pub- 
lish a list of contributors to organiza- 
tions which have been fighting farmer 
CO-ODps. 


The Texas co-op group charged 
that for past several years farmer 
co-ops have been subjected to “cam 
paign of vilification and abuse” Dy 
National Tax Equality Assn., Na- 


tional Associated Businessmen, Inc 
and “satellite” organizations of the 
two. 
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Fuel Injection Device Gets Trial in Another 
City; U. S. Tests Use of Alcohol in Gasoline 


Utilization of alcohol injection to 
ermit operating motor vehicles on 
ower octane gasoline was pictured 
his week by the Agriculture Depart- 
ient as a means of conserving pe- 
troleum and providing a potentially 
ast new market for surplus grains. 
The possible benefits of alcohol in- 
ection to the farmer also were the 
topic of a study made by a Senate 
subcommittee. 


Meanwhile, Thompson Vitameter 
Corp., which makes an alcohol-water- 
tetraethyl lead injection device (the 
Vitameter), expanded its sale of the 
unit, moving into Cincinnati, Ohio, 
this week (see NPN Sept. 8 and 15, 
1948, and Dec. 29, 1948, p. 20). 


Service stations handling products 
of six oil companies—Gulf Oil, Shell, 
Standard of Ohio, Pure Oil, Sun Oil 
and Ashland Oil—inaugurated the 
sale of Vitameters and the antiknock 
solution (Vitane) in Cincinnati May 
16. Thompson-Toledo’s vice president, 
C. H. Van Hartesveldt, told NPN all 
advertising of the unit and solution 
will be handled by oil company dis- 
tributors or jobbers. Ashland oil 
jobbers also will handle antiknock 
units and the solution. In addition, 
any jobbers or retailers of products 
other than those of companies men- 
tioned, may obtain Vitameters and 
the solution from Thompson-Toledo 
obbers at regular jobber price. 


The Agriculture Department's 
Bureau of Agricultural and Indus- 
trial Chemistry, which conducted 
road tests, reported that on the first 
938-mile trip a truck operated “as 
well on 58 octane (Motor Method) 
gasoline plus alcohol-water injection 
as it would on reguar gasoline with 
an octane rating of 74 or better.” 

The following test 
given: 


results were 

“Fuel consumption was 106.7 gals. 
of 58 octane gasoline, plus 8.85 gals. 
ot the alcohol-water mixture (85% 
alcohol, 15% water). The truck got 
miles per gal. of gasoline, about 
normal for this type vehicle, which 
Weighed 10,300 lbs. loaded for the 
mp... One gallon of alcohol-water 
mixture was used for every 106 miles 
or driving injection took place 
avout 20% of the time the truck was 
0). the road, and during this time the 
a’ ohol-water mixture constituted 
a out 30% of the fuel consumed. Be- 
the alcohol served as fuel as 
ll as for increasing the gasoline’s 
tiknock quality, there was an esti- 
ited saving in gasoline consump- 
n of about 6%. 


( ise 


However, the real saving in fuel 
shown by the fact that every gal- 
ln of alcohol and water used _per- 
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mitted the truck’s engine to burn 12 
gals. of low-grade gasoline (58 oc- 
tane) in place of 12 or more gals. of 
ordinary gasoline (74 octane). In 
producing gasoline from petroleum, 
the yield decreases about 1% for 
every increase of 1 octane number in 
the refined gasoline. On this basis, 
use of 58 octane fuel . . . represents 
a savings of about 16% in terms of 
crude petroleum.” 


Bureau adds that during second 
trial run engine was equipped with 
a high-compression head (8.25-1 com- 
pression ratio), making it necessary 
to supply engine with fuel having ef- 
fective octane rating of at least 85. 
Fuel with 74 octane number was 
used and “it was found that each 
gallon of the alcohol-water mixture 
allowed the use of 21 gals. of 74 
octane fuel in place of the 23 gals. 
of 85 octane fuel that would have been 
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required without the alcohol-water 


mixture.” 

Test truck was described as a 
standard model fitted with a small 
tank under the hood to hold mixture 
and with a simple device for auto- 
matically injecting into the carbur- 
etor as needed. 

(Agriculture Department told NPN 
the device used is not the Vitameter 
but is a unit perfected at depart- 
ment’s Peoria research laboratories. 
There is no tetraethyl lead in de- 
partment’s alcohol-water mixture 
used in road tests. Department said 
it is experimenting with TEL in al- 
cohol but at present feels that the 
additional boost given by lead is not 
too significant.) 


Last week the Senate (Gillette) 
Subcommittee on Agriculture began 
a study of possibilities of using farm- 
products alcohol as a gasoline boos- 
ter. Sen. Gillette said the use of al- 
cohol holds “great promise” for use 
in gasoline production, as well as aid- 
ing little refiners in production of 
high octane motor fuel. 


More Oil Companies Explain ‘Gas’ Price Hikes 


To Answer North Carolina Governor's Request 


Four more oil companies have re- 
sponded to the recent request of 
Gov. W. Kerr Scott of North Caro- 
lina for an explanation of gasoline 
price increases and handling of job- 
ber-dealer margins (see NPN May 
11, p. 19). 


C. H. Wagner, American Oil Co. 
president, in a recital of the econ- 
omics of the recent gasoline price 
boost by his company, included a tip 
on taxation for Gov. Scott and other 
public officials. Reporting that Am- 
oco’s net earnings last year were less 
than 2% higher than in 1947, and 
represented profit of only 5c on each 
dollar of sales, Mr. Wagner said the 
company’s earnings have been “in- 
adequate” to provide for capital in- 
vestments necessary for it to serve 
the public ‘‘as we should like to.” 


The reasons are _ several—higher 
taxes, increased costs, etc.—-Mr. Wag- 
ner said. Amoco and its affiliates 
paid taxes amounting to more than 
$124 per week per employe, he re- 
ported. 

Regarding Amoco’s jobbers and 
dealers ‘are Independent business- 
men with whom we contract on an 
individual basis,” Mr. Wagner said, 
adding: 

“Their own particular margins of 
profit are not determined by us and 
are not involved in a price increase 
such as the one to which you refer.” 

Ernest L. Hughes, Sinclair Refining 
Co. vice president, told the governor 


that the advance in gasoline prices 
along the Atlantic Seaboard by his 
company was made in an effort to 
improve unfavorable results from its 
operations in the area. He also stated, 
“Our company does not control the 
prices at which distributors and deal- 
ers sell their products.” 

Harry T. Klein, president of The 
Texas Co., said, “We increased the 
price of gasoline because we believed 
the increase and even further in- 
creases justifiable under present con- 
ditions. Also, we think the move was 
competitively sound.” 

Gasoline prices, ex taxes, compared 
with levels of 1926 are still low, and 
have been for many years, when 
contrasted with the price of crude 
oil or the U. S. Department of Labor 
price indexes for other commodities, 
Mr. Klein asserted. 

A reduction of 27c per bbl. in So- 
cony-Vacuum’s realization from crude 
oil refined has been the “total ef- 
fect” of the increase in gasoline 
prices and reduction in prices of 
most other petroleum products, So- 
cony’s president B. Brewster Jennings 
informed Gov. Scott. 

In an annual report to. stock- 
holders, Dr. Robert E. Wilson, board 
chairman of Standard Oil (Indiana), 
last week defended oil industry pric- 
ing policies, pointing out that during 
the one year there was a shortage 
“our company and most other com- 
panies charged far less than the traf- 
fic would bear.” 










15 














































































































News of the Oil Industry 





Forum on Fair Trade Laws Planned 
For Next API Marketing Meeting 


Dealer Group Tells Committee Members Want 
Direct Answers to Questions They Ask 


By RAYMOND E. BJORKBACK 
NPN Staff Writer 


ST. LOUIS Clashing industry 
views on fair trade and unfair prac- 
tice laws are in line for a lively ex- 
pounding at next fall’s meeting of 
the API Marketing Committee in 
Chicago. 

The committee moved here last 
week to get such a forum on its forth- 
coming program when a dealer asso- 
ciation representative’s request for 
the forum was roundly indorsed by 
A. A. Stambaugh, vice president of 
Standard of Ohio, who has been 
urging caution in current campaigns 
for fair trade laws, divorcement and 
the like. 


Meanwhile, first steps already have 
been taken on a new project to de- 
velop accounting aid for jobbers and 
dealers (see May 11 NPN, p. 16). 
The special group which the Commit- 
tee to Develop a Service Program 
for Marketers assigned to the project 
discussed preliminary problems im- 
mediately after sessions of the Gen- 
eral Marketing Committee ended on 
May 10. 


The accounting aids unit, headed 
by William Schierholz, Fuel Oil Co. 
of St. Louis, includes also Harry 
B. Hilts, Empire State Petroleum 
Assn.; Russel S. Williams, Gaseteria, 
Inc., Indianapolis; John Dressler, 
New Jersey Gasoline Dealers Assn.; 
Rankin Peck, National Congress of 
Petroleum Retailers; C. Z. Hardwick, 
Ohio Oil Co.; J. R. Sloan, Oil Trad- 
ing Co., New York; J. B. Saunders; 
Triangle Refineries, Inc., Houston, 
and John H. White, Hewitt Oil Co., 
Charleston, S. C. 


It was Mr. Dressler who pressed 
for the forum on the controversial 
subjects of fair trade and unfair 
practice laws. Mr. Peck seconded 
him. They took issue particularly 
with declarations which Mr. Stam- 
baugh made recently to the Ohio 
Petroleum Marketers Assn. (See 
April 13 NPN. p. 34), and which he 
repeated in addressing the General 
Marketing Committee last week. 


Not Answering Questions 


Mr. Dressler insisted that men such 
as he represents aren’t getting direct 
answers to questions they’re asking. 

“You'll make radicals of all of us 
if you just go on contradicting our 
views,” he warned, adding that his 
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group and others like it will, on the 
other hand, owe ‘“‘a debt of gratitude” 
if a sincere attempt is made to recon- 
cile opposing views. 

One question Mr. Dressler kept 
asking in one form or another was 
whether it is “right” to subsidize 
an unfavorably situated phase of a 
business with the profits from one 
that is favorably situated. 

Mr. Stambaugh replied it undoubt- 
edly is “bad politics,’ but business 
would be affected disastrously if the 
principle of the practice were pro- 
hibited by government regulation. 

However, he later seconded Mr. 
Dressler’s motion for the forum with 
the suggestion that a forum con- 
ducted “openly and frankly” could 
perform “a tremenodus service to 
the industry and the country.” 

Mr. Stambaugh also expressed the 
hope that the forum would not be con- 
fined to an “unduly” limited field. 

“There are many points concern- 
ing the economics of distribution and 
laws affecting distribution which 
ought to be discussed openly and ra- 
tionally,” he said, adding: 

“We shouldn’t have the confusion 
that now exists.” 


J. Howard Marshall of Ashland, 
API Marketing vice president, said 
there is no reason why the forum 
could not be held because marketers 
have every right to discuss past, 
pending and future legislation. 


Defends Fair Trade Law 


Mr. Peck defended Michigan’s fair 
trade law, now a subject of litigation, 
as ‘““designed to put competition on 
the basis of efficiency.” The law, 
he declared, simply prohibits the de- 
struction of competition by below- 
cost sales. He added parenthetically 
that he is “interested in perpetuating 
dividends” while attacking ‘“destruc- 
tive” sales practices. 

The General Marketing Commit- 
tee unanimously approved Mr. Dres- 
sler’s motion that arrangements be 
sought to have the forum next fall. 
Its business meeting brought also the 
following developments: 

1. Adoption of a resolution recom- 
mending that in the future the Lubri- 
cation and Aviation Technical Serv- 
ice Committee hold their mid-year 
meetings at the same time as the 
general committee. 

2. Acceptance of a request by G. 
L. Switzer, Shell, national chairman 








Rep. Harris (D., Ark.) at the rostrum 
during the API marketing meeting at 


St. Louis. He said that the House 
Commerce Oil Subcommittee of which 
he is chairman is considering the es- 
tablishment of a national oil policy by 
congressional action 


of the TBA Group of the Oil Indus- 
try, for withdrawal of the group’s 
petition to be made a subcommittee 
of the Marketing Committee. 


3. Assurance by Mr. Marshall that 
the Aviation Technical Service Com- 
mittee’s scope of authority will per- 
mit the group to deal with “any 
matter which may be raised on mo- 
tions of its own members, various 
associations or members of the in- 
dustry.” 


4. A report by D. P. Clark, Gulf, 
Lubrication Committee chairman, that 
agreement is expected soon with the 
SAE and ASTM on reducing to prob- 
ably four the number of SAE grad 
classifications for lubricating oils 
also, that an early understanding is 
expected with automobile makers fo! 
the servicing of automatic transmis 
sions in service stations generally 


5. Recommendation to the AP 
board that appropriate efforts b 
made to get the Readers Digest t 
publish an article which would re 
fute statements by Harland Manches 
ter in its April issue concerning pre 
mium gasoline and motor oil changs 

(Dr. John W. Frey, API direct« 
of marketing, explained that ™M: 
Manchester was offered assistance b 
an oil company in getting materi 
for his article, but “didn’t want t»? 
be informed.”’) 

6. Adoption of report of the AFI 
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Marketing Divisions’ Committee to 
Yevelop a Service Program for Mar- 
‘eters. The report, submitted by 
hairman B. L. Majewski of Deep 
Rock, covered action of the service 
ommittee in setting up the special 
sroup on accounting aid for jobbers 
nd dealers, and launching also com- 
nittees to develop manpower man- 
gement aid and stock control aid 
or jobbers and dealers with the help 
if material offered by E. J. McClan- 
ihan of Standard of California, 

The manpower group, headed by 
McClanahan, includes also Harry J. 
Kennedy, vice president, Continental 
Oil; J. G. Jordan, vice president of 
Shell, and Fred L. Whiteley, Whiteley 
Oil Co., Columbia, Mo. 

The stock control group is Mr. 
Kennedy, chairman; Marc F. Braeck- 
el, president, Richfield of New York; 
L. E. Ulrope, vice president, Esso 
Standard; R. F. Baity, general sales 
manager, Standard of Indiana; John 
Harper, Harper Oil Co., Inc., Long 
Island City, N. Y.; Alan L, Feinman, 


Inter-City Gasoline Dealers’ Assn., 
New York, and Charles Swarthout, 
Greater St. Louis Retailer Assn. 


All group and general sessions of 
the marketing committee gathering 
were open to the press and any in- 
terested individual. 


The Mid-Continent Petroleum Corp., 
and Phillips Petroleum Co. were hosts 
at a buffet dinner for those attend- 
ing the two days of meetings. 


Dr. Frey opened the discussion of 
accounting aids by saying that the 
\PI’s Financial and Accounting Com- 
mittee has a special subcommittee 
which has been delegated to confer 
with a group of marketers to deter- 

ine how to proceed with a study 

f what might be done for marketers. 


Summary of Remarks 


B. L. Majewski, chairman of the 
ervice Committee, then called upon 
mbers of the committee for com- 
ment. Following is a summary of the 
remarks: 


and) 


John Dressler, president of East- 
States Gasoline Retailers Assn. 
There is a need for dealers to have 
ter figures. We ought to do every- 
ng we can to make dealers cost 
scious. Our group will do every- 
ng it can to sell better account- 
to dealers, because we believe 
lers should know where they are 
go ng. One major company has more 
n 50% of its dealers in New Jer- 
keeping good records as the re- 
S of a constant campaign. Part 
the answer is to keep at the job 
irging better records. 


f 


!. Howard Marshall, president of 
land and API marketing vice 
Sident (Mr. Marshall was asked 
comment on the legality of the 
I providing bookkeeping and ac- 
inting aids for dealers and job- 
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bers)—-I don’t see anything danger- 
ous if we stay away from a uniform 
system. It would be legally danger- 
ous if we tried to get everyone to 
adopt a uniform system. 


Walter Hochuli, general ssles man- 
ager, Texaco—What are we going to 
accomplish? In our company we 
have tried for 10 years to improve 
dealer record keeping, but we have 
had little success. If the various 
companies can’t do this tough job, 
can we expect the industry through 
API to do it? Aren’t there more 
important things? 


Russel S. Williams, Gasteria, Inc., 
Indianapolis —- Automobile manufac- 
turers have helped dealers in many 
ways, including record systems. If 
this is good for auto dealers, it would 
be good for petroleum jobbers and 
dealers. The oil industry for its 
own good should have bookkeeping 
systems to tell what each operation 
makes or loses, and the major oil 
companies should set the example by 
publishing figures on departmental 
profits. There is an urgent effort in 
Washington today to get the govern- 
ment to require the major companies 
to do this. 


John H. White, Hewitt Oil Co., 
Charleston, S. C.—If the API spon- 
sored better accounting, it probably 
would be commended by the federal 
government rather than criticized. 
(Mr. White also explained the ac- 
counting system used by his com- 
pany—see NPN Feb. 9, page 29.) 


Herbert Willetts, national markct- 
ing manager, Socony-Vacuum—O1r 
company has tried for many years 
to help dealers improve their record 
keeping. 


Harry B. Hilts, executive secretary, 
Empire State Petroleum Assn. and 
Atlantic Coast Oil Conference—The 
Empire State Assn. has engaged a 
top accountant to make a study which 
will be presented at our next meet- 
ing (May 22-24 at Elmira, N. Y.). 
In making the study he found there 
were great differences in the systems 
used by various jobbers. Some sort 
of uniformity would be a great thing 
for the industry, and we would like 
to see the API do something about 
it. Maybe the answer would be sev- 
eral systems from which jobbers could 
pick the one best suited to their needs. 


E. J. McClanahan, vice president, 
Standard of California—We have of- 
fered dealers for many years a sug- 
gested pattern for keeping accounts, 
and we have furnished them simple 
forms. The API should be able to 
offer practical accounting systems 


for jobbers and other wholesale dis-* 


tributors. 


Harry J. Kennedy, vice president, 
Continental Oil — There are two 
phases to this question—what should 
be done for the dealer and what 
should be done for the jobber. We 
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offer to help dealers set up good sys- 
tems, and even send an auditor to 
work with them, and find about 40% 
of the dealers want this help. The 
jobbers don’t seem to need this as- 
sistance. They have systems of their 
own. We feel jobber accounting must 
be pretty good, because Conoco has 
not had a bad debt loss on a jobber 
account in 17 years. 


J. G. Jordan, vice president, Shell 


There seems to be the need for 
at least a format for an account 
system. We might accomplish some- 


thing if the committee took the best 
ideas from various systems and 
turned them over to those who want 
them. 

Rankin Peck, president, National 
Congress of Petroleum Retailers 
Our organization is considering of- 
fering members a simple system of 


inventory control. There are cost 
studies under the Michigan Fair 
Trade Act, which prove that it is 


possible to allocate 


Marc F. Braeckel, president, Rich- 
field of New York—Help on account- 
ing methods would be well received 
by jobbers. 

R. M. Bartlett, vice president, Gulf 

We have tried helping dealers on 
their bookkeeping. Some _ received 
it well, but others don’t seem to 
want it. 


expenses. 


L. E. Ulrope, vice president, Esso 
Standard—Our company has been 
working on dealer accounting aids 
for a long time. We offer dealers 
several systems. In fact, our lawyer 
won't let us offer just one system 
even to our own dealers. 

W. C. Burns, president, Hartol 
There are many different types of 
jobbers, so it would be difficult to 
develop any system that would fit all 
of them. Whatever is done, private 
brand jobbers may need it more than 
jobbers handling national brands be- 
cause the latter can get assistance 
in accounting from their suppliers 
if they want it. 

R. W. McDowell, executive vice 
president, Mid-Continent—-Most job- 
bers have worked out their own ac- 
counting systems, because each must 
have a system to suit his own needs. 


Carl R. Jonswold, Arrow Petrole- 
um Co., Forest Park, Ill.—The Oil 
Heat Institute is now considering 


such a program as this committee 
is discussing. 

William Schierholz, Fuel Oil Co. of 
St. Louis—We should offer two or 
three adequate plans so that local 
accountants who work for jobbers 
can get the benefit of specialized oil 
accounting knowledge. These local 
accountants are good men, but they 
don’t know anything about oil. If 
we can develop material which will 
help them on such things as proper 
allocation of overhead, we will be 
helping the jobber. 
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LP-Gas Outlook Termed Good; 1948 


Consumption Increased 30% Over ’47 


Koach of LPG Assn. Foresees Potential Market 
Of 20 Million New Customers in Next 5 Years 


By LEONARD CASTLE 
NPN Staff Writer 


CHICAGO—Emphasizing the tre- 
mendous pace at which the LP-gas 
industry is expanding and its pros- 
pects for the future, K. H. Koach, 
president of Liquefied Petroleum Gas 
Assn., reported to the association’s 
annual convention and trade show 
last week that marketed production 
of LP-gas in 1948 amounted to 2.6 
billion gals., an increase of 30% over 
1947. 

Household consumption, he said, 
totaled 1.54 billion gals., an increase 
of 34% over the previous year. This 
amount alone, he explained, is greater 
than that produced and sold for all 
purposes in 1946. 

Industrial use of LP-gas increased 
to 280 million gals., he said, while 
city utility use for peak shaving 
the diversion of LP-gas into city gas 
mains when the demand for natural 
or manufactured gas exceeds the sup- 
ply on hand—and for enrichment of 
gas with insufficient B.T.U. content, 
exceeded 1947 by 65%. He estimated 
that the chemical industry took 500 
million gals., or about 21% more than 
in 1947. 

Both Mr. Koach and Lee A. Brand, 
chairman of the association’s ap- 
pliance manufacturers section, called 
upon the convention to approve an 
industry-wide public relations and ad- 
vertising program to combat “false 
and misleading” attacks by the 
electric industry. 

This program failed of adoption, 
however, when the producers section 
declined to give its approval after 
three other sections—marketing, ap- 
pliance manufacturers and equipment 
manufacturers—-had passed _resolu- 
tions endorsing the plan. Associa- 
tion officers declared it would be im- 
possible to launch the program with- 
out the co-operation of the producers 
and said that efforts would be made 
to convince the producers of its feas- 
ibility. 

Association leaders desired to raise 
a war chest of at least $150,000 to 
educate sales personnel in how to 
answer the statements of the electric 
industry and to conduct an adver- 
tising campaign in media covering 
suburban, small town and rural areas 
“to guarantee public acceptance and 
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increased sales of liquefied petroleum 
gas.” 


See 20 Million Potential Customers 


In discussing the future of the LP- 
gas industry, Mr. Koach pointed out 
that “‘as of today, it is a fair estimate 
to state that approximately 10 million 
homes in this country are still cook- 
ing and heating water with wood, 
coal and kerosine, and therefore, are 
prospects for the service we sell.” 

“An additional one million homes 
per year will be added in the next 
three years and 500,000 per year will 
be required thereafter, according to 
the Bureau of Labor Statistics. <A 
substantial part of these will be in 
our markets.” 

In addition to this “undeveloped” 
territory, Mr. Koach said, there are 
probably 3 million homes that need 
a full replacement of appliances in 


use and at least 3 million others that 
need additional appliances. 

“Here, conservatively estimated, is 
an immediate market of some 12 mil- 
lion appliances and a market, over 
the next five years, of perhaps 15 
million to 20 million, together with all 
the necessary equipment to service 
them and the billions of gallons of 
fuel to supply them,” Mr. Koach said. 

Mr. Brand, in asking for approval 
of the advertising and public rela- 
tions program, pointed out that in 
the past year competition from the 
electric industry has become increas- 
ingly severe. 

“Pamphlets have been circulated 

unfairly criticizing LP-gas,” he 
said. “Many thousands of expensive 
booklets have been circulated to sub- 
urban communities in which ‘Reddy 
Kilowatt’ condemns LP-gas as dan- 
gerous and unsafe, inefficient and ex- 
pensive, while at the same time, 
lauding the safety, efficiency and in- 
expensiveness of electric service.” 


Such attacks against the LP-gas in- 
dustry, Mr. Brand said, will have far 
reaching detrimental effects unless 
immediate effective action is taken. 
He declared that it is as much a 
fight of the appliance manufacturers, 





CHICAGO — Si G. Darling, 
president of Darlingas, Inc. 
Pratt, Kans., was elected presi- 
dent of the Liquefied Petroleum 
Gas Assn. here last week, suc- 
ceeding K. H. Koach of Green’s 
Fuel, Inc., Sarasota, Fla. 

Other officers are: Edward 
C. McEneany, Diablo Co., Wal- 
nut Creek, Calif., first vice 
president; W. S. Lander, Rulane 
yas Co., Charlotte, N. C., sec- 
ond vice president; Walter Mil- 


ler, Dri-Gas Corp., Chicago, 

treasurer; Howard D. White, 
Chicago, executive vice presi- 
dent; Arthur C. Kruetzer, Chi- 
cago, secretary. 

The following were elected 
as district and state directors: 
District 2—E. C. McEneany, Diablo 
Co Walnut Creek, Calif 

‘District 4—FE L Mills Bastian 
Blessing Co Chicago 

District 6—W S Lander Rulane 
Gas Co Charlotte, N. C 

District 8—N. C. Chapman, Empire 
3rass Manufacturing Co., Ltd Lon- 

4 jon, Ontario, Canada 

*Arkansas —R J Dodson, Butane 
Gas Co., Camden 

California—Harry I. Horn, Harry I 
Horn Co., Anaheim 

Colorado—H. H. Torbit, Union Gas 


and Equipment Corp., Pueblo 
Connecticut H Ww Rowan, The 

Rural Gas Co 3ridgeport 
‘Delaware Stanley H Keen 


Keen, 





Si Darling Named LP-Gas Association President 


Compressed Gas Co., Inc., 
Idaho—H. H. Morton, 


Wilmington 
Liquefied Gas 


Corp Boise 

Kentucky—R. B. Jones, Airlene Gas 
Co Inc., Paducah 

Louisiana R. D. Phillips, Genera! 
Gas Corp., Baton Rouge 

*Maine—Peter A. Anderson, Utilities 
Distributors, Inc., Portland 

*Maryland—C J. McAllister The 
Parlett Gas Co., Waldorf 

Massachusetts - W F Muhlbach 
Florence Stove Co., Gardner 

*Mississippi—S. A. Scott, Scott Bu- 
tane Gas Co., Inc., Itta Bena 

*Montana - J. J. Kirby, Treasure 
State Gas & Electric Co., Butte 

*New Hampshire H Emersor 
Thomas Yankee Bottled Gas Corp 


Westville 


New Jersey—E. A. Keible, Northern 


Gas Co., Ledgewood 

*New York—Louis E Seley Con- 
servative Gas Corp., Brooklyn 
Oklahoma —G L. Brennan, Warren 
Petroleum Corp., Tulsa 

*‘Oregon—J. C. Yeomans, Multnomah 
Fuel Co Portland 

*Pennsylvania—H. K. Strickler, The 
Protane Corp Erie 

"Rhode Island H. H. Dauphinee 
Suburban Gas Company of Rhode Is- 
land Inc., West Warwick 
Tennessee—T. G. Tackett, National 
Butane Gas Co., Memphis 

Texas—J. H. Winton, Winton Auto- 
matic Gas Co 3eaumont 

Vermont D K Monier, Monier’s 
Home Utilities, Chester 

*Virginia E. Oo N Williams 
sottled Gas Corp. of Va Richmond 
Washington—C. M. Ambrose, Lique- 
tied Gas Corp., Seattle 

*West Virginia—E. P. Connell, The 


Normandie Corp., 
Wyoming T 
Bu-Pro Gas Co 
Re-elected 


Parkersburg 
Lovelady, Big Horr 
Worland 
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P cause of the independent oil marketer! 


FOR 63 YEARS we have championed the 










G Today, no finer, more popular or more modern motor oils are 
made in every price bracket than Canfield makes available to you! 
They are available in tank cars, drums and sealed cans...they are 
available under refiner’s brand or... 


UNDER YOUR OWN BRAND NAME! 











A GENUINE, 100% 
PURE PENNSYLVANIA 
refined from the finest obtainable Penn- 
sylvania Crude . . . a really fine Penn- 
sylvania oll for motorists who prefer 
“Pennsylvania”. 


A TOP-FLIGHT 
PREMIUM GRADE 
: solvent extracted, additive type oil. . . 
one of the very finest ultra-modern 
lubricants for today's high-powered, 
high-speed engines. 






































A FINE PURE » YOUR BRAND A BIG VALUE 
PARAFFIN OIL ECONOMICAL OIL 
refined from exceptionally high grade, lt, for those motorists, truckers and farmers 


selected crude . . . tried and proven in MOTOR oll 


millions of miles of safe, sure and eco- 


who want a dependable oil at a low 
price ...a big value oil, refined from 


nomical lubrication. 100% virgin crude. 





We are interested in knowing more 
CANFIELD OIL COMPANY sent con} rome [Sealed Came. 


General Offices: CLEVELAND 4, OHIO 


Plants: CORAOPOLIS, PA., CLEVELAND 
JERSEY CITY, N. J. 





COMPANY 
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PUMP MORE GALLONS 
AT LESS COST 
WITH GRANCO! 


You’re money ahead every minute a GRANCO 
Pump is on the job! With a GRANCO you get 


LOWER INITIAL COST 
LOWER INSTALLATION COST 
LOWER MAINTENANCE COST 
LOWER OPERATING COST 
LONGER TROUBLE FREE LIFE 


=LOWER COST PER GALLON 


GRANCO Pumps handle all 
petroleum liquids efficiently, 
from gasolines to asphalts. What- 
ever your requirements, there is a 
quiet, compact GRANCO Pump 
that will do the job better. 


TRUCK PUMPS 
Model DEE Truck Pump(illustrated), 
specifically designed for tank truck 
mounts, gives you smallest size and 
lightest weight per gallon delivered. 
Compact, quiet, leakproof. Easiest 





four ports make pump adapt- 
able to any pipe hook-up. You 
~ fit the pump to the in- 
stallation— not the in- 

he - stallation to the pump. 
Never needs priming. 


_ BULK TRANSFER PUMPS 


GRANCO PUMPS give un- 

excelled performance in Bulk 
Plant or Transfer Station work. 
High vacuum, high lift. Never need 
priming at start or finish of load- 
ing operations. No “bleeder” lines 
necessary. Shown at left, Model 
DEES—90 GPM GRANCO Pump 
with gear drive in oil-tight housing. 


HERE’S WHY GRANCO PUMPS ARE BETTER! 


The exclusive, patented ball and 

squeeze action of the GRANCO 

spherical rotor—only moving part— 

provides direct positive expulsion 

from pump chamber into line of flow. 

Quiet, friction- free, no contact be- 

tween rotor and housing—for better 
erformance, longer wear. No gears, 
lades, scoops, valves or dragging 

and sliding parts. 

THERE’S A GRANCO PUMP 

TO DO YOUR JOB BETTER 

See your distributor, or write for full particulars. Sales 

and Service “at your service” throughout the nation. 


ISO) 


GRANBERG CORPORATION 


Oakland 8, California 











Also makers of Granco Rotary Positive Displacement Meters 

































































to install. Reversible action and . 









LP-Gas 


equipment manufacturers and pro- 
ducers as of the LP-gas distributors 


Warns Distributors 


Howard D. Valentine, sales pro- 
motion representative of the Peoples 
Gas Light and Coke Co., Chicago 
warned that LP-gas distributors are 
concentrating too much on appli- 
ances and are losing sight of the 
original dominant sales argument 
responsible for their success—the in- 
tensity, speed, controllability and 
cleanliness of gas itself. 

“They (the distributors) seem to be 
spending more and more attention t 
selling LP-gas equipment details,’ 
Mr. Valentine said. ‘‘While it is en 
tirely conceivable that a market still 
exists for the introduction of new 
equipment or replacement equipment 
yet it should always be borne in mind 
by every LP-gas dealer, as well as 
by every manufacturer of LP equip 
ment, that unless his sales story is 
thoroughly punctuated with the idea 
that the appliance is a piece of 
equipment which utilizes the inherent 
qualities of LP-gas to the fullest ex- 
tent, and will remember that without 


these qualities of LP-gas the equip 
ment would be worthless—unless 
this is always remembered and 


brought home to the prospective cus- 
tomer, then there will be the liability 
of a parasitic invasion by another 
fuel, an invasion into a highly pre- 
pared market of millions of custom- 
ers who have learned the leisure and 
extra productiveness that result from 
using automatic fuels.” 

A. von Wening, vice 
the A. O. Smith Corp. of Milwauke« 
told the convention that the slight 
business reverses and growing unem- 
ployment of the last few months 
“do not add up to a depression” but 
warned that a depression might re- 
sult if everyone keeps on worrying 
too much. 

“The consumer is worrying whether 
unemployment is going to increas« 
The farmer. is worrying about 
whether prices are going to fall fur- 
ther. Business is worrying about the 
attitude of government, taxes, price 
control, socialization, labor 
tion. 

“So business is becoming cautious, 
the same as the farmer and the con- 
sumer. There is a general wave of 
doubt and misgiving not borne out by 
the facts,” he declared. 


president of 


legisla- 


Views Labor Unions 


James E. Niederhauser, vice pre 
dent of the Continental Can Co. of 
New York asserted that industry 
through its lack of foresight in deal 
ing with “Human Relations,” was 
mainly responsible for the growth 
labor unions and called for the 
velopment of ‘‘mutual confidence” 10! 
“achieving effective teamwork, effcc- 
tive co-operation in the common 1n- 
terest and for the common benefit.’ 
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Standard Oil Company (New Jersey) Reports for 1948... 





A year of Progress and Results 
for an Oil-using World!.. 


()" SHORTAGE FEARS of a year ago have vanished. All around 
the world, oil resources are expanding. In doing their part to 








meet the rising needs for oil, this Company and its affiliates last year 


made the greatest efforts in their history. Here are some facts from this 
Company’s Annual Report to its more than 200,000 stockholders... 


l TOTAL PRODUCTION AGAIN INCREASED. 

After setting new records in both 1946 
and 1947, this Company and affiliates in 
1948 increased crude oil production by 
8% over the year before. Output of crude 
oil by our domestic affiliates represented 
9% of the total crude produced in the 
U.S. Output of affiliates, world-wide, 
represented 14% of world production. 





More wells drilled than ever before. 
Proved reserves increased 


“) SEARCH FOR NEW OIL SOURCES SET 
= RECORDS. More wells were drilled than 
er before. Costs for this were a record 
74,000,000 in 1948. Proved reserves in 
‘earth at year’s end were at a new high. 


per 





~ 


new Supertankers ordered, each nearly 
twice the size of wartime tankers 


EVEN GREATER COSTS FOR EXPANSION AND 
\ REPLACEMENT Were again required to 
N -et rising needs for oil. Jersey Standard 


STANDARD OIL COMPANY 









} av 18, 1949 


AND 


and affiliates spent a record $529,415,000 
in 1948, even more than 1947's invest- 
ment of 426 millions. For these needs and 
payment of dividends, money again was 
drawn from earnings, from borrowing, 
from sale of assets, and from further call 
on savings of past years. 


4 NEW FACILITIES RESULTED ALL OVER THE 
OIL-PRODUCING WORLD. In Venezuela, 
the world’s largest pipeline was completed. 
Fourteen new supertankers were ordered, 
each nearly twice the capacity of wartime 
tankers. At Montreal and Edmonton in 
Canada; at Billings, Montana; Linden, 
New Jersey; and Baton Rouge, Louisiana, 
new refining facilities for more and better 
oil products went into service. At Amuay, 
Venezuela, a new 60,000 barrels per day 
refinery neared completion. 


ae 


. 
‘ 
‘ 
‘ 
. 
. 





New facilities like this modern refinery 
help increase oil supplies 


5 RELATIONS WITH EMPLOYEES CONTINUED 
a” EXCELLENT. Again there were no do- 
mestic strikes or work stoppages. At year’s 
end the gross investment in property, plant 
and equipment amounted to $26,600 for 
each of the 129,000 employees of Jersey 
and its affiliated companies. 


6 BOTH INCOME AND EXPENDITURES ROSE. 
As reported in the consolidated state- 
ment, total income of all companies was 
$3,332,187,000, an increase of 40% over 
1947. At the same time, costs were also 


AFFILIATED 








up 40%. $1,386,248,000 was paid for 
crude oil and other supplies, $573,459,000 
paid to employees, $492,000,000 for other 
operating costs. Taxes of $268,000,000 
were paid. 


7 RECORD NET EARNINGS, LARGELY PLOUGHED 
Back. Consolidated net earnings totaled 
$365,605,000. Yet this total, plus affiliates’ 
earnings assignable to stockholders other 
than Jersey, plus all of the year’s deprecia- 
tion allowances was just about equal to 
the amount of money put back into the 
business to meet pressing needs for expan- 
sion and replacements. Stockholders of 
Standard Oil Company (N.J.) received 
dividends of $2.00 per share of the Com- 
pany’s stock, plus a stock dividend of two 
shares for each 40 shares held 





For copies of the full report write 
Room 1626, 30 Rockefeller Plaza, 
New York 20, N. Y. 


A world oil consump- 
tion for the year increased 6.5%, 
and U.S. consumption 5.6% .. . the 
need was met and more. Threatened 
shortages were averted. Proved re- 
serves in the earth are greater than 
ever before. New, modern facilities 
for meeting present and future needs 
are coming into operation through- 
out the world. Increasingly, human 
progress calls for more and more oil. 
In every way, the year 1948 was a 
year of progress and results for an 
oil-using world. 


The better vou live, 
the more oil you use! 


(NEW JERSEY ) 


COMPANIES 






MAKE MS‘DONALD FIRST IN 
GALLON STROKE PUMPS 


Constant improvement growing out of long exper- 
ience has kept McDonald consistently ahead in 
hand pumps. The cylinders of these gallon-stroke 
models are of seamless brass tubing, with ball check 
valves. The cup leather is specially treated and 
furnished with an expansion spring to insure posi- J 
tive suction. Provision is made on all models for 
locking the handle. McDonald Hand Pumps give 
you more for your money because they deliver more 
in accurate, dependable performance. Write for 
folder describing all models. 


A. Y. MSDONALD 
MFG. CO. 


“The Home of the Swing Joint’’ 


DUBUQUE, IOWA 


There’s a McDonald Branch or 
Distributor Near You 


: 
—- 


Mc DONAL D 
BUQUE 


Vou 


discharge— 
suction, | 
' gna 2 


é de 
ommenc 
Rec Furni 


yum 
Suction pipe 


valve. 





PLATE 832-A 


discharge— 


n 
rum ope 
d with 


3 
suction, - 


discharge 


en ee od 


a 


column © 
Furnishe 
vacuum 
valve. 
pipe 


MED ONALD 


NATIONAL PETROLEUM NEV’ 


Pedestal 
not supplie 








per- 
1 in 
roke 
neck 
and 
0si- 
. for 
give 
nore 
- for 








eng 


Sati shed 


- 

















Editorially Speaking 








API Marketing Committee’s Action Indicates 
How Beneficial It Could Be to All Marketers 


The API Marketing Committee meeting at St. Louis 
last week brought at least four developments that could 
be the forerunners of a period of increased usefulness 
for this group: 


1. The decision of the committee to sponsor a forum ° 


on fair trade laws at next November’s session. 

2. The presentation by E. J. McClanahan of Standard 
of California of material developed by his company on 
manpower utilization and stock control in marketing, 
which could lead to thorough studies on these subjects 
with the result of improved efficiency by all types of 
petroleum marketers. 

3. The speed with which a new subcommittee on the 
long-discussed subject of accounting aids for dealers and 
jobbers went to work. Chairman William F. Schierholz, 
a St. Louis jobber, called a meeting of his group for the 
following day not five minutes after it had been ap- 
pointed. 

4. Extension of the two-year-old policy of opening the 
doors to all marketers and to the trade press. At St. 
Louis last week, the open door policy applied even to 
the meeting of the Service Program Committee. Un- 
fortunately, however, few Independents attended, due to 
the lack of effort on the part of the API to publicize the 
meeting. 

The forum on fair trade laws promises to be one of the 
top attractions for marketers at the API meeting in 
November, during which the Marketing Committee will 
neet. The idea for it was born during a floor discussion 
it St. Louis between A. A. Stambaugh of Standard of 
Ohio and John Dressler of the Eastern States Gasoline 
Retailers Assn.—two men whose willingness to talk 
frankly about the industry’s economic problems is win- 
ling them increasing respect even among those who may 

isagree with them. 

To fill a vacancy on the St. Louis program caused by 
the illness of R. F. McConnell of Standard of Indiana, 

Ir. Stambaugh had repeated an address given before 
the Ohio Petroleum Marketers Assn. (see NPN April 13, 

34) in which he outlined his reasons for opposing fair 
trade laws. Mr. Dressler asked that advocates of fair 
trade legislation have an opportunity for an adequately- 

epared presentation of their views. Mr. Stambaugh 

conded Mr. Dressler’s suggestion, and urged that the 

scussion not be unduly restricted by imaginary legal 
API Vice President Howard Marshall, to his 
edit, said there is no legal reason why the issue can 
1t be discussed fully and frankly. Mr. Marshall’s view 

this point is in line with a growing feeling in the 
lustry that many aspects of marketing 
at formerly were for smoking-room talk only, are per- 
ctly acceptable for discussion in the parlor and that 
ich discussion is healthful even when full agreement is 
ipossible. 
The fair trade law forum should make the Marketing 
ommittee program in November an attraction to every 
arketer who can get to Chicago, NATIONAL PETROLEUM 


irriers. 


economics, 
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NEWS hopes that a hall large enough to accommodate 
a crowd will be allotted for this session, that each speak- 
er chosen to participate will prepare himself to the hilt 
with facts and sound logic and that the whole thing will 
be conducted in such a manner as to inspire similar 
forums on other vital industry issues in the future. 

The second encouraging development at St. Louis 
was Mr. McClanahan’s discussion of manpower utilization 
and stock control in marketing. Mr. McClanahan made 
available to the committee material on those subjects 
that has been effective at Standard of California. 

The type of operating information submitted by Mr. 
McClanahan may be compared to that which is regularly 
brought before the API Refining Production Di- 
visions, to the benefit of the oil industry and of its 
millions of customers. If this opening move by Stan- 
dard of California is followed up, the API Marketing 
Committee can become a vehicle for the distribution, 
particularly to the smaller marketing companies, of in- 
formation which can lead to general reduction of costs 
through better marketing methods. 

NPN long has believed that the API Marketing Com- 
mittee could become a university of oil marketing, mak- 
ing the same contribution to industry-wide efficiency and 
advancement of good method that the Production and 
Refining Divisions of the API have made through the 
years. And all of this would be to the end of more 
and better competition in the distribution and sale of 
petroleum products. For the first time since the Mar- 
keting Committee was revived three years ago, it shows 
signs of moving in that direction. 

The proposal for accounting aids for dealers and job- 
bers was handed to an Independent jobber, Mr. Schier- 
holz of St. Louis, who was made chairman of a com- 
mittee to meet with a special API Financial and Ac- 
counting Subcommittee to recommend what would and 
should be done. As has been mentioned, Mr. Schierholz 
called his committee together before its left 
St. Louis and held an afternoon-long session to consoli- 
date their ideas. 

While it appears doubtful now that any attempt will 
be made to develop uniform cost accounting in market- 
ing, it is probable that some practical helps for dealers 
and jobbers will come from the work of these committees. 
Those who saw Mr. Schierholz in action at St. 
are pretty certain that it won’t be his fault, if this ef- 
fort is stopped short of honest-to-goodness accomplish- 
ment. 

The open door policy is a great contrast to the Mar- 
keting Committee’s meetings of just three years ago. 
In the summer of 1946 at Denver, though the committee 
discussed not a thing that shouldn’t have been broadcast 
to the industry, it met a perfect de- 
vice for inspiring the suspicion of the Department of 
Justice and of the thousands of Independent marketers. 
Now everyone is invited. If the Department of Justice 
or the Federal Trade Commission wanted to send a 


23 


and 


members 


Louis 
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Editorially Speaking 





representative, he would be admitted; in fact, there would terested in the success of the Marketing Committee 
be no reason why he shouldn’t be. would do well to assign men from their own companies 
It is not enough, however, merely to open the doors. to handle it. A brief announcement a couple weeks be- 
The word must be spread widely and through every fore the meeting will not suffice. The program at St. 
available channel that these meetings are open; that Louis deserved more than that. The program which seems 
Independents are urged to participate. This was done to be developing for November deserves much more. 


two years ago at Minneapolis with a big attendance re- 
sulting. It was not done prior to the St. Louis meeting, 
with the result that there was a meager crowd even for 
such able speeches as those by R. W. McDowell of Mid- 
Continent on the buyer’s market (for liberal excerpts 





The revelation of thought takes a man out 
of servitude into freedom—Emerson. 


> nts -ditorials in NATIONAL PETROLE- 
see NPN May 11, p. 16) and Julian J. Frey of Ethyl _ Comes on editorials in NATIO 
Corp. on selling premium gasoline (for the text see this UM NEWS are welcomed always. Please address 
nen at ME 4 Warren C. Platt, Editor, 1213 West 3rd St., 
issue of NPN, p. 26.) ieee oh Othe 
If the API itself lacks the machinery or the ingenuity Clevelan —— 








to do this industry publicity job, those who are in- 














Louisiana PIC Designates June 7 ‘Black Tuesday’ “stern New York. Messrs. preun 


and Bennett served Frontier as presi- 


In Statewide Drive to Repeal 2c Gasoline Tax dent and vice president, respectively, 


before operations were separated. 
“Divorcement was logical step for 





The perpetual “Pyramid Club”’ low incorporated cities to operate all us to take.” Mr. Bennett told NPN, 
the penchant of ‘State legislators to city-owned vehicles on tax-exempt “since all our production was in the 
drain the motorists’ pocketbook of gasoline awaits final approval by the West and all of our refinery and 
a few more dollars each year—ap- House after preliminary approval. marketing operations in the East.” 
pears to be heading for trouble down State now refunds taxes only on 
Louisiana way. gasoline consumed for non-highway : 

Louisiana Petroleum Industries purposes. Gasoline Tax Averages 
Committee has designated Tuesday, 5.88c Per Gal. in U. S. 

June 7, as “Black Tuesday” as part . * 

of a campaign to repeal a 2c gaso- Divorcement of Production WASHINGTON—Average of 5.88 
line tax enacted June 7, 1948. Service Effected by Fronteir Oil per gal. (4.38c state and 1.5c fed- 
Station Assn. of Louisiana, Auto- eral) in gasoline taxes was paid by 
mobile Club of Louisiana and Louisi- BUFFALO — Divorcement of its motor vehicle operators in 48 states 
ana Travelers Assn. have joined in production from its’ refining and and District of Columbia during 1948, 
endorsing the plan to repeal the tax marketing operations was made according to data compiled by Public 
voted last year, which increased the last week by Frontier Oil Refining Roads Administration. Registration 
state’s gasoline levy to 9c per gal. Corp. fees spread on gallonage basis added 

As part of the campaign, service Breuil Petroleum Corp. has been another 1.98¢, _ bringing total t 
station operators have been requested a. ng yt ome geod -Sigpnggueraan (.86¢ pred gal. This gure does not ss 
tions with black crepe paper and to roses ; myintete oil lands involved in ey polar aiiisiae sh eae levied or 
distribute to all customers “Sympathy Suibiieiien anes imate 200.000 i = s ae , : z ? ates 
Cards” on which it is pointed out that a a ener motoring public. 


the motorist has the “dubious honor” Breuil Petroleum will establish head- 

of paying 10.5¢c per gal. (including quarters in Oklahoma City and will . . 
federal tex) Gf onsoline the hichest  CoMtrol Kingwood Oil Corp. Okla- Antiknock Compound Price 
Lape tio _ _ homa producing company. 

in the nation. Semen ¥. Secu Reduced by Ethyl Corp. 


will serve as 





Given wide distribution in the cam- president and William H. Bennett as NEW YORK—Ethyl Corp. notified 
paign also are reproductions of a vice president of both Breuil Pe- customers May 10 of e reduction in 
page from a calendar showing the troleum and the new Frontier Oil its price of antiknock compounds, ef : 
month of June. Page is bordered in Refining Corp., which will retain its fective on all shipments made by th: 4 
black and June 7 is indicated with headquarters in Buffalo for its re- company beginning May 9. : 4 
a black square with white number fining and marketing operations. tig . " 
and lettering. <t has 12.000 «4 be. cao Last week E. I. duPont de Nem- ; 

= ‘ . inery at ours & Co. reported reduction Ma 

Meanwhile, in Texas, a bill to al- Buffalo and 110 service stations in ; 


9 in its prices for TEL antiknock 
compounds (see NPN May 11, p. 18 
Ethyl reported its new price for 


JUNE 19 49 motor mix is 57¢ per lb. of TEL con- 





= ue —— waD —— — a Black-edged cal- tent, or approximately 0.2073c per 
endars (left) are c.c. For aviation mix, new price }s 
1 2 3 4 being distributed 62.5c per lb. of TEL content, or ap- 


yroximately 0.22738c per c.c. 

> throughout Louisi- _ ; oan : 
Previous prices of 57.7c per lb. cf 
eS ana as part of a i . ye : 
; motor mix, 63.2c for aviation mix 

12 13 14 15 16 17 18 a to ob- had been in effect since April 5. 
tain repeal of 2c (Ethyl Corp.’s prices are based cn 
19 20 21 22 23 24 25 gasoline tax en- TEL content of motor and aviaticn 
acted last year. mixes, while DuPont’s prices are for 
26 27 28 29 30 a the compounds, not for §straigit 


TEL). 
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! Don't Let Obsolescence 


SVIeal You Gtind/ 


Modernize your fleet with HEIL Trailer- 
ized Tanks — reduce your hauling and 
maintenance costs for larger profits 


Obsolete, well-worn equipment is expensive to own and operate. Just 





Heil Truck Tanks 





put a new Heil Trailerized Tank to work, and your cost sheets will 
clearly show you the money-saving difference. 
Heil tanks are and always have been the standard of comparison. 


= ————", 
ay There are none simpler in design — maintenance costs are lower. None 


with fewer feet of welding — there is less chance for leakage. None 














with fewer square feet of metal. None lighter — that’s why Heil 
“Trailerized” tanks carry more payload with no increase in weight. 

Because Heil Trailerized Tanks are so dependable and because 
Heil LPG Transport Tanks 
they cost less to operate, three out of every four orders for them are 
repeat orders. Yes, repeat orders from satisfied customers. 


Modernize to economize — place your Heil Trailerized Tank 





eil Hydraulic Tailgates 








order today with your Heil distributor. Standard models are avail- 
able in 4100, 4500, 5000, 5600, and 5750-gallon capacities with either 
single or tandem axle. Write us for our 10-page booklet. 1-24 
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Heil Oil-Heating Equipment DEPT. 3759, 3037 WEST MONTANA STREET, MILWAUKEE 1, WISCONSIN 


Factories: Milwavkee — Hillside, N. J. 
District Offices: Hillside, Washington, D.C., Atlanta, Milwaukee, Detroit, Chicago, Minneapolis, 
Kansas City, Dallas, Los Angeles, Seattle 
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The ‘Plus in Premium Gasoline 


Importance of Premium Fuels in Powering Present Day Cars 


Explained; Advantages to Motorists Are Outlined in Paper 


By JULIAN J. FREY 
General Sales Manager, Ethyl Corp. 


(Presented at API Marketing Divi- 
sion meeting in St. Louis) 


The important points, in consider- 
ing the value of the premium gaso- 
lines available today, are what they 
do for cars and how many cars bene- 
fit from their use. 

We all know, in general, the im- 
portance of premium gasoline to cars. 
The compression ratios of present- 
day automobile engines are such that 
gains in power can be realized in 
most cases, provided engines are ad- 
justed to take advantage of premium 
gasoline. With premium gasoline, the 
motorist experiences these gains in 
faster starts, quicker pick-up, more 
power on hills, and more miles per 
gallon. 


But it is not generally realized 
that a great number of cars on the 
road actually require premium gaso- 
line for best performance. This is 
borne out by a number of important 
surveys, made since the war, of the 
octane number requirements of the 
present car population. Three of 
these surveys, which were conducted 
by Socony-Vacuum Oil Co., Shell Oil 
Co., and the Ethyl Corp. respectively, 
are summarized in the following ta- 
ble: 


Table | 


Octane Number Requirement in 
Terms of Primary Reference Fuels 


Percent of Socony 


Cars Vacuum Shell Ethyl! 

Satisfied Survey Survey Survey Average 
10 74 77 76 76, 
0 76 79 7s 7s 
mo s s] so sv 
0 80 8 2 S2 
Si) S2 SH SD s4 
a5 st S7 Sh Sw 
oO so s ss S7 
an ) So SS S7 
ny SS qo? an oo 


y an a6 Q3 


3efore interpreting the foregoing 
data, they need some preliminary ex- 
planation. These figures indicate the 
percentage of the cars tested which 
were free of knock on the correspond- 
ing reference fuel blend. It is neces- 
sary to translate these data on refer- 
ence fuels into performance on com- 
mercial gasolines in order to relate 
the antiknock quality of present-day 
premium gasoline to present-day en- 
gine requirements. 

A simple generalization, sufficient- 
ly accurate for the present purpose, 
is that when fuels are rated by their 
antiknock performance in cars on the 
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road, the result is somewhere be- 
tween their Motor and Research oc- 
tane numbers. The road rating of 
fuels in cars of newer design is usu- 
ally closer to their Research value 
than their road rating in older cars. 


It has been concluded by the re- 
spective authors of the foregoing sur- 
veys, based on a wide experience in 
the investigation of antiknock re- 
quirements, that these data indicate 
that 30% to 45% of the present car 
population requires a premium gaso- 
line to be free from knock. 

Of even greater interest, I believe, 
is the more recent work undertaken 
under the auspices of the Coordinat- 
ing Research Council. The results 
of this work have not yet been pub- 
lished, but I have been given per- 
mission to refer to them, 


On the basis of their latest survey 
of car requirements, these data show 
that to satisfy the octane require- 
ments of 90% of the cars in opera- 
tion a fuel with a road rating of 88 
is needed; to satisfy the requirements 
of 70% of the cars calls for a fuel 
with a road rating of 84; to satisfy 
50% of the cars requires a fuel with 
a road rating of 81; and to satisfy 
30% of the cars a fuel with a road 
rating of 77.5 is required. (This is 
shown in Table 2.) 


Table 2 


Octane Number Requirements 


(CRC Survey) 


Percentage Road Octane 


of Cars Number Requirement 
10 70 
20 74.5 
a) 77.5 
10 79.5 
> S1 
60 82.5 
70 s4 
xO S55 
uO ss 
Mo SUL 
1oO0O 42 


These requirements are in general 
higher than those previously reported 
by Ethyl and _ other laboratories. 
Moreover, they are believed to be 
more representative of actual values 
since special care was taken during 
the tests not to disturb deposits and 
other prevailing engine conditions. 
One of the companies participating 
in the survey concludes that on the 
basis of these figures only 30% to 
50% of the cars on the road will be 
free from knock on the current regu- 
lar grades of motor fuel. 

All of these surveys, then, demon- 
strate that the number of cars which 
can benefit from premium gasoline 








is much larger than had been popu- 
larly supposed. 

Why does such a large percentage 
of the car population require high 
octane gasoline? There are several 
basic factors: 


1. A growing proportion of new 
models is being designed by the car 
manufacturers to operate on premi- 
um fuels. 

2. Individual cars of any given 
make and model, even when brand 
new, may show considerable varia- 
tion in their octane requirement, so 
that while the average car of some 
given type may be satisfied with 
regular gasoline, many individual 
cars of the identical type will re- 
quire premium fuel for knock-free 
operation. 

3. In actual service, there are a 
number of variables which affect a 
cars’ octane number requirements. 
This is illustrated in Fig. 1. Further- 
more, with use, vehicles accumulate 
engine deposits which increase their 
octane requirements. Here again, 
the magnitude of the effect varies 
over a wide range. Depending on 
the type of vehicle, driving condi- 
tions, the fuel and oil used, and so 
on, the effect of the deposits may 
raise the requirement anywhere from 
0 to 28 octane numbers. On the 
average, the increase in requirement 
with use is of the order of 8 to 10 
octane numbers and is independent 
of the tetraethyl lead concentration 
of the fuel. This is shown in Fig. 2 

Many car manufacturers have cus- 
tomarily designed their new models 
for operation on regular gasoline, 
knowing that premium gasoline is 
available to satisfy those units with 
a higher octane requirement. Accord- 
ingly, without premium _ gasoline 
standard compression ratios would 
have to be lower, and, as a result 
all car owners would be penalized 
in economy and performance. 

Turning away from technical con- 
siderations for a moment, it is in- 
teresting to inquire why so many 
motorists are constant users of pre- 
mium gasoline. The millions of car 
owners who buy premium gasoline, 
day in and day out, do so because of 
the assurance of quality they receive 
Gasoline quality is as important to 
them as the quality of everything 
they buy. They can buy a cheaper 
and equally nutritious piece of met, 
a cheap pair of shoes, an inexpensive 
suit—all of these things serve thir 
basic function. Yet, people went 
quality in gasoline, as in everything 
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‘ig. 1—Average Effect of Variables on Octane Num- 
ber Requirement 


(All values based on a normal requirement of 80) 
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Fig. 3—Average Annual Gasoline Consumption per 
Passenger Car 
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Fig. 5—Trends in Volatility of Premium Gasoline 
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Fig. 2—Effect of Fuel TEL Content and Test Mileage 
on Change in Octane Number Requirement 


(Fleet of 66 1946 Ford, Chevrolet and Plymouth cars operated in nor- 
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Fig. 4—Effect of the 50% Point on Warm-up Per- 
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Fig. 6—Trends in Volatility of Regular Gasoline 
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Whats the 'l6 tol’ magio of, oi in cams 4 


Motorists prefer oil in cans, 16 to 1*! customers and station operators happy... 

Here’s the “‘magic’’ behind those figures: for putting oil in cans! 

Customers know what they’re getting .. . And cans afford brand-name protection 
feel the oil is cleaner and better. The station .. . enable you to help cash in on national 
has no trouble with breakage. advertising. 

So, thanks to you refiners for keeping Sheer magic! 





PROTECT YOUR BRAND NAME WITH IN CANS 





AMERICAN CAN COMPANY New York © Chicago * Son Francisco 


*According to a survey conducted in New England, Middle Atlantic, South Atlantic, and East North Central States by the magazine, Super Service Station 
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‘ig. 7—Ratio of Premium Gasoline Sales to Total 


Motor Gasoline Sales 
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else, because of the personal satis- 
faction they derive from its use. 


This preference for quality has 
been repeatedly borne out in surveys 
of motorists’ buying habits. When 
asked why they buy “Ethyl” gaso- 
line, the majority of motorists cite 
such quality factors as more power, 
better performance, prevention of 
knock, protection for the motor, and 
improved mileage, The motorist may 
not always have an exact technical 
reason for buying premium gaso- 
line, but he knows that it gives him 
satisfaction. This type of motorist 
usually says, “I want the best.” 


Furthermore, motorists are willing 
to pay the small difference in price 
for the extra value of premium gaso- 

line. It is sometimes argued that 
; the two cents a gallon extra the 
otorist pays increases his fuel bill 
as much as 10%. This is not a 

ilid comparison, because the mo- 
torist’s fuel bill, it has been esti- 
mated, accounts for only about one- 
fifth of the total cost of operating 
in automobile. On this basis, it costs 
the motorist only 2% more to operate 











ea 1 car on premium gasoline. 
3ut let’s consider the cost in terms 
actual outlay. <A study of gaso- 
ie consumption, made by Ethyl 
rp., Showed the annual average 
H nsumption per passenger car to be 
\ . . . . 
‘1 Fig. 8—Trend in Antiknock Quality 
: of Premium Gasoline 
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1946 1947 1948 


598 gallons for the central region, 
588 gallons for the eastern region, 
849 gallons for the southern region, 
and 653 gallons for the western re- 
gion, with a United States average 
of 640 gallons. This is illustrated 
in Fig. 3. 

Assuming that motorists pay two 
cents additional for premium gaso- 
line, the average U. S. motorist pays 
the grand sum of $1.07 a month for 
the pleasure of using premium gaso- 
line. What does he get for that 
$1.07 a month or $12.80 a year? Is 
it a complete waste of money or does 
he get something of value in ex- 
change? 

For one thing, he gets some in- 
crease in mileage. How much of an 
increase will depend on the fuel re- 
quirements of his car and the type 
of driving. 

Furthermore, his car probably will 
start easier and warm up faster in 
cold weather. This may save a tow- 
ing charge or put off the purchase 
of a new battery. 

Then, too, he has a better running 
engine which will produce more pow- 
er and is protected against knock. 

Finally, the premium gasoline user 
gets satisfaction out of it. His $2,500 
automobile may be exactly the same 
as his neighbor’s—but with premium 
gasoline, it runs better, has a faster 
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Fig. 9—Trend in Antiknock Quality of Regular Grade 
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pickup, produces more power, and 
even represents a safety factor when 
he’s passing another car on the high- 
way. 

These are some of the benefits the 
motorist buys with the small addi- 
tional charge for premium gasoline. 


Looking to the future, several ques- 
tions suggest themselves: 


1. What is the over-all role of pre- 
mium gasoline in future automotive 
transportation ? 


2. What areas of gasoline quality 
must be stressed in order to main- 
tain the position of premium gaso- 
line as a superior ,standard? 


The first question already is being 
answered by current developments in 
automotive engineering. 

Since the war, the car manufac- 
turers have been engaged in a broad 
program of engine development that 
will bring far-reaching benefits to the 
public. We appear to be entering 
upon a new cycle of engine improve- 
ment at least as significant as that 
which characterized the transition 
from the cars of the twenties to the 
cars of the thirties. 


To satisfy those new engines will 
entail the production of a great quan- 
tity of gasoline of substantially high- 
er antiknock value than now pro- 
duced. We all know that going up 
in antiknock value costs money—lots 
of it. Unquestionably, the required 
investment to produce higher octane 
gasolines for the motoring public will 
have to be weighed against the value 
to be received from their use in auto- 
mobile engines. Yet we also know 
that, provided these fuels can be 
marketed at a reasonable price, the 
oil and automotive industries as well 
as the motoring public will benefit. 


The higher antiknock fuels per- 
mit the construction of engines of 
higher compression ratio and im- 
proved thermal efficiency. These ad- 
vances in engine design can be used 
to improve the fuel economy of the 
vehicles by as much as 15% to 25%, 
without impairing the high perform- 
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ance Americans have come to expect 
in their automobiles. 


Cadillac and Oldsmobile already 
have incorporated the basic designs 
of these new engines in their 1949 
models. The 1949 Cadillac engine, 
which is 200 pounds lighter than the 
1948 Cadillac engine, produces 10 
more horsepower and will propel the 
car three miles farther on each gal- 
lon of gasoline. 


The manufacturers state that these 
new production engines require fuels 
with a Research octane number of 
88. Actually, they were designed 
for higher octane fuels, but were 
de-rated to accommodate them to 
the antiknock level of the premi- 
um fuels sufficiently available now. 
Thus, a continuing demand for gaso- 
line of high antiknock quality may 
be foreseen. Whenever better gaso- 
lines are generally marketed, these 
engines are so designed that with lit- 
tle basic alteration they can give still 
greater gains in power and economy. 
Other automotive manufacturers are 
developing new light-weight high 
compression engines. 


The indicated gains in fuel econo- 
my will play an important role in 
the conservation of our oil resources. 
In discussing the significance of this, 
T. A. Boyd, of General Motors, has 
said: “As the consumption of gaso- 
line in the nation is now about 100 
million gallons a day, each per cent 
saved represents a million gallons 


every day of the year. And finding 
an oil well to yield a million gallons 
a day (25,000 barrels) would surely 
represent an important discovery.” 


For the future needs of the car 
population, premium gasoline should 
have sufficient antiknock value to 
guarantee knock-free operation. It 
should provide volatility which is ade- 
quate for quick starting and it should 
have a high degree of purity. 


As to volatility, adequate quality 
depends upon where the fuel is go- 
ing to be used. However, boiling 
points are important in more ways 
than for easy starting in cold weath- 
er. For example, the recent work 
by the Gulf Oil Corp. has demon- 
strated the importance of the lower 
50% point in gasoline. 


Fig. 4 shows the effect of the 50% 
point on the warm-up performance 
of one car. While the range of fuels 
covered somewhat exceeds that nor- 
mally found, it is clear that high 
volatility is a desirable attribute. Not 
only does the fuel of 200° 50% point 
warm up faster than the fuels of 
220° and 240° 50%, but its warmed- 
up performance is better. And here 
again, it should be remembered that, 
because of different engine require- 
ments, some cars will benefit even 
more from this higher volatility than 
will the general run of cars. (The 
curves in Figs. 5 and 6 demonstrate 
that premium gasolines have con- 
sistently outdistanced regular grade 
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Julian J. Frey’s ‘The Plus in Premium Gasoline’ 
To Be Reprinted for Sales, Dealer Distribution 


Additional ammunition, this time in the form of a timely, com- 
prehensive article by Julian J. Frey, General Sales Manager of Ethyl] 
Corporation, has been furnished the oil man to help him shoot holes 
in Harland Manchester’s arguments (Readers’ Digest, April, 1949) pooh 
poohing the use of premium gasoline as “fa mass delusion” which “costs 
American drivers upwards of 200 million dollars annually.” 


NATIONAL PETROLEUM NEWS plans to reprint Mr. Frey’s 
article and make it available to its readers for distribution to salesmen, 
dealers, service station personnel, etc., for use by them in answering 
motorists’ questions concerning premium gasoline. 


The reprints will cost as follows: 


Prices for larger quantities will be quoted on request. Please ad- 
dress your orders by telegraph, teletype or letter to: 


REPRINT DEPARTMENT 
NATIONAL PETROLEUM NEWS 
1213 West Third Street 
Cleveland 13, Ohio 


$ 0.05 
4.00 
17.50 
30.00 
125.00 
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fuels in volatility over the last 15 
to 20 years.) 

Finally, as has been indicated, pre- 
mium gasoline should offer the mo- 
torist the best assurance of always 
getting clean-burning fuel. It is ad-j},, 
mittedly difficult to track down all}, 
of the factors involved in engine 
cleanliness and, therefore, it isn’t 
practical to establish any standard at 
this time. Nevertheless, it seems like- 
ly that refiners will take particular 
care to eliminate from their premium 
gasolines, to the greatest possible de- 
gree, the known trouble makers which 
may be present. 

In conclusion, I should like to sum- 
marize these points which, I feel, 
constitute The Plus in Premium Gaso- 
line: 

1. Premium gasoline gives more 
power to the nation’s automobiles 
and promotes peak engine efficiency 

at only a small cost to the motor- 
ist. 

2. In actual road operation, premi- 
um gasoline gives better antiknock 
performance not only at high speeds 
but also at low speeds. 

3. Approximately half of all cars 
on the road require premium gaso- 
line for knock-free performance. 

4. Premium gasoline provides 
cushion for cars designed only for 
regular gasoline. Without premium 
gasoline, spark settings would have 
to be retarded or compression ratios 
lowered, resulting in a loss of power 
and greater consumption of fuel. 

5. Premium gasoline has made pos- 
sible many of the outstanding ad- 
vances in automotive engine design 
which characterized the pre-war era. 

6. Premium gasoline will play an 
essential role in the future, con- 
tributing to further broad gains in 
automotive efficiency and to the con- 
servation of our oil resources. 


Pump and Tank Tolerance 
Reductions Are Proposed 


NPN News Bureau 

WASHINGTON—National Confer- 
ence on Weights and Measures, at its 
meeting here May 24-27, will be 
asked to adopt a recommended code 
change which would halve the pres- 
ent tolerances on liquid measuring 
devices, including gasoline pumps and 
wholesale-type meters, and for tank 
compartments of tank trucks. 

Recommendation will be presented 
by Committee on Specifications and 
Tolerances and corresponds generally 
to changes already effective in some 
states, among them Massachusetts. 

Committee proposes reducing ac- 
ceptance tolerance for pumps an! 
wholesale-type meters from one-ha'f 
cubic inch per indicated gal. of d- 
livery to one-quarter; maintenan 
tolerance from one cubic inch to on: - 
half. Comparable reductions a 
suggested for vehicle tanks. 
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Largest Selling ... Lowest Costing 


CHEVROLET ADVANCE-DESIGN TRUCKS 


Lead Them All! 


The leader offers all these features 





kind of value when you 
drive and ride in these Advance- 
Design Chevrolet trucks. You'll find 
fleetness and flexibility, power and 
massive strength and long-lasting 
quality in every feature of body, 
frame, cab and chassis. Yet, you 
enjoy all these premiums at lowest 
cost, for Chevrolet trucks have 3- 
WAY THRIFT—low-cost operation, 
low-cost upkeep and the lowest list 
pices in the entire truck field! 


C’ EVROLET MOTOR DIVISION, General Motors 
Corporation, DETROIT 2, MICHIGAN 


Chevrolet's 4-SPEED SYNCHRO- 
MESH TRANSMISSION 
quicker, quieter and easier oper- 
ation in Series 3800 and heavier 
duty trucks. Faster shifting maintains 


offers 


speed and momentum on grades. 


Chevrolet trucks have the famous 
CAB THAT “BREATHES”*! Outside 
air is drawn in and used air forced 
out! Heated in cold weather. 


Chevrolet's power-packed VALVE- 
IN - HEAD ENGINE provides im- 
proved durability and efficiency 
as well as the world’s greatest 


economy for its size! 


Chevrolet Advance-Design brings 
you the FLEXI-MOUNTED CAB, 
cushioned on rubber against road 
shocks, torsion and vibration. 


Chevrolet's exclusive SPLINED REAR 
AXLE HUB CONNECTION adds 
greater strength and durability to 
heavy-duty models. 


Uniweld, All-Steel Cab Construc- 
tion e Large, Durable, Fully- 
Adjustable Seat e All-Round Visi- 
bility with Rear-Corner Windows * 
e Heavier Springs e Super-Strength 
Frames e Full-floating Hypoid Rear 
the 3600 Series and 
Heavier Duty Models e Specially 


Axles on 


Designed Brakes e MHydrovac 
Power Brakes on Series 5000 and 
6000 Models e Standard Cab-to- 
Axle Length Dimensions e Multiple 
Color Options. 

*Heating and ventilating system ond reor- 


corner windows with de luxe equipment optional 
of extra cost. 


CHOOSE CHEVROLET TRUCKS FOR TRANSPORTATION UNLIMITED! 
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Shown here is the Gilcrease loading rack and part of the plant's storage facilities 


New Truck Loading Facilities Are 
Installed by Louisiana Independent 


By RICHARD A. BALLAD 
NPN Staff Writer 


With an eye to “stepping up the 
truck transport business in the New 
Orleans area,’ Allen Pearis, manager 
of the refining division, Gilcrease Oil 
Co. is putting the finishing touches 
to the company’s new $43,000 truck 
loading facilities at Arabi, La. 


Occupying an area immediately ad- 
joining the refinery and fronting 
on state highway No. 18, facilities 
are capable of loading two trucks 
simultaneously with any of five prod- 
ucts; No. 2 fuel oil, kerosine, premium 
gasoline, regular gasoline and 56 oc- 
tane motor gasoline. 

Mr. Pearis, who designed the in- 
stallation, officially opened it for 
business Feb. 15, although work is 
still going forward on some parts 
of it, including a projected recreation 
building for truck drivers. 


Products are stored in four Black- 
Sivalls-Bryson galvanized, bolted 
tanks of 1,000-bbl. capacity each. 
Tanks are connected by pipe with the 
refinery. Four 10 h.p. Gould cen- 
trifugal pumps with a minimum rate 
of 240 gals. per minute (g.p.m.) are 
used to pump products to the loading 
rack, with truck loadings electrically 
controlled by push buttons from the 
platform. All wiring is throroughly 
insulated and runs through steel and 
concrete conduits making installation 
“explosion-proof.”’ 


At present the rack is equipped 
with four loading hoses on one side 
and one on the other. Four more 
hoses will be added. They are of 
15 ft. length, 3 in. diameter with 300 
g.p.m. Bowser meters used to record 
the rate of flow. 
The rack itself is of all steel and 
concrete construction. 
early morning and evening operation, 
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Light for 






is provided by nine Crouse-Hinds 
fixtures fitted with 250 watt bulbs. 
Set on top of 40 ft. poles at each 
of the two entrances to the area are 
two Goodrich floodlights, providing 
illumination for the entire installa- 
tion. 


Two conventional type gasoline sta- 
tion pumps will be installed for con- 
venience of trucks requiring operating 
fuel. 


An interesting innovation is a con- 
crete safe, built into one of the sup- 
porting columns’ underneath the 
office. Attendants drop the individ- 
ual invoices together with the money, 
down a narrow slot, much the same 
as a mail chute. 


Each evening the 


safe is opened and the days receipts 
removed. 

Still in the plans stage but ex- 
pected to be constructed shortly is 
a 20 ft. square, steel and concrete 
recreation building for the use of the 
truck drivers. Glassed in on the side 
facing the racks so that the drivers 
may watch their trucks being loaded 
the building will have radio and tele 
vision sets provided and free coffe« 
will be served. Lavatory facilities wil 
also be provided. 

The rack cannot be operated on a 
24-hour basis due to Louisiana law 
but is open from 5 a. m. to 9 p. m 
operating with two shifts of thre 
men each. 

Building of the rack was super 
vised by C. K. “Buck” Taylor, plant 
superintendent. Further construction 
planned by Gilcrease includes larger 
docking and storage facilities on the 
Mississippi. 





Tank Truck Carriers Group 
Gets Award from ATA 


WASHINGTON National Tank 
Truck Carriers, Inc., a conference of 
American Trucking Assns., Inc., has 
been named grand award winner in 
Class 1-A of American Trade Assn 
Executives’ 14th annual contest to 
honor groups giving distinguished 
service to its own members and the 
general public. Class 1-A is for as- 
sociations with annual budget of less 
than $50,000. 

Award was presented to C. Austin 
Sutherland, secretary and _ general 
manager of National Tank Truck 
Carriers, by H. B. McCoy, director 
of Commerce Department’s division 
of domestic commerce. 

Four-year-old tank truck confer- 
ence is now said to represent more 
than 60% of all for-hire equipment 
operated in the tank truck field. 





























Line drawing shows layout of new Gilcrease loading facilities. Dotted square (I: ft 
center) indicates possible location of a proposed restroom structure for drive‘s 
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News about Marketing Equipment Companies and 
People . .. New Products ... New Literature 











1—Tank Heater 


New type tank heater is said by 
manufacturer to be cheaper and more 
efficient. Units are compact and will 
pass through standard 20-inch man- 
way with ample clearance. Vertical 
mounting helps eliminate deposits on 
tubes. Maker says units can be re- 

ved easily from tank, repaired or 
cleaned outside the tank, or damaged 
heater can be replaced with another 
heater from stock. Heaters can be 
installed in new or existing tankage 
and can be used singly or in groups. 
Brown Fintube Co. 


2—Tandem Axle 


Newly developed tandem axle ‘s 
now being used on manufacturer's 
tandem transports. It is claimed that 
axle has no lubrication points—all 
Wearing parts being bushed in rub- 
ber. Tip-over action has been elimi- 
lated = (“crowhopping’’), and _ two- 
Stage springing is used to assure 
Sol! riding with full or empty tank. 
Manufacturer says new axle provides 
maintenance cost and tire wear 
sa\ ngs. Butler Manufacturing Co. 
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3—Centrifugal Pumps 


Manufacturer has expanded its line 
of self-priming centrifugal pumps to 
include 26 basic Series which, in turn, 
are available in virtually endless 
modifications and combinations of 
mountings, fittings and materials. 
Design changes on basic models in- 
clude new cover plate for increased 


strength, flanged suction and dis- 
charge connections and , improved 


suction check valve. Marlow Pumps. 





4—Projector Lamp 

Manufacturer says 150-watt pro- 
jector flood lamp, when used with 
an adjustable floor stand, is often a 
good replacement for troublesome ex- 
tension-cord shop lights. Containing 
its own reflector and lens, lamp can 
be placed far enough away to direct a 
spot or flood of light on the work 
and still not be in the way, accord- 
ing to manufacturer. Projector lamp 
bulb is an all-glass unit that will not 
shatter when sprayed with water and 
from which dirt and grease can be 
easily wiped. General Electric Co. 


5—Lamp Holder, Adapter 





New line produced by lamp holder 
manufacturer consists of: lamp hold- 
er of cast aluminum, an adapter box 
for cluster of up to five holder units, 
and pole slip-fitter for use on either 
1%- or 2-in. pipe. Feature of lamp 
holder is threaded neck which makes 
possible easy and quick attachment 
of a selection of floodlight reflectors. 
Steber Manufacturing Co. 





6—Station Tank Cleaner 


Steam cleaner designed for service 
stations, garages, small industrial 
plants, fleet owners, small contractors, 
etc., is now available. Small in size 
(requiring only 26 by 37-ft. floor 
space), unit 80-120 Ibs. 
working pressure and its normal 45- 
gal.-per-hour capacity can be stepped 
up to 240 gals. per hour with optional 
accessory. Homestead Valve Manu- 
facturing Co. 


develops 


7—Dual Truck Pumps 


Dual truck pump units in 40, 60 
and 100-g.p.m. capacities are designed 
to meet load-handling requirements 
in those states requiring separate 
pumps and meters for handling split 
loads, manufacturer states. These 
pump features are listed: non-metal- 
lic sliding vanes are actuated by push 
rods, are selfadjusting and operate 
with sustained quietness; 40-g.p.m 
units are mounted on common base, 
in-line, with single steel shaft; 100- 
g.p.m. units may be manifolded to 
serve as single suction and discharge 
pumps of 200-g.p.m. capacity; dual 
sealing element in _ self-contained 
cartridge prevents leakage of prod- 
ucts in the pump; either half of dual 
pump can bypass its full capacity or 
run bone dry while the other is in 
use, without damage to the unit, and 
shatterproof relief valves that main- 
tain constant pressure even during 
bypass of total capacity. 
Blackmer Pump Co. 


pump 








Here’s why America has 
acclaimed the new 


We make this unequivocal statement: 
One day's operation of this pump will sell you on it much 
better than if we were to take all the rest of the space in 
this magazine to try to tell you about it. 
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OW New Design 
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The completely new 
design is years ahead— 
creates an eye-arresting 
appeal in amy service 
station. It is a triumph 
in new low design. 


Self-Cleaning ‘Siteflo’ 


Revolving, colored 
plastic balls, in constant 
motion while gasoline 
is flowing, provide a 
self-cleaning device. 


Accessibility — PLUS 


Merely remove panel 
and there are the prin- 
cipal parts on sliding 
shelves which can be 
removed without dis- 
turbing other parts. 





Extra Large Dials 


Dials are completely 
illuminated. Panels 
above dials can display 
either your brand name 
or “Drive Safely.” 


DAYTON PUMP & MFG. COMPANY «¢ DAYTON, OHIO 
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8—Cluster Light 


New cluster light fixtures contain 
as many as six lamps—each a sepa- 
rate sealed beam flood or spotlight- 
ing lamp. Manufacturer says com- 
plete flexibiilty of lighting is per- 
mitted with new fixture since each 
separate lamp can be used for either 
flood or spot lighting by adjusting 
up or down or to either side. Either 
100-300 watt medium base lamps or 
300-500 watt mogul base lamps can 
be used with new unit. Locks hold 
individual lamps in desired positions 
after adjustments have been made. 
Sealed beam lamps are said to be of 
rustless aluminum and self-reflecting. 
In most cases installation of new 
units can utilize old light fixtures, 
manufacturer points out. Killark 
Electric Co. 


9—Steel Inlet Flanges 


All three of manufacturer's truck 
meters are now being furnished with 
orged steel inlet flanges instead of 
ast iron flanges. User has option 

having installations made with 
ibing welded directly to flanges or 
with screws. Manufacturer points 
out that increased trend is to use 
of welded tubing which allows higher 
Speed deliveries because of larger in- 
terior bores, smoother bends and less 
friction. Smith Meter Co. 


10—Portable Paint Sprayer 


New direct-drive piston, portable 
nt spray unit is said to be de- 
ned specifically for spray painting 
ere low air pressure and large 
ume are important. Manufacturer 
ims that one-third h.p., 47-lb. unit 
acapts itself to wide range of uses 
irom hobby painting to industrial 
intenance and can handle enamels, 
la quers, house and barn paint, shel- 
las, varnishes and other coatings. 
U it delivers 40 lbs. working pres- 
sue and plugs into any 110-120 volt 
A *. line. Binks Manufacturing Co. 
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11—Lubrication Equipment 


New line of automotive lubricating 
equipment, known as the “Standard 
600 Series,” includes: air-operated 
and hand-operated lubricating units 
for gear lube jobs; air-operated unit 
for chassis lube work; waste oil re- 
ceivers, vacuum cleaner and a utility 
cleaner for parts and tools. Both 
portable and stationary units are in- 
cluded in the group, permitting com- 
plete car and truck lube service. 
Gray Co. 


12—Oil Tester 


Device has been produced to test 
condition of oil at bottom of storage 
tank. Unit is designed to: help 
maintain better fuel oil service; re- 
duce service calls; enable service sta- 
tions to check storage tanks. Renick 
& Mahoney, Inc. 


13—Fast Oil Changer 


At-the-pump-island oil changer en- 
ables station attendant to completely 
drain auto crankcase and refill with 
motor oil in less than 3 minutes, man- 
ufacturer reports. With this unit, 
oil changing and crankcase flushing 
can be accomplished at gasoline 
pump, air tower or other convenient 
spots around station, leaving grease 
pits and lifts free for other work. 
Three-way selector valve enables op- 
erator to fill reservoir with new oil 
while crankcase is being drained. As 
soon as old oil is removed, valve is 
turned to “refill” position and new 
oil is pumped into crankcase. Valve 
in “empty” position discharges old 
oil into storage drum. Oil is drained 
through dip stick opening and re- 
filled through oil filler pipe. Three 
snav-on type nozzles are furnished to 
reach lowest point in engine oil pan 
on all cars, with one nozzle servicing 
80% of the jobs, according to manu- 
facturer. Other features include 
sight glass which reveals condition of 
old oil being removed. Allen Electric 
and Equipment Co. 
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CALIFORNIA 








GASBOY PUMPS 


The Oilman’s choice for 
consumer accounts 


HARMAN EQUIPMENT CO. 


3605 East Olympic Blvd. 
Los Angeles 23, California 





GEORGIA 








We Repair and Refinish 
Veeder-Root 
Computer and Register Wheels 


All Work Guaranteed 


EQUIPMENT SALES CO., INC. 


858 Dekalb Ave., N.E. 
Atlanta, Georgia 
Lamar-1754-5 


Inquiries Invited 





ILLINOIS 





Service Station And 
Oil Handling Equipment 
BRUNS & COLLINS, INC. 


1453 S. Michigan Ave. 
Chicago 16, Ill. 
Immediately From Our Warehouse 








P. R. GIRARD 


Factory Representative 


Champion Compressors 
Globe Hoists 
Wheaton Brass Works 


327 S. LaSalle St. 
Chicago 4, Ill. 











Your Needs In Oil Handling 
Service Station Equipment 
From Our Warehouse 


PLEWKE EQUIPMENT CO. 


1742 W. Madison Ave., 
Chicago 12, III. 








SERVICE 
STATIONS 























INDIANA 





Everything in Bulk Plant 
and 
Service Station Equipment 


INDIANA OIL EQUIPMENT CO. 


417 Madison Ave., 
Indianapolis 4, Indiana 

























OIL APPLIANCES CO. 


145-149 W. 16th St. 
Indianapolis 2, Ind. 


Complete Bulk Plant & 
Service Station Equipment 
Engineering & Installation 














Service Station and 
Bulk Plant Equipment 
COFFIELD SUPPLY CO., INC. 


801 Prairie Ave., Box No. 42 
South Bend, Ind. 


Bulk Plant Constr. Rep. Serv. 






















IOWA 














TRUCK FANKS AND METERS 


MURDAUGH SUPPLY COMPANY 
John Murdaugh, Owner 
511 S.W. 9th St. Des Moines, lowa 
Quotations on One or Carloads of 
Any Type Farm or Basement Tanks 
Large Stock in Our Warehouse 
Complete Service Station & Bulk Plant 
Equipment 

















LOUISIANA 











SERVICE EQUIPMENT CO. 
(Houston W. Martin Owner) 
Petroleum Equipment 

Headquarters Since 1915 

726-28 Girod Street, New Orleans, La. 

34 Years of Dependable Service 


















MAINE 











In MAINE it's 


gould equipment co. 
Box 1611—Portland, Maine 
20 years of equipment service to the 
oil man—bulk plant—service station— 
truck tank. 
ralph gould 





al gerry don kelley 
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14—Dispensing Pump 


New “easy-reacn’” model of com- 
puting pump is 58 inches high and 
similar in appearance to the unit in- 
troduced by manufacturer in the 
spring of 1948. New model, illus- 
trated here, has 1314 ft. of hose sus- 
pended on the outside of the pump, 
Hose is retracted by a weighted ny- 
lon-covered cable. Companion model 
of this pump is also available with 
conventional hose arrangement. Gil- 
bert & Barker Mfg. Co. 


15—Transfer Pump 


Said to be ideal for transferring 
chassis lubes, Diesel fuel, gasoline, 
alcohol, gear lube, motor oil, kero- 
sine and other fluids, ‘“Tran-Z-Fer 
Pump” can also be used for refueling 
caterpillar tractors, conventional! 
tractors and other farm equipment 























MOORE AND KLING, INC. 


221 High St. Boston, Mass. 






Complete Oil Equipment 
for the past Twenty-Eight years 
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It is equipped with a steel spout, bail 
hook and bung hole adapter. Speci- 
fically designed to improve farm lu- 
bricating service, pump is said to de- 
liver about 12 ounces of SAE 140 
gear lube per stroke cycle, with 
fluids of different viscosity being dis- 
pensed at rates in direct proportion. 
National Sales, Inc. 


16—TBA Truck 





“Route-Van” is a new model pane! 
truck used for on-the-spot sales and 
deliveries of tires, batteries and ac- 
Truck has 462 cu. ft. of 
merchandise space in the 121.-ft 
body and interior height of 6 ft. 4 
in. permits customers to enter mo- 
bile store and select merchandise on 
display. Another important featurs 
is low step height which is advan- 
tageous when handling heavy tires 
and batteries. Dodge Division, Chrys- 
ler Corp. 


cessories. 


17—Service Merchandiser 


« d 
BEAR SFRVICE 











Service merchandiser, combining 
storage space, a work bench and sales 
promotion feature for wheel align- 
ment and frame straightening, is an- 
nounced by manufacturer. Unit stands 
6 ft. high, 10 ft. wide and 20 in. deep 
Cabinet features indirect lighting 
Work bench is of heavy plywood an 
masonite construction to make pos 
sible mounting of vise and other ma 
chines. Bear Manufacturing Co. 
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Wheaton te orginal 


SELF CLOSING FAUCET 





































i et 
£ closing fauc 
Wheaton 40 years a6°- 
first faucets ma 
day; proving the - 
he advertising whic 
t will outlive Gye 


THE FIRST sel 
was made by 
Some of the 
still in use to 
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of the original design. 






TYPE 31 
Sizes 1% i 2”. 
2" ” and 3” 





WHEATON TYPE 31 FAUCET features positive self-closing action, 
durability and safe operation. Mechanical construction is simple and 
provides fast flow. Valve bronze composition assures long life and 
freedom from corrosion. Positive self-closing plunger opens against the 
tension of a compressor spring and closes automatically when operating 
wrench is released. Renewable plunger disc is easily replaced 
and locking cap prevents theft and protects threads. 


WHEATON TYPES 433 and 433-A. Streamlined internal construction reduces resistance 
assuring full, fast flow. Both models are designed so that all internal parts are 
removable with the spout. This exclusive Wheaton feature permits quick, easy 
servicing and, like all the faucets illustrated, the disc in types 433 and 433-A can be 
changed in seconds without removing faucet from tank. The all metal, one piece 
plunger operates in a long bearing guide for even seating. Single dual-purpose 
gasket seats the plunger and seals the faucet. Type 433 is a straight faucet and 433-A is 
fitted with a 22142" spout to prevent kinking on hose deliveries. Illustration at 
left shows valve dismantled for servicing. 
TYPE 433-A 
Sizes 2”, 24%” 
and 3” 






TYPE 433 
Sizes 2", 22" and 3” 
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18—Extinguisher Control Nozzle 


Combination nozzle to permit either 
solid stream or spray discharge has 
been made standard equipment on 
manufacturer’s one-gallon and two- 
quart stored-pressure, vaporizing 
liquid extinguishers. Solid stream 
has extended range to get to ordinar- 
ily hard-to-reach spaces, whereas 
spray covers a large area, vaporiz- 
ing quickly and avoiding agitation of 
the surface of flammable liquids, ac- 
cording to manufacturer. Nozzle is 
lever-operated, self-closing and is said 
























to have 360° swivel coupling fas- 
tened to the extinguisher hose for 
greater operational ease. Hose and 
nozzle assembly is. sold separately 
and can be installed on older model 
extinguishers in both one-gallon and 
two-quart sizes. Pyrene Manufactur- 
ing Co. 


19—Flexible ‘Gas’ Nozzle Tube 


Metal-covered flexible tube can be 
attached to regular gasoline nozzle. 
Tube can be inserted entire length 





ORONITE ADDITIVES HELP 
LUBE OILS WIN HIGH HONORS 


Oronite Lube Oil Additives help heavy duty and premium 


motor oils pass the test of tough operating conditions in 


modern high speed engines. These superior additives are 


inhibitors of corrosion and oxidation. They 


impart to base oils any degree of deter- 


gency desired. The excellent qualities of 


these additives have been proved by exten- 
sive field service experience. If you need 
complete, balanced additives ready for 


blending or special additive formulations, 


call or write the Oronite office nearest you. 


38 Sansome St., San Francisco 4, Californta * 30 Rockefeller Plaza, New York 20, N.Y. 





ORONITE 


CHEMICAL 
mc 


The N.1ete te Watch im Chemicals 











Standard Oil Bldg., Los Angeles 15, California * 600 So. Michigan Ave., Chicago 5, Illinois 


824 Whitney Bldg., New Orleans 12, Louisiana 





in any make car and reduces chances 
of blow-backs, manufacturer says. 
Claim also is made that tube makes 
possible faster filling without spilling. 
Imperial Brass Manufacturing Co. 


20—Battery Charge Recorder 


New battery testing unit permits 
testing of each cell without removing 
vent plugs and gives a permanent 
tape record of each battery tested, 
manufacturer stresses. Voltage meter 
in dome of recorder is said to be un- 
affected by temperature’ change. 
Prods of recorder are placed on bat- 
tery posts and connector buttons, 
movable punch bar is adjusted so 
that its pointer lines up with meter 
needle, punch button is pressed for 
each cell, and ticket is extracted 
Manufacturer says that printed rec- 
ord includes: percentage of charge, 
specific gravity, “minutes to charge” 
and cell condition by cell comparison 
method. National Battery Co. 


way 





21—200 GPM Pump 


New 200 g.p.m. pump designed to 
speed loading or unloading of fuel 
oil, gasoline or Diesel fuel. Totally 
enclosed pump, gearing and motor 
permits operation of unit outdoors 
without any protection, manufacturer 
contends. Valve on pump head (op- 
tional) is designed to prevent damage 
if discharge line is closed. Viking 
Pump Co. 
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22—Tank Scaffold 


New aluminum alloy “roll-around 
safety cage” for tank painting, clean- 
ing, inspection and general mainte- 
nance work can be carried by one 
man to top of tank. Unit rolls around 
tank on locking-type casters which 
rest on tank rim. Safety cage weighs 
70 lbs. and safety and security it pro- 
vides are said to eliminate expensive 
premium wage rates formerly paid 
for bosun’s chair work. Manufactur- 
er says that important safety fea- 
ture of aluminum alloy is its non- 
sparking characteristic. Cage can be 
positioned desired distance from tank 
through use of adjustable legs on 
which casters are mounted and cast- 
er wheels are widely spaced to pre- 
vent cage from being whirled by 
wind, according to manufacturer. 
Up-Right Scaffolds. 


23—Heavy Duty Pump 





New model 


“tri-rotor’”’ pump is 
said to be especially applicable for 
iandling such materials as aviation 
zasoline, naphtha, solvents and simi- 
ar fluids at differential pressures of 
0 p.s.i. and under. Pump may be 
quipped with solid, by-pass or vari- 
ible volume control type heads, mak- 
ng it adaptable to wide variety of 
equirements. All heads are _ inter- 
hangeable and are supplied with 
ither iron or bronze fitted pumping 
nembers. Manufacturer says that 
special alloy shuttle, complete with 
arbon bushing, is used to assure 
ong trouble-free life when handling 
lean non-lubricating materials. Yale 
* Towne Manufacturing Co. 
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24—Floodlight Pole 


New 22-ft. floodlight pole includes 
openings for air and water connec- 
tions on opposite sides and also has 
hose brackets on two sides of the 
pole. Unit is designed for pump is- 
land installation to light island, area, 
approach and building, thereby elimi- 
nating peripheral floodlighting. While 
standard installation includes two 24- 
inch fabricated sheet steel floodlight 
arms, pole is designed to carry as 


STREAM-FLO 


COUPLINGS 


Stream-Flo Couplings expand to 
the same inside diameter of the 
hose, providing unrestricted 
flow. Permanently attached with 


a solid grip -on both the inside 






FO 


INTERNATIONA 
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much as four floodlight arms. In ad- 
dition, a fifth flood or cluster of 
sealed-beam spot or flood lights can 
be installed at top of the pole. Pro- 
vision has been made for installation 
of transformers on floodlight arms 
if mercury or sodium vapor lights are 
used. Slipfit beveled base cover is 
used to cover 6% sq. in. base and 
four anchor bolts (one by 36 in.) 
which are template set with plumb- 
ing and conduit. Reliance Advertising 
Co. 








and outside of the hose, seepage 
and wicking troubles are elim- 
inated. Presenting a smooth sur- 
face, no turbulence is set up to 
retard fluid flow. Stream-Flo 
Couplings allow fast de- 
livery at the full capacity 
of hose employed, and 
keep hose replacement at 


a minimum. 


| 
The INTERNATIONAL METAL HOSE CO. | 
1523 East 45th St., Cleveland 3, Ohio | 
| Please send me with no obligation your coupling 
] catalog and price list | 
| 
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“er ADDRESS 7 
Ps ] ciTYy STATE 7 
——— 













Weck, lin No Hero’ 


Says Martin Larson of St. Paul, 
Winner of the 
“U.S. DRIVER OF THE YEAR” 


The teck Yo 































Martin Larson, 40, of 734 DeSoto St., St. 
Paul, has recently been named “U. S. 
Driver of the Year” by the American 
Trucking Association in Washington. 
He was selected from a group of 30 
state champions. The story of his 
courageous rescue near Augusta, Wis- 
consin, and his enviable safety record 
of 1,135,000 miles of accident-free driv- 
ing over an 18-year period were impor- 
tant factors in his award. Larson is the 
father of 5 children. He was formerly 
a transport driver and now is a driver’s 
superintendent for the Indianhead Truck 
Lines in St. Paul, Minnesota, established 
fleet operators who are standardizing 
their fleet on Butler Safety Transports. 

















You went “unknown” for 10 years because you 
wouldn't tell of your own bravery. It took a tele- 
phone operator at Augusta, Wisconsin, to bring your 
name and deeds to the fore. 


Come back tro March 17, 1935. 
You are headed for Chicago with a full load of gasoline, 
It’s a cold night—bitterly cold—as you drive your trans- 
port truck along Highway 12 near Augusta, Wisconsin, 
Suddenly, you see a flash of light ahead. A fire. A passen- 
ger car overturned in the ditch, burning. You brake your 
truck quickly, pull off the highway onto the shoulder. You 
run toward the flaming car. 
There, you find two men who have been thrown clear of 
the machine, But another man is pinned under it. You for- 
get how painful burns can be as you rescue the injured 
man from the blazing wreckage. 


Then, you discover that the victim’s wife is inside the car. 
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You brave the flames again to free the woman and get her 
to safety. Your hands are seriously burned. 


You make the four people as comfortable as possible. Then, 
you leave to summon help. 
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Newspapers carried detailed stories about your heroic 
rescue—but nobody knew who you were. You didn’t leave 
your name when you left the scene. You said nothing about 
it after you had read the stories. 

Tragically enough, the woman you rescued later died from 
injuries. But her husband recovered. He tried for years to 
find the man who had saved his life. 

Finally, in 1945—tten years later—a telephone operator in 
Augusta happened to hear the story again. She had been 
on the board the night of the accident—she recalled the 
telephone pleas for assistance. The man’s name? It came 
to her instantly. It was your name. 

When questioned, you said you didn’t want to “brag” about 
the action at the time. 

I did what anybody else would have done,” you said. 
“Heck, I’m no hero.” 

The heck you aren’t, Mr. Larson. 





her 


1en, 


But that isn’t all! How about that motorist you rescued in 
lary, 1948, as you were driving a load of fuel oil to 

an * . 

Wausau, Wisconsin. 

He, too, was pinned in the wreckage of his car—in below 

zro weather. You saved his life, too, Mr. Larson. 


Ment Ue Larson! 


And what of the many lives you have saved by your own 
vigilant driving! Your record as a transport driver shows 
1,135,000 miles of accident-free driving over an 18-year 
period! 

. > e 


We salute you, Martin Larson, for your heroic deeds and 
your outstanding record of safety. 

We tell your story as a personal tribute to you—and 
further, as a tribute to the thousands of transport drivers 
who—like you countless American lives by their 
constant alertness at the wheel and their respect for the 
safety and rights of other drivers. 


Save 


Too, we tell your story as a tribute to Indianhead Truck 
Lines and to the many other responsible transport 
ators who carry on vigorous safety programs within their 
own organizations who spend thousands of dollars 
annually on new safety equipment and appliances for thei 
transporting units. 


oper- 


We tell your inspiring story because we think it should b« 
heard by your friends ... by your fellow drivers ... by 
every highway motorist... by every American, 


We know you would never tell it yourself. 


BUTLER MANUFACTURING COMPANY 


Kansas City, Mo. Galesburg, Ill. 


Manufacturers of 
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SESE Saf 
=8B 2% Safety Transports 


Richmond, Calif. Minneapolis, Minn. 


o 


feprints of this article are available upon request. Address Butler Mfg. Company, 7454 East 13th St., Kansas City 3, Mo. 
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MICHIGAN 





SCHWAB EQUIPMENT CO. 


2632 Broadway Bay City, Mich. 
Phone 24141 & 4534 


Bulk Plant Service Station 
Industrial—Truck Tanks— 
Transport Equipment 


Sales — Service — Installation 








R. B. RICHARDSON 


4720 Joy Road Detroit 4, Mich. 
Globe Lifts—Scully Ventalarms 
Westinghouse Air Compressors 

Buckeye Safety Fill Nozzles 
Neptune Meters 

















R. V. SEAMAN COMPANY 


Saginaw — Detroit — Grand Rapids 
Michigan 


Petroleum Equipment 
Since 1920 








MISSOURI 





TRI-STATE EQUIPMENT CO. 
519 S. W. Blvd. 

Kansas City 8, Mo. 
Petroleum Dispensing 
Equipment 
The Quality Lines 








NEW JERSEY 





COMPUTING CLOCK WHEELS 


Refinished like new 
Exchanged or sold 
Prices reasonable 


SERVICE SPECIALTIES INC. 


205-15th St. Jersey City 2, N. J. 








EQUIPMENT HEADQUARTERS 
for 


Rebuilt 
Meters, Pumping Units, Rebuilt 


Reconditioned Pumps, 
Registers and Parts for all 


Pumps. 
TEN HOEVE BROTHERS 


359 Mclean Blvd Paterson 3, N. J 











NEW YORK 





GENERAL OIL EQUIPMENT CO. 


100 Rhode Island St., Buffaio 13, N. Y. 
Brodie Meters—Yale & Towne 
Pumps—National Hose 
O.P.W. Fittings 


We Clean Storage lanks 
Li. 7021 Li. 7022 
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25—Car Washer 











Car washing unit, which may also 
be used for cleaning floors, walls and 
windows, incorporates a water driven 
revolving brush and a device for au- 
tomatically injecting detergent into 
water line. Manufacturer says car 
can be given a sudsy wash and rinsed 
clean in 8 to 10 minutes and left to 
dry without streaking. Replaceable 
brush has aluminum handle and is 
joined to injector unit by five ft. of 
flexible rubber hose. Clip is provided 
so that injector unit can be hung on 
operator’s belt leaving both hands 
free. Needle valve automatically 
feeds the correct amount of deter- 
gent into the brush, and valve con- 
trol permits switching from washing 
to rinsing at will, according to man- 
ufacturer. Injector has capacity for 
six ounces of detergent which is said 
to be sufficient for washing eight to 
12 cars. Master Specialty Co. 


26—Portable Pipe Bender 
abe 


~ 


r 





Company has 
production of new 4-in. 
portable pipe bender capable of han- 
dling regular and extra heavy pipe or 
rigid conduit from %¢-in. to 4 in. Semi- 
circular bending formers, and bend 
indicator showing degree of bend, 


started commercial 
hydraulic 


make it possible for even inexperi- 
enced labor to operate, manufacturer 


states. Machine is mounted on casters 
and can be set up easily for on-the- 
spot installation and repair. Attach- 
ment for motorizing can be furnished 
also. Tal Bender, Inc. 


27—Single Phase Motor 


Following are the design and con- 
struction features listed for new line 
of integral horsepower, single phase 
motors: 1. voltage relay has replaced 
centrifugal switch formerly used to 
disconnect starting condensers from 
the line after motor is up to speed; 
2. relay is mounted in control cabinet 
which also includes an across-the- 
line starter and capacitors—away 
from heat and vibrations of motor; 3 
two-value type of capacitor motor is 
more efficient, powerful and quiet 
than single value type; 4. new line is 
available in open drip-proof, splash- 
proof, totally enclosed, fan-cooled 
and explosion proof construction 
Louis Allis Co. 


28—Drum Gage 








Liquid-level indicator for 55-gal 
drum is formed of two lengths of 
transparent shatterproof Tenite tub- 
ing (one inside the other) and on 
erates on the principle that liqui 
seeks its own level, manufacture! 


states. When metal cap is put i! 
place over top of gauge, inner Tenit 
tube is pressed down on safety valv 
at bottom of gauge to start upwar 
flow of liquid. Red calibrations ot 
outer tube and red cork float con 
tained in inner tube provide ind» 
of measurement. If outer tube 

damaged, pressure on safety valve i 
released and valve closes automat 
ically to check flow of liquid, accord 
ing to manufacturer. Plastic is nm 
affected by oils but cannot be us 
with chemicals injurious to plast 
or be subjected to temperatures mor 
than 145° F. Mastercraft Product 
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RENICK & MAHONEY, INC. 


114 Liberty Stree 
New York, N. Y. 


Bulk Plant—Truck Tank 
and 
Service Station Equipment 








C. A. BREWER 


32 Byron St., Rochester, N. Y. 
Petroleum Marketing Equipment 
Farm Electric Pumps 
Truck Tank Power Dividers 








NORTH GAROLINA 





R. W. McCOLLUM 


1202 S. Elm St. Greensboro, N. C. 
Oil Handling Equipment 
Storage Tanks—Truck Tanks 
and 
Transport Trailers 








CAROLINA OIL EQUIPMENT CO. 


Phone 3-2361 P. O. Box 1993 
Raleigh, N. C. 


NATIONAL PUMPS 
NEPTUNE METERS 
NATIONAL HOSE 


All types Valves and Fittings 











OHIO 





L. 0. HALVERSTADT 


1501 Payne Ave., 
Cleveland, Ohio 


Davisbilt Truck & Trailer Tanks 
Granco Truck Pumps & Meters 
Installed & Serviced 








OHIO OIL EQUIPMENT CO. 
251 North 5th St 


Columbus 15, Ohio 


Adams 8920 Adams 5484 L.D. 337 


Distributors for 
Erie Meter Systems 
1 Progress Tank Trucks 
and Trailers, Joyce Lifts, 
Complete Service Station 
and Bulk Plant Equipment 














. OKLAHOMA 





KELLEHER EQUIPMENT CO. 
1717 E. Ist St., Ph. 2-2889 
Tulsa 4, Okla. 
Tokheim-Curtiss-Lincoln-Wheaton 
Buckeye-Granco-Gates-Binks 
Sales Service & Parts 
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29—Light Shield 





Glare shield for sealed beam light- 
ing reportedly is for use with manu- 
facturer’s entire redesigned line of 
lamp holders. Built of cast and 
stamped aluminum, unit is designed 
to eliminate light spillage to neigh- 
boring locations (windows, etc, 
where reflections are undesirable) 
and to concentrate light when aimed 
at buildings, driveways, sign boards, 
etc. Shield is fastened to outer flange 
by series of lugs and single set screw, 
permitting it to be rotated to any 
side of the lamp holder, manufac- 
turer says. Stone Manufacturing Co. 


30—Simplified Oil Changer 


New automatic, electric oil changer 
is a less elaborate version of ovil 
changer introduced by same man"l- 
facturer last year. Motor, which 
sucks oil out through dip stick hole, 
is totally enclosed with life-time 
grease sealed hall bearings and has 
capacitor start, according to manu- 
facturer. Customer sees old oil pour 
out into a white bowl and thence 
into the tank. Manufacturer makes 
claim that unit is functional in de- 
sign, and should be attractive to cus- 
tomers who look for new and differ- 
ent equipment. Graymills Corp. 
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PENNSYLVANIA 





NEPTUNE METER CO. PRODUCTS 


Marlow Centrifugal & Granco Rotary Pumps 
Truck Tanks—Hose—Reels—Storage Tanks 


Industrial Meter Specialists 
Gasoline & Oil Equipment 
H. W. BUZZARD COMPANY 


Conshohocken, Penna. 








E. 0. HABHEGGER CO. 


Fairmount Ave., at 24th St. 
PHILADELPHIA, 30 


HABHEGGER 


he 

















For The Petroleum Industry 
BULK PLANTS 
TRUCKS—SERVICE STATIONS 








RUTLEDGE EQUIPMENT CO. 
334 Bivd. of Allies Pittsburgh, Pa. 
Rutledge Service Station Flood Lights 
G&B Equipment—Buckeye Valves & 
Fittings 
Granco Pumps & Meters—Air 
Compressors 








West. Penn. Oil Equipment Co. 


512 Sandusky St. Cedar 8822 
Pittsburgh 12, Pa 


Bulk & Service Station Equip. 
Erie Computing Pumps 
Pittsburgh Equitable Meters 
Yale & Towne Pumps 











PENNINGTON EQUIP. SALES CO. INC. 
442 Tinsman Ave. Williamsport 39, Pa 
Wayne Pump Company Products 
Marlow Centrifugal & Blackmer Rotary 
Pumps — Truck Tanks — Hose — Reels— 
Storage Tanks — Pittsburgh Equitable 
Meters —Gasoline & Oil Equipment 





TEXAS 








Service Station, Bulk 
Plant and Airport 
Equipment 
UNITED PUMP SERVICE & 
SUPPLY CO. 


1701 South Lamar St Dallas 2, Texas 





WEST VIRGINIA 








SMITH METERS 
H. H. TRUITT 


1403 8th Ave. 
Hyntington 1, W. Ve. 


Westinghouse Air Compressors 
Service Station or Bulk Plant Equip. 
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CLEAN, DRY AVIATION 
FUEL 1$ ASSURED AT 
THIS AIRPORT...... 





Two E-300C Excel- 


So Separators 


clean and dry all 
fuel from storage 
tanks before it is 
pumped to the 
trucks servicing 
the light and 


heavy planes 


fueled here. 


Warner Lewis 


COMPAN Y 
BOX 3096-N -TULSA, OKLAHOMA 





Please Send 
Information 
re: Excel-So 
Separators 





Name 

Street 

City _ 
ee. 
44 
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31—LP-Gas Selling Aid 


Simplified slide-rule, known as 
“Perrygraf,” permits prospects to see 
at a glance comparable costs of LP- 
gas and electricity, manufacturer 
states. Printed on the rule are two 
parallel graduated scales, one show- 
ing the price of LP-gas per pound 
and per gallon (both measurements 
are used i1 the industry), the 
other indicating the cost of electric- 
ity per kilowatt hour. LP-gas sales- 
man sets the slide at the price of 
LP-gas in his territory and a pointer 
on the adjacent scale automatically 
indicates the rate per kilowatt hour 
at which electricity would have to be 
sold to compete. Three inches wide 
and seven long, selling aid can be 
carried in salesman’s pocket. Lique- 
fied Petroleum Gas Assn. 


32—Restroom Deodorizer 


“Sanitizor” is adaptable for use in 
service station restrooms. Unit in- 
cludes quart glass container, alumi- 
num cap, spray gun and removable 
solution cup. Can be mounted on 
wall with bracket. Reilly Equipment 
Sales Co. 


NEW LITERATURE 


33—Station Lighting 


Twenty-eight page catalog on serv- 
ice station lighting describes and il- 
lustrates manufacturer’s line of light 
and sign standards, luminaires, adap- 
ters, and floodlighting and spotlight- 
ing units. Catalog also lists service 
station lighting maintenance sug: 
gestions and shows diagrams of typi- 
cal service station layouts. Philadel- 
phia Electrical & Manufacturing Co 


34—Motors 


Construction features of bracket 
bearing synchronous motors in sizes 
from 30 to 1,000 h.p. are described in 
a new 16-page bulletin. Operating 
data are given as well as sectional 
views of the various motors. The bul- 
letin delves into problems encoun- 
tered in various types of service and 
tells what type of motor to use. Bul- 
letin 05B6112A. Allis-Chalmers Mfg. 
Co. 


35—Expansion Joints 


Soth “Free-Flexing’”’ and “Con- 
trolled-Flexing”’ corrugated type ex- 
pansion joints in copper and _ stain- 
less steel construction are covered in 


a new illustrated bulletin’on expan- 
sion joints. The bulletin was pre- 
pared to give engineering and prod- 
uct information to operating and en- 
gineering personnel in_ industrial 
fields. Chicago Metal Hose Corp. 


36—Automotive Diesels 


Illustrated catalog features manu- 
facturer’s newly-designed, four-cycle, 
six-cylinder, 150-h.p. Diesel engine. 
Companion piece to catalog is a 67- 
page booklet entitled ‘““Understanding 
the Automotive Diesel.” Booklet 
opens with brief history of Diesel 
engine, contrasts Diesels with other 
engines, then takes up such subjects 
as: Diesel fuel, various combustion 
systems, two-stroke and four-stroke 
engines, fuel injection, engine control 
Diesel economy and engine starting 
and stopping. Mack Trucks, Inc. 


37—Credit Card System 


Six-page illustrated folder describes 
a new system for handling credit 
card sales at service stations. Plan is 
said to: permit quick recording of 
sales, eliminate almost all manual 
accounting operations, provide ef- 
fective credit control, reduce account- 
ing costs, insure complete accuracy, 
simplify routines, and make possible 
easy adjustments to fluctuations in 
volume. International Business Ma- 
chines Corp. 


Transportation Map 


Three-colored map shows. th 
routes of pipe lines and transporta- 
tion equipment used by the domestic 
oil industry. Included with map is 
a thumbnail history of the develop- 
ment of petroleum transportation in 
the U. S., plus blueprint-type chart 
picturing the typical tanker, barg: 
tank truck, railroad tank car and 
pumping station in use. America! 
Petroleum Institute, 50 W. 50th St 
New York 20, N. Y. 


Additional Items 


Information will be found in_ the 
TBA Section on p. 52-54 on th 
following items: 

38—Self-Spray Products 

39—Passenger Car Flares 

40—Turnover Safety Switch 
41—Winter Driving Aid 
42—Cooling System Filter 
43—Air-Powered Safety Signal 
44—Outboard Engine Spark Plu 
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NEWS OF 
MANUFACTURERS 


Aro Sales & Service Inc., a newly- 
formed California corporation, will 
act as sole distributor for Aro Equip- 
ment Corp. products in California, 
Washington and Oregon. Headquar- 
ters are in Los Angeles, with an of- 
fice also located in San Francisco. 
Sales and service for the Pacific 
Northwest will be handled by Pratto 
Sales Co., Seattle, Wash. J. E. Allen 
is president of Aro Sales & Service; 
L. W. Lisle, secretary and treasurer; 
W. D. Edwards, vice president; V. 
%. Leif, director of industrial sales 
of lube equipment and pneumatic 
tools. 





* * * 


First general postwar sales meet- 
ing was held recently by Butler 
Manufacturing Co. Four days were 
spent by 30 oil equipment salesmen 
from different parts of the country 
n a refresher course concerning the 
ompany’s line of oil equipment and 
customer service. 

Sessions were conducted by G. A. 
Burns, oil equipment division man- 
ager, and Glen C. Speakman, general 
sales manager. Meeting ended with 
a banquet attended by 80 Butler en- 
gineering, accounting, production and 
other management personnel. 


* 4 * 


One oil equipment manufacturing 
company has an interesting line which 
has little to do directly with lubri- 
ation. The company, Lincoln En- 
gineering Co., is making a _ record 
hanger which appears to do every- 
thing but let out the cat at night. 
This shows how diversified oil equip- 
ment makers may become. 

A deluxe unit, the instrument is 
apable of playing continuously for a 
period up to 15 hours with one load- 
ng of long-playing microgroove rec- 
ords. It will hold up to 21 long play- 
ng records and will play 12”, 10”, 
ind 7” records intermixed, playing 
‘ither one or both sides of each rec- 
rd as desired. It will play the con- 
entional records in both manual or 
1utomatic sequence. Records may 
ve removed from the player either 
vhen it is operating or silent. When 
he last record is finished, the instru- 
nent automatically stops. 


* * * 


Hewitt-Robins Inc., Buffalo, N. Y., 
las named Bornell Supply Co., Inc., 
f Piqua, Ohio, to distribute Hewitt 
ndustrial rubber products in Piqua 
ind surrounding territory. Bornell 
s owned and operated by Ralph U. 
Bornhorst, president, and Vonus L. 
Ellis, vice president. 
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our Way...” 


SMART NEW 


ARO 


DELUXE LUBRICATORS 













ARO Features 
SAVE LABOR... 
ee SERVICE 


Pumping Lever 
at Hand Level 

.. for easy 
operation of 
gear lubri- 
cator. 





mm 





Convenient Location 


b 4 
of Service Assembly @ 
ARO’s beauty styling impresses Customers ... on back of cabi- 


brings them in for lubrication and other net... instantly 
profitable services. ARO performance does ready for use. 

the work right... top speed... top efficiency. Sd 

ARO has everything you need from spe- we 

cialized guns and overhead reels to cabinet (on 

units and complete accessory equipment, identified Service... plates 
Precision-built ... dependable. See your Aro available with brand 


Jobber. Write for literature. The Aro 
Equipment Corporation, Bryan, Ohio. 


name of oil or car in 
color. 











GET SET FOR SPRINGTIME 
DRAIN-FLUSH PROFITS! 


Two-Way Flushing Action with ARO VISI-TLUSHER 
— ideal for servicing gears... helps you sell more 
gear lube! Uses single hose. Pressure-Vacuum 
Control. Nozzle reaches remote points in gear case. 





LUBRICATING EQUIPMENT 


ALSO...AIR TOOLS...HYDRAULIC EQUIPMENT 
AIRCRAFT PRODUCTS . .. GREASE FITTINGS 
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American Flange and Manufactur- 
ing Co. has opened a new plant in 
Linden, N. J., with complete facilities 
for the production and delivery of 
its Tri-Sure Closures. 

Special ceremonies marked _ the 
start of operations at the plant on 
April 27. The event was attended 
by company officials and prominent 
civic and business representatives of 
Linden. John Myers, secretary of 
American Flange, presided over the 
official opening and pushed the but- 
ton starting the assembly line. 

The company also operates fac- 
tories that produce steel drum fit- 
tings at St. Catharines, Ont., Canada, 
and Chicago, Ill. American Flange 
has been making drum fittings for 
27 years. 

Linden city officials and the com- 
pany are working out details of a 
plan to make available unused por- 
tions of the plant property for a 
new city playground. 


* « * 


B. F. Goodrich Chemical Co. ex- 
hibited a variety of packaging con- 
tainers, papers, liners and wraps in 
all sizes and shapes coated with Geon 
Latex or made from Geon polyblend 
at the National Packaging Exposi- 
tion in Atlantic City, May 10-13. 
A coating machine was in operation 
demonstrating how Geon latices can 
be applied to paper surfaces, 


¢ * * 


Southline Metal Products Co., 
Houston, Tex., has not named a suc- 
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Secretary and 
general manager, 
John Myers, of 
American Flange 
& Manufacturing 
Co. presided at 
opening of com- 
pany’s new plant 
in New Jersey 


cessor to Clarence F. Wackman, 
works manager and assistant secretary 
of the company, who died last month. 
Mr. Wackman previously had been 
manager of the Wackman Welded 
Ware Co.’s Houston plant until its 
sale in 1942. 


EQUIPMENT PERSONALS 


L. R. Frazier 
has been elected 
vice president 
and general sales 
manager and a 
member of the 
board of direc- 
tors of National 
Pumps, Inc., Cin- 
cinnati, Ohio. Mr. 
Frazier was for- 
merly with Tok- 
heim Oil Tank & 
Pump Co. and for 
the past 20 years 
was district sales 
manager at Jacksonville, Fla. In his 
new position he is to have complete 
charge of sales of gasoline pumps 
and allied petroleum equipment. 





Mr. Frazier 


* * * 


F. A. Seiberling was _ re-elected 
chairman of the board of directors of 
Seiberling Rubber Co. last month. 
Other officers re-elected were: J. P. 
Seiberling, president; J. L. Cochrun, 
executive vice president; H. P. 
Schrank, vice president in charge of 






production; L. M. Seiberling, vice 
president in charge of sales; R. J. 
Thomas, vice president and treasurer; 
C. E. Jones, vice president and comp- 
troller; W. P. Seiberling, secretary; 
H. E. Thomas, assistant secretary- 
assitant treasurer; J. W. Dessecker, 
assistant secretary; W. H. Oburn, as- 
sistant treasurer. All directors were 
re-elected. 


* * * 


Controlling interest in Savannah 
Equipment Co., Inc., Savannah, Ga., 
was bought by Cliff B. Harden, presi- 
dent, and O. L. Freeman, vice presi- 
dent and treasurer, on April 1. Com- 
pany expects to install a complete 
pump repair shop soon. 


* * ~ 


Jack A. Cairns has been trans- 
ferred to a sales engineering posi- 
tion with the Hyster Co., Portland, 
Ore., in the Los Angeles area. He 
was formerly assistant to the west- 
ern division sales manager. New dis- 
trict manager of industrial truck 
sales in the western division of 
Hyster at Portland is William Kil- 
kenny. 


* * *x 


Norman E. Olds retired as adver- 
itsing manager of Perfection Stove 
Co. on May 15. He had served the 
company in this position for 25 years. 


New executive vice president of 
U. S. Industrial Chemicals, Inc., is 
William C. Keeley who was vice pres- 
ident of Air Reduction Co., Inc., from 
1936-48 and served as chairman of 
company’s finance committee during 
past year. 


* * * 


Haskell A. Cunningham and Roy 
M. Corey have become field repre- 
sentatives of the petroleum company 
tire sales department of Goodrich. 
Mr. Cunningham will be located in 
Houston, Tex., and Mr. Corey in Phil- 
adelphia, Pa. 


Glenn E. Martin has been appointed 
advertising manager of the replace- 
ment tire sales division of Goodrich. 
He will be responsible for all nation- 
al and retail advertising and sales 
promotion on Goodrich brand tires. 

New sales development manager of 
the eastern division of Goodrich is 
Charles L. Campbell, formerly man- 
ager of the Philadelphia district of 
the replacement tire sales division. 
Mr. Campbell is succeeded in the 
Philadelphia post by L. O. Veith who 
had been manager of the company’s 
Harrisburg, Pa., retail store. 

Other Goodrich appointments are 
M. G. Huntington to division gen- 
eral manager in the Associated Lines 
sales division; B. F. Gill to district 
field manager in Philadelphia; and 
Ernest Hookway to district field man- 
ager at Detroit. 
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This African antelope depends on its speed to 
elude its enemies; can sprint at better than a mile 
a minute. The hartebeest easily outdistances even 
the greyhound. 


BUT... 


When fire strikes, every second counts. The speed of 
your fire extinguisher may mean the difference between 
a small blaze and a huge loss in life and property. 
The exclusive patented Safety Phlare and Panic Proof 
handle found only on Quick Aid Extinguishers enable 
you to fight fire fast and fight it effectively. Quick Aid 
Vaporizing Liquid Extinguisher (shown at right) is 
widely recognized as America’s great utility fire 
extinguisher, and is Underwriters’ Approved for office, 
factory, home, store, farm, car, truck, boat, or plane. 
Recommended for gasoline, oil, paint, electrical, and 
similar fires. Available in 1 and 1% qt. sizes. Look in 
the classified section of your telephone book for the 
Quick Aid trade mark, or write direct for the name of 
your nearest dealer. 


THE GENERAL DETROIT CORP. 


DETROIT 7, MICHIGAN 
NEW YORK e ATLANTA e CHICAGO e DALLAS 
Subsidiaries: 
THE GENERAL PACIFIC CORP. 
LOS ANGELES e SAN FRANCISCO e SEATTLE GENERAL 
WINDSOR ¢ MONTREAL e TORONTO e WINNIPEG 
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Dudley W. president of 


Figgis, 
American Can Co. since 1943, has 
been promoted to chairman of the 
board following retirement of Mau- 


rice J. Sullivan from that position. 
Mr. Sullivan will continue as a direc- 
tor and member of the company’s 
executive committee. 


Carl H. Black has been elected 
president to succeed Mr. Figgis, and 
William C. Stolk has been elected ex- 
ecutive vice president to succeed Mr. 
Black. 


L. W. Graaskamp, general man- 
ager of sales for American Can has 
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Jumpy 
Action 
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ws Air pockets cause 75% of the service expense 
on hydraulic lifts. The Automatic Air Bleeder 
is a trouble-free device on Rotary Lifts which 
positively prevents the forming of air pockets. 
The Bleeder guarantees smooth starts and 
stops, even when handling the heaviest loads. 
It eliminates pipe-pound, the danger of blowing 
out packing, bursting oil line connections un- 


derground, and the loss of oil from 
the exhaust valve. 

This famous bleeder has been 
thoroughly proved on thousands of 
lifts. It’s one of the many reasons it 


always pays to buy a Rotary Lift. 
* You get the Automatic Air Bleeder 
only on Rotary Free-Wheel, Roll-On and 
Truck Lifts with Airdraulic Jack. 

Write for new Catalog 116 


ROTARY LIFT CO. 


1065 Kansas, Memphis 1, Tenn. 


aso” 


GREATEST | 
IN AUTO LIFT 


MATIC AIR BLEEDER* 
Air Pockets 
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been named vice president in charge 
of sales. He succeeds W. C. Stolk 
who became executive vice president 
of the company recently. Mr. Graas- 
kamp will direct all sales activities 
in the U. S., Canada and Hawaii. 
His headquarters will be in New 
York. 


* * * 

Hewitt rubber division of Hewitt- 
Robins, Inc., has appointed two new 
sales representatives. Thomas P. 
MeNiesh has been assigned to the 
Los Angeles territory and Hall S. 
Derkin will be located in Chicago. 


HISTORY 


No No 
Scored Bearing 
Plungers 


THE ORIGINAL HYDRAULIC LIFT... AND STILL THE LEADER 


48 








J. Lawrence Kennedy has_ been 
named assistant to the president of 
Kennedy Valve Mfg. Co., Elmira, N. 
Y. He will also direct the company’s 
advertising and sales promotion ac- 
tivities. Mr. Kennedy was formerly 
first vice president of the Charles L. 
Rumrill & Co., Ine., advertising 
agency. During World War II Mr. 
Kennedy served as an Air Corps in- 
structor in Louisiana. 


* * * 


Edward L. Lockman has been ap- 
pointed manager of tank lining and 
roll covering sales for United States 
Rubber Co. He was formerly assist- 
ant sales manager. 


* * * 


C. S. Quillen has joined the sales 
engineering staff of Nordstrom Valve 
Division, Rockwell Manufacturing 
Co. He will handle the sale of 
valves in the metropolitan area of 
New York City. 


*x > * 


Sales manager of the newly or- 
ganized and expanded Petroleum Di- 
vision of the Burgess-Manning Co., 
Libertyville, Ill, is S. G. Paddock. 
He has been with the parent com- 
pany, Burgess Battery Co. or its sub- 
sidiaries, for 14 years. 


* * * 


Donald Williams has been promot- 
ed from general sales maneger to di- 
rector of sales for Dow Chemical 
Co., Midland, Mich. He _ succeeds 
Leland I. Doan, newly elected presi- 
dent of the company. Other appoint- 
ments are: Donald K. Ballman to 
general sales manager; Dr. L. S. 
Roehm to assistant general sales 
manager. Dr. Roehm will continue 
in charge of company’s technical 
service and development division. 


* ¥ * 


W. A. Green has been named man- 
ager of special accounts sales for the 
Associated Lines sales division of 
The B. F. Goodrich Co., Akron, Ohio. 
His work will be on sales to oil com- 
pany marketers. 


* * * 


George A. Bowie, public relations 
representative of Firestone Tire & 
Rubber Co. made a hit with the col- 
lection of stories he told during a 
talk before the recent Ohio Petro- 
leum Marketers convention. Especial- 
ly well received was the episode of 
the discouraged country stoorekeeper 
who wanted to sell out. With his 
permission the local editor ran a blind 
ad describing the business and its 
possibilities. When the ad appeared, 
the storekeeper, failing to recognize 
the description of his own business, 
marked it for investigation. After 
he learned the truth he commented: 
“Shucks, that’s just the kind of set- 
up I been lookin’ for!” 
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11 Oil Companies Show 
Drop in Net Income 
For First Quarter ‘49 


First quarter financial reports of 
1 oil companies show net earnings 
or the period generally on the de- 
line. Summarized, the reports in- 
licate: 

1—Eight companies reported de- 
‘lines in first quarter earnings as 
ompared with 1948, the decreases 
anging as high as 50%. 

Mid-Continent Petroleum Corp.— 
Volume of sales off but demand for 
vetroleum products rose substantially 
n April and total 1949 gallonage 
should equal or exceed last year, 
stockholders told. Net earnings for 
first quarter of '49 were $3,357,831 
as against $7,007,163 for same period 
last year. 

Tide Water Associated Oil Co. 
First quarter net income dropped to 
$9,020,000 from $11,163,000 for a 
corresponding period in 1948. Pres- 
dent William F. Humphrey told 
stockholders, ‘“‘We must be prepared 

to realize that the earnings of 
the year 1949 will suffer somewhat 
by comparison with the high earnings 
of ... 1948.” 

Continental Oil Co.—-First quarter 
net income of Continental and its sub- 
sidiaries dropped 21% from _ initial 
quarter of last year. Income dropped 
to $10,834,635 from $13,849,543. 

Ashland Oil—-Net profit for first 
three months this year were $2,024,- 
279 as compared with $1,195,686 for 
first quarter of ’48 

Skelly Oil Co.—-Net income for first 
juarter was $7,783,921, down about 
14% from last year’s first quarter 
figure of $8,960,029. 

Union Oil of California—1949 first 
quarter net income was $7,403,136 
is compared with $7,795,006 for a 
similar period last year. 

Anderson-Prichard Oil Corp.—-Net 
necome for first quarter down almost 
21% from same period in 1948—a 
drop from $1,607,319 to $1,272,619. 

Socony-Vacuum Oil Co. Despite 
7‘@ increase in gasoline sales during 
the period, first quarter drop in de- 
mand for domestic and industrial fuel 
ils caused company total sales to 
ll 5.8% below corresponding quar- 
rr in 1948. President B. Brewster 
nnings reported company’s net for 
the quarter down 21%, from $33 
million in 1948 to $26 million the first 
quarter of this year. 

2—Two oil companies reported 
gains in first quarter earnings, as 
follows: 

Standard Oil of California—Con- 
lidated net income for 1949 first 
larter estimated at $37,389,982, a 
ght gain over 1948 figure of $37,- 
6,904. 

Jersey Standard reported estimated 
nsolidated net earnings for first 
iarter of 1949 of $75 million. No 
estimate of quarterly earnings was 
hiade in 1948. 
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NOT THE CHEAPEST TIRE CHANGER... 








You get only what you pay for! Yes, The MODERN Tire Changer 
costs a little more! But it’s the ONLY tire changer that has the 
Automatic Double Bead-Breaker . . . Trigger Action Mounting 
Tool—12 to 17” inclusive . . . all high carbon cast and spring 
steel of heavier construction and weight . . . built for rugged 
service! The ONLY tire changer that breaks both beads at one 
time, demounts and mounts, QUICKER, SAFER and EASIER! 
No hydraulics, electricity, rollers, gears . . . nothing to get out 
of order! There is no substitute for quality! Buy the best! 


REDUCES OPERATING COSTS! 
INCREASES SERVICE REVENUE! 
SELLS NEW TIRES! 








EASY PAYMENT TERMS BUTS R 
thru Commercial Credit Corporation’s Automotive Equipment Plan 


( @ IN '49-MODERNIZE and ECONOMIZE! SAVE and SELL WITH A MODERN TIRE CHANGER] @ ) 


CINCINNATI EQUIPMENT SALES CO., 316 Temple Bar Bldg., Cincinnati 2, Ohio 











at times. 
Is your station — like the moon — 


pu te al only partially visible, too”? Ston- 
co equipment—with its exclusive 

>a trough design and wider light 

‘ © spread area will give you the 


kind of sales illumination that 
makes a man drive in and say 
‘Fill her up please.” 


BETTER LIGHT means BETTER BUSINESS 


Stonco equipment is sold exclu- 
Gives up to 7 times more sively through qualified whole- 
light than ordinary open salers 

1000 watt reflector. ‘ ., 


e 








STONE MANUFACTURING COMPANY 
489 Henry Street Elizabeth 4, N. J. 
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‘Gas’ Consumption Figures Provide 
Good Barometer of TBA Sales Volume 


Higher gasoline consumption is the 
same as saying bigger gasoline sales 
to every petroleum marketer and his 
dealers. In the same breath he should 
recall that gasoline consumption can’t 
take place without spark plug and 
fan belt consumption as well. Each 
gallon of gasoline burned in the en- 
gine also grinds a little rubber off 
the tire treads in the process of add- 
ing up mileage on the vehicle. 


Each time the engine pumps oil 
through the circulating system the 


oil gets a little dirtier. So does the 
oil filter. The more a battery is used, 
the sooner it wears out. Consumption 
of just about every item in the av- 
erage service station TBA inventory 
is geared to the rate of car use— 
which is another way of saying it is 


linked to 
sold. 
It’s 


the gallons of gasoline 


like the theories of mathe- 
matics: Gallons are tied to miles — 
miles are tied to TBA consumption 

so gallons of gasoline sold should 
be the measure of sales in TBA 
goods. 

Or as Sun Oil Co. says, in a mes- 
sage to its dealers, the computer on 
the gasoline pump is the real bar- 
ometer of the TBA market. 

Gasoline gallonage, nationwide, is 
up. The first API report of gasolin¢ 
consumption by states for 1949, pub- 
lished in NATIONAL PETROLEUM NEWS 
May 4, p. 56, covers the month of 
January and shows a 4.2% increase 
over January of 1948. That means 
the gasoline business is better than 
last year which was a very big year. 


Out of the 18 states which reporte 


a January decline in gasoline con- 
sumption, contrary to the national 
trend, there were many in which 
traffic was at a standstill due t 


severe blizzard conditions. 

February gasoline gallonage re- 
ports obtained direct from _ thos: 
states which have released them ap- 
peared in NATIONAL PETROLEUM NEWS 
April 20, p. 54 and p. 59, and May; 


11, p. 42. These figures showed ‘our 
of the states which were low in Jan- 
uary had more than recovered the 
lost gallonage with increases ove! 
February, 1948, ranging from 5‘ 
to 20%. 

The February gains for some of 
the other states are worth looking 


at. Two of the largest states, Penn- 
sylvania and New York, were ahead 





41 Million Vehicles 
On U.S. Highways 


The nation’s highways, as of the 
first of the year were populated by 
more than 40 million privately owned 
automobiles and commercial vehicles. 
Including publicly-owned _ vehicles, 
total number of automotive vehicles 
in the nation is slightly above the 
41 million mark, according to Pub- 
lic Roads Administration. 

Over-all, motor vehicle registration 
for 1948 increased 3,261,801 over 
1947, a gain of 8.7%. Gasoline con- 
sumption, meanwhile, rose 2,775,379,- 
000 gals., or 8.48%, according to 
API figures for 1947-48. 

Among states reporting motor ve- 
hicle 


registration and gasoline con- 
sumption gains of 10% or more are: 
Florida—Registration up 11.2%, 


gasoline consumption up 11.66%; 
South Dakota—registration up 12.- 
6%, gasoline consumption up 13.26%; 
Texas—registration up 12.3%, gas- 
oline consumption up 14.54%; 
West 
14.4%, 
17.42%; 


Virginia 
gasoline 


registration 
consumption 


up 
up 


Wyoming—registration up 
gasoline consumption up 12.77. 

For a breakdown of 1947-48 regis- 
tration and gasoline figures, see 
table at right. 


13.3%, 





Comparison of Motor Vehicle Registration, Gasoline Consumption 
1947-1948 








Registrations 
State 1947 1948 

Alabama 483,990 533,074 
Arizona 186,044 210,997 
Arkansas 352,858 393 
California 3,478,500 3 
Colorado 22,925 
Connecticut 589,651 
Delaware 79,502 
Florida 693,071 770,935 
Georgia 648,535 707,817 
Idaho 191,365 217,569 
Illinois 2,030,001 2 205.066 
Indiana 1,151,157 1,295,457 
lowa 816,785 SS7,198 
Kansas 697,217 749,765 
Kentucky 549,697 608,822 
Louisiana 466,656 512,589 
Maine 240,430 248,717 
Maryland 539,597 569,082 
Massachusetts 1,037,643 1,098,793 
Michigan 1,799,578 1,929,329 
Minnesota 875,042 968,478 
Mississippi 352,115 390,974 
Missouri 1,039,149 1,104,130 
Montana 193,383 215,793 
Nebraska $66,847 903,815 
Nevada 56,952 60,999 
New Hampshire 150,271 156,975 
New Jersey 1,220,634 1,317,719 
New Mexico 155,487 173,618 
New York 2,889,209 3,155,891 
North Carolina 766,23 831,706 
North Dakota 213,308 238,544 
Ohio 2,239,202 2,396,548 
Oklahoma 611,076 } 
Oregon 522,500 
Pennsylvania 2,366,656 2,! 
Rhode Island 207,592 
South Carolina 449,819 
South Dakota 218,906 
Tennessee 600,882 660,340 
Texas 2,023,501 2,271,970 
Utah 184,740 205,113 
Vermont 107,469 110,673 
Virginia 700,691 758,297 
Washington 711,584 771,728 
West Virginia 349,299 399,491 
Wisconsin 976,937 1,028,150 
Wyoming 99,613 112,820 
District of Columbia 156,133 167,010 

Total 37,360,463 40,622,264 





Percent Gasoline Consumption Percent 
Increase 1947 1948 Increase 
(000 Omitted) 
10.1 437,159 476,361 8.97 
13.4 190,2S8S 207,290 8.93 
8.4 301,008 327,833 8.91 
7.8 3,408,051 3,643,323 6.90 
9.3 371,902 395,488 6.34 
6.1 21,564 442,043 4.86 
O45 78.064 83.494 6.96 
11.2 652,631 728,704 11.66 
9.1 589,900 639,190 8.36 
13.7 174,895 5.52 
8.6 1,948,911 7.65 
12.5 1,052,495 8.98 
8.6 850,019 7.74 
7.5 679,818 6.22 
10.8 $91,212 8.20 
9.8 439,980 5.62 
3.4 209,909 4.65 
5.5 444,031 6.27 
5.9 is 4 5.48 
10.0 1 6.27 
10.7 7.80 
11.0 7.14 
6.3 9.17 
11.6 8.44 
7.9 8.7% 
7.1 2.74 
1.5 6.10 
g 0 1 8.02 
11.7 9.10 
9.2 , * 7.65 
8.5 8.58 
9.5 5.31 
7.0 1,‘ 10.0 
10.2 5.75 
8.1 9.14 
7.4 1,§ 8.68 
7.0 3.48 
5.9 10.49 
12.6 13.26 
9.9 593,202 12.1¢€ 
12.3 2,664,775 14.54 
11.0 178,077 7.12 
3.0 90,341 5.82 
8.2 676,399 10.54 
8.5 619,013 7.07 
14.4 338,933 7.42 
5.2 876,818 8.64 
13.3 120,790 12.77 
7.0 167,673 6.3 
8.7 35,510,580 8.45 
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Sad Stony 


OF THE MAN WITH THE 
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. Grandpa told it first. Listen to it again. 

























“Ned,” asked Grandpa, “why don’t you mend that hole in your roof?” 
< “Gosh,” Ned said, “how can I when it rains!” 
| “Fix it when it doesn’t rain.” 


se “Well, when it doesn’t rain it doesn’t leak.” 


ad - * on 





Short-sighted, sure. That’s why the story’s been told so often. 
- You don't think that way, neither do we. 


In sunshiny days, for instance, this company needs to drill needed 
new oil wells, build larger refineries, improve pipe lines. 
All this means greater assurance of supply and lower prices to meet 
2 your demands. These investments come back to our customers 
: in the form of more products, better quality—as you, our customers, 
have shown that you want them. 


This is the “profit system.” It benefits you and it gives jobs to 
thousands. Profits keep everyone going forward. 


If the average of sunshine and rain doesn’t continue to yield a 
0 prohit, the whole system stops. 


Do you want that? 


FLEET-WING CORPORATION 


1438 MIDLAND BUILDING e CLEVELAND, OHIO 


May 18, 1949 
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of last year by about 10%. With 10% 
more gasoline consumed, tires got 
10% more wear, as did practically 
all the other TBA items on the cars 
that used the gasoline, in just two 
states in a single month. 


The extra gallons consumed in the 
two states for the month amounted 
to around 24,000,000. It would exag 
gerate the market to calculate the 
total TBA volume thereby created, 
and assign it to service station out- 
lets. Although most of the gasoline 
moves through service stations, there 
are other types of outlets which com- 
pete for, and get, an important seg- 
ment of the TBA business. But it is 
possible to make a modest estimate 
of the potential new service station 
TBA business which was created out 
of the gain in gasoline consumption. 
One of the large oil companies cal- 
culates that an average service sta- 
tion can easily sell $160 worth of 
non-gasoline goods and services for 
every 1000 gals. of gasoline. 

The $160 
made up of 
and TBA 


in non-gasoline sales is 
motor oil, lubrication, 


merchandise. It is esti- 


mated that $100 covers TBA goods 
and related services, such as battery 
charging, radiator flushing, tire re- 
pairs, etc. The other $60 consists of 
motor oil and _ lubrication. Using 
these estimates as a basis the addi- 
tional 24,000,000 gals. of gasoline 
consumed in the month of February 
in the two states of New York and 
Pennsylvania created $2,400,000 of 
additional TBA business anid $1,440,- 
000 of additional motor oil, lube, and 
wash business. The combined total 
is $3,840,000 worth of new non-gaso- 
line business created for service sta- 
tions by increased driving in two 
states alone, in a single month. 

Or the same calculation can be ap- 
plied to the January increase in gas- 
oline gallonage for the country as a 
whole. The 4.2% increase shown by 
the API report for January amounted 
to a little over 100,000,000 gals. The 
service station share alone of the 
non-gasoline business growing out 
of that extra 100,000,000 gals. of 
gasoline was $10,000,000 of TBA 
merchandise and related services, and 
$6,000,000 of motor oil, lubrication 
and car washing. 


NEW TBA ITEMS 


Additional infromation on each of the following TBA items will be furnished 


by the manufacturer. 


p. 32-33 and drop it in the mail box. 


the proper manufacturer. 


38—Self-Spray Products 


Manufacturer now is producing line 
of six self-spray products, includin; 
hand fire extinguisher, insect killer, 
moth proofer, air conditioner and de- 
odorant, a plastic spray, and an auto 
and furniture wax. Fire extinguisher 
throws a 12-18 ft. stream of approved 


extinguishing fluid. Unit fits into 
auto glove compartment. Insect 
killer contains new formula pyreth- 





52 


Circle the proper number on the card insert between 
NPN will do the rest by referring it to 
It will cost nothing to investigate. 


rum, which is non-staining, non-toxic 
and non-inflammable. The 12-0z. con- 
tainer is good for 75 room applica- 
tions. Moth proofer, company says, 
year or more of moth pro- 
tection with one spraying. Air con- 
ditioner and 


sta'e, 


assures 
deodorant neutralizes 
offensive air in two seconds, 
manufacturer says. Plastic spray 
provides protective coating for wood, 
leather, metal, paper and canvas and 
is said to be ideal for waterproofing 
material for autos, boats and electric 
wiring as preventative against stain- 
ing, rust and corrosion. Auto and 
furniture wax spray provides hard 
finish without rubbing or polishing. 
Special feature of the wax is a white 
dust ‘indicator’ which warns against 
over-spraying Plasti-Kote, Inc. 


39—Passenger Car Flares 


Company is manufacturing 
type flare for use by passenger car 
drivers when they encounter motor 
or tire trouble on the highway at 
night. “Karflare Safety Beacon” is 
made from solidified petroleum oils. 
Manufacturer suggests, in event of 
highway breakdown, driver’ should 
place one flare some distance to rear 
and one in front of stalled car to 
warn oncoming motorists. Flare can 
be extinguished and re-used. Will 
burn for over an hour and burns ef- 


handy 





fectively in high winds, rain or swirl- 
ing snow, company says. The Holden 
Co., Inc. 


40—Turnover Safety ‘Switch 


Mercury-type switch shuts off the 
electrical circuit to the distributor 
of a motor vehicle and stops the en- 
gine if the automobile or truck up 
sets, manufacturer claims. The switcl 
is said to prevent gasoline-ignitio! 
fires which occur often when vehicles 
turn over in a wreck. Company says 
the safety device has been tested and 
approved by the Underwriter’s Lab 
oratories. The switch is small and 


light weight and is said to be easily 
installed in 10 to 15 minutes at serv 
Clapp Company. 


ice stations. 


41—Winter Driving Aid 


Four-ply galvanized steel wir 
strips woven into carpet-like strip are 
designed to help motorists get start- 
ed on icy or snowy pavements or on 
muddy roads. Strips of ‘Magic Ic 
Carpet” placed under rear whee 
give car necessary traction to get 
started. Letraw Mfg. Co. 


4 


42—Cooling System Filter 


Cooling system filter helps prevent 
obstruction or clogging of cooling 
system, manufacturer says. Unit op- 
erates automatically while engine 
running, filtering sludge, dirt, greas 
rust, scale, hose particles and oth 
foreign matter from cooling syste! 
Company says unit works just as ¢ 
fectively with antifreeze. Safety a 
tomatic by-pass opens automaticaly 
in case filter becomes filled up bef« 
cleaning. Unit is easily installed a 
fits all makes of cars. Vulcan Mig 
Co. 
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When you protect 


your equipment 


against corrosion, 


can protect it wi . 
RUST-BAN...this 
not a single pre 
but a group oO 
tive coatings, 


designed to 
specific co 


problems of il 


RUST-BAN is sold by: 


Penola, Inc., Chicago, Ill.; Esso Standard Oil Co. of 
Pennsylvania, Philadelphia, Pa.; Esso Standard Oil 
Company, New York, N. Y.; Humble Oil & Refining 
Company, Houston, Texas; The Carter Oil Company, 
Tulsa, Okla.; Standard Oil Company (Ky.), Louisville, 
Ky.; Standard Oil Company (Ohio), Cleveland, Ohio; 
and Imperial Oil Ltd., Toronto, Canada. 


Rust-Ban 323 protects 
against acid vapors, 


excessive moisture. 


Rust-Ban 327 protects 
against severe corro- 
sive conditions and re- 


sists abrasive action. 


Rust-Ban 330 for ma- 


chinery and for tools. 


Rust-Ban 343 protects 
machined surfaces, 
threaded parts, cast- 


ings, forgings, dies. 


Rust-Ban 355 protects 
metal structures in salt 


water. 


Rust-Ban 392 for high- 
ly finished precision 


parts. 


Rust-Ban 603 for the 
interior of internal 
combustion engines 


not in use. 


Rust-Ban 803-¥30 for 
loosening rust and 


scale. 


Rust-Ban 203 for un- 
derground gas and 


gasoline tanks. 


RUST-BAN 


REG. U. S. PAT. OFF. 





metal surfaces, 


Etc., etc., etc. Ask for 





recommendations for 


your job. 
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43—Air Powered Safety Signal 


Safety signal for air brake 
equipped trucks, tractors or busses 
requires operating pressure starting 
at 50 lbs. and is said to not affect air 
brake action adversely. Unit is com- 
pletely enclosed, heavily chromed and 
polished to withstand hard road us- 
age. Complete kit consists of air 
signal, reinforcing back-up plate, 
valve attachments and couplings, and 
seven feet of flexible copper tubing 
for permanent installation on cab, 
fender or under hood. Unit is easily 
installed by any service man, com- 
pany says. Strombos Air Signal Co. 


























Serrated top edges of the bearing bars 
in Blaw-Knox Steel Grating give a foothold 
with teeth in it on tank car running boards, 


brake steps and platforms. 


Easy installation, easy replacement when damaged, 
long life and ruggedness, and open self-cleaning con- 
struction are valuable additional features. 
Quick delivery to meet your requirements. 
Send for Bulletin No. 2228 
of Blaw-Knox Company 


2120 Farmers Bank Blidg., Pittsburgh 22, Pa. 
Representatives in Principal Cities 





44—Outboard Engine Spark Plug 


Manufacturer offers line of spark 
plugs for outboard engines. Plugs 
are said to have longer life and be 
more resistant to fouling. Spark 
gap construction is specially de- 
signed for maximum performance 
under conditions found in two-cycle 
engines, maker said. A.C. Spark Plug. 
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North Carolina's 
New Antifreeze Law 
Requires Licensing 


Antifreeze manufacturers must 
have a license to sell in North Caro- 
lina under a law recently passed. Ir 
addition special sections of the law 
make adulteration or misbranding 
of antifreeze a misdemeanor. 


The required license may be is- 
sued only after inspection and ap- 
proval of a sample of the product 
by the State Department of Agri- 
culture, which is authorized to estab- 
lish antifreeze standards, set up regu- 
lations and supervise enforcement. A 
$25 license fee is earmarked for en- 
forcement expense. 


Adulteration is defined in the stat- 
ute as the compounding of any anti- 
freeze from calcium chloride, magne- 


sium chloride, sodium chloride, pe- 
troleum distillates or other chem- 
icals or substances in quantities 


harmful to the cooling systems of 
internal combustion engines; or if it 
will make the operation of the en- 
gine dangerous to the user; or if its 
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| BLAW-KNOX 


ELECTROFORGED STEEL 
RUNNING BOARDS, 


BRAKE STEPS, AND 
PLATFORMS 
FOR TANK CARS 
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strength, quality or purity falls be- 
ows the standard strength, quality 
yr purity under which it is sold. 

Misbranding is defined as labeling 
vhich is false or misleading in any 
articular; or the use of a package 
vhich does not show on the label the 
1ame and place of business of the 
nanufacturer, packer, seller or dis- 
ributor, together with a correct state- 
nent on the outside of the package 
f the “quantity of the contents in 
erms of weight or measure.” 

Can Revoke License 

The Commissioner of Agriculture 
s empowered to revoke an antifreeze 
license if it is later found that the 
product has been materially altered 
or adulterated, if a change has been 
made in the name, brand or trade- 
mark, or if there is any other vio- 
lation of the statute. Authority is 
given for the inspection of antifreeze 
products in storage or in transit, and 
for this purpose the Department of 
Agriculture is given the right of ac- 
cess to places of business, buildings, 
ete., and the right to open containers 
to obtain samples. 

After inspection and issuance of 
license, the manufacturer may ad- 
vertise that his antifreeze has been 
analyzed and licensed for sale, but 
the statute forbids advertising in any 
way that the product has been “ap- 
proved.” 

Upon application by a manufac- 
turer for a license, the Commissioner 
ff Agriculture may require a state- 
ment of the formula or contents, 
but it is provided that the state- 
ment need not reveal inhibitor in- 
gredients if they total less than 5% 
by weight, and “satisfactory evi- 
lence” is given the state chemist 
that the product conforms with the 
statute. 

Trade secrets, formulae, or state- 
ments of contents are declared to 
be privileged and confidential. 

To carry out field inspection the 
Commissioner of Agriculture is au- 
thorized to make use of an existing 
staff of gasoline and oil inspectors. 
Any or all of them may be designated 
is agents of the Department of Agri- 
ulture. The commissioner, acting 
through these agents, may issue “stop- 
sale’ orders against any products 
found to be in violation of the statute, 
ind such products may be seized by 
in agent upon the filing of a com- 
plaint in any court of competent 
jurisdiction. 

If, upon a hearing, the court con- 
firms that a violation of the statute 
exists, the seized antifreeze may be 
lisposed of in accordance with such 
regulations as the Department of 
Agriculture may _ prescribe. The 

vners of the antifreeze so condemned 

ust be notified and, before disposal 
is ordered, have the right to apply 

r its release, or for permission to 
r-process or relabel the product so 

to bring it into complaince with 
tie law. 
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Leaving service station posters up 
long after their timeliness has been 
lost is a sore point with oil company 
advertising departments. Dealer for- 
getfulness on this score is a familiar 
problem to oil marketing sales organ- 
izations. 

Tide Water Associated Oil Co. 
points out in its company magazine 
that an important part of the ad- 
vertising budget is spent on creating 
and producing posters and signs for 
the dealer, and that each one is de- 
signed to do a certain job at a certain 
time. As ‘Point of Sale” advertising, 
the company says, they help the dealer 
“tie-in” witn company-wide advertis- 
ing campaigns without spending a 
cent of his own money. 

The point is well made that if 
the dealer were buying an ad in a 
local paper he would be the first 
to complain if it were not run on the 
date he specified, and if it did not 
plug seasonal merchandise. He would 
feel that he was not getting his 
money’s worth. By not keeping his 
station posters up to date the dealer 
is also losing money just as surely 
as if he had bought and paid for the 
posters with his own money instead 
of getting them free from the com- 
pany. 

* * * 

One of the big sales advantages of 
service stations, recognized by all 
and frequently mentioned, is the fact 
that the dealer sees his customers 
more often than does his competitors 
who do not operate service stations. 

This is brought out in a slightly 
different way by Gulf Oil Corp. in 
telling its dealers about the new Gulf 
Tire Prospect File. First, dealers 
are asked to recall occasions when a 
regular customer has appeared at the 
station with a new pair or set of 
competitive tires. These tire “raids” 
by competitors might just as well 
have been sales for the service station 
dealer himself, it is pointed out, if 
he had a good record of the condition 
of his customer’s tires. 

Whenever a worn tire is spotted in 
the lube room or air tower the dealer 
is advised to try for an immediate 
sale, but not to give up if he doesn’t 
get the business the first time. The 
dealer should keep in mind that he 
has planted the thought of replacing 
a worn tire, and that many motor- 
ists need a little time to get used to 
the idea of laying out the cash for a 
new tire. Because of his continuous 
contacts the dealer will have other 
opportunities to ask for the business 
when the customer gets ready to buy. 
The Tire Prospect File helps the 
dealer remember when to follow up. 

* * * 

An example of what a new service 

station will do for TBA sales is re- 
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ORGANIC & 
ACIDS _& 


ESTERS @@ 


METALLIC SOAPS 


In place ot animal fats and vegetable 
oils to provide stability and uniformity 
in metal cutting lubricants, greases, and 
Steam engine oils, etc. 

In the preparation of preservative 
lubricants for the shipment of engines 
and replacement parts. 

In the preparation of automotive, diesel 
and industrial oils of enhanced lubricity 
and detergency. 

In the preparation of film-forming 
rust preventives, which will guarantee 
the safe arrival of overseas shipments of 
metal goods, 


Write for samples and compounding 
imstructions, 
Write directly attention 
RESEARCH DIRECTOR 


ALOX 


CORPORATION 


y 
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3949 Buffalo Avenue 
Niagara Falls, New York 








WHO PAYS 
FOR THE LEAKS 


Faulty thread connections can 
cost many gallons of gasoline 
per month. 

Prevent such Joss by using REC- 
TORSEAL #2 a specially com- 
pounded, leak-proof, thread and 
gasket sealing compound on all 
connections when piping is in- 
stalled or repaired. It will save 
you money and you'll never be 
troubled with leaks. 
RECTORSEAL #2 is impervious 
to gasoline (regular or aviation). 
It's approved by major compan- 


ies ... has been proved by more 
than 10 years use in the oil in- 
dustry. 


Ask your dealer for RECTOR- 

SEAL #2 by name or 

Write RECTORSEAL, Dept. J 
2215 Commerce St., 
Houston 2, Texas 











RECTORSEAL # 2 


MAKING THE OIL INDUSTRY SAFER 

















































































































































































































































































































































om SU, “AMUN 
is Ne 
Descriptive Sng 
Literature 
Tells You 


How! 


Send for 
Your Copy 
at Once 


y- 
“GH, PORTABLE 


AUTOMATIC-ELECTRIC 


OIL CHANGER 


will increase your oil sales 


Entire unit may be brought to the car, 
anywhere on the premises within reach 
of electric outlet No waiting when 
pits or hoists are filled. 

A new source of profit for 
car dealers not aving 
facilities, or those one-lift stations that 
also do repair work which ties up the 
lift for a long period. 


Oil change can be made in the time 
usually required to fill a tank or check 
the tires (as little as 2 minutes). Saves 
your time the customers time. 


stations or 
adequate pit 


Station attendants enjoy making an oil 
change—it’s so easy, and they are con 


stantly reminded of oil change service 
by seeing the GRAYMILLS unit on the 
island 


Instead of adding two to three quarts 
when oil is low, you simply sell a com- 
plete change on the spot. 
Attendant has more time on the 
way where he can_ greet 
owners drawing in. 


MODERNIZE YOUR SERVICE 


. Customer sees old 
dirty oil come out 
— sees why he 
should change oil 
regularly. 


drive 
other car 


. Pumping unit with 
3 exclusive fea- 
tures, assures high 
suction . . fast 
oil removal. 


. No maintenance, 
no lubrication, no 


**gadgets’’ to go 
wrong. 

. Simple, functional 
design. 


. Easily po-table . 
. very compact. 


. Superb quality, yet 
priced at only 


4149." 


* Somewhat higher in western states. 


~ <a. A. Ae, As, Ae, le, A, an, a, a, 


GRAYMILLS CORP. 
2012 Ridge Ave. Evanston, Ill. 





Please send, without obligation, your 
descriptive literature and complete 
information on the new GRAYMILLS 
AUTOMATIC-ELECTRIC Oil 
CHANGER 


NAME 
ADDRESS 
CITY 
ZONE 
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ported by a dealer for Buckley Petro- 
leum Products, Inc., Syracuse, N. Y. 
The new station which replaced an 
old, obsolete building, is constructed 
with one front corner rounded off in 
a wide sweep. Walls are entirely of 
glass at this point, which forms the 
front for the TBA display room. The 
dealer reports that his TBA sales 
have picked up 150% since the new 
station was opened for business. 
* * * 

February shipments of passenger 
car and motorcycle tires from manu- 
facturers to distributors were below 
February, 1948, but continued above 
the February average for the five- 
year period 1935-39, according to the 
Department of Commerce. 

The following table summarizes the 
Department of Commerce index fig- 
ures (100 equals monthly average for 
1935-39) : 

Index of 

Replacement Shipments of 

Passenger, Motorcycle Tires 


Month 1935-39 1948 1949 
Jan . Se 122.06 98.98 
Feb . 68.85 102.89 89.74 
March $6.92 110.57 
April . 95.89 175.29 
May 108.32 160.68 
June 124.45 202.62 
July 134.37 197.57 
Aug 134.30 199.46 
Sept 114.68 162.40 
Oct 94.79 136.66 
Nov . 80.26 107.84 
Dec ‘ 75.44 101.12 
Average . 100.00 148.26 
* * 

Pure Oil Co., which has been grad- 
ually changing the name of its tire 
brand from Yale to Pure Oil, ex- 


pects to have the change-over com- 
pleted by the end of this year. 

The program was started in May of 
1948. It affects all passenger car, 
truck, farm tires and tubes and even 
extends to bicycle tires. The new 
Pure tire line will ultimately repre- 
sent over 140 different tread and size 
combinations. 

4 * 

D. P. Neverman of Neverman Oil 

Co., Menominee, Mich., reports that 


recent additions to the company’s 
TBA line include: Phillips spark 
plugs, battery cables and automotive 


chemicals polish, cleaner, brake 
fluid, etc., plus Champion spark plugs 
and Gates fan belts. 

* * * 


Production and 


Co.'s 


distribution of B. 
F. Goodrich puncture-sealing 
tubeless tire has been expanded ‘n 
line with company plans to have na- 
tionwide distribution before the end 
of 1949. (see NPN March 16, p. 24). 

Previously, the new tire was being 
produced only at the main Akron 
plant and distribution was limited to 
three districts—Indianapolis; Cincin- 
nati and Jacksonville, Fla. Volume 
production of the tubeless tires has 
begun at plants in Tuscaloosa, Ala., 
and Miami, Okla., and marketing of 
the tire has begun in the Minneapolis- 
St. Paul district. 












ONLY a MARLOW 


offers all these 
advantages 


© Centrifugal action—quiet, efficient. 
® Self-priming on suction lifts. 

© Self-purging—will not vapor lock. 
® Higher capacity for size. 


© No rubbing parts—iong life and low 
maintenance cost. 


© No internal priming valves or de- 
vices. Positive priming action. 


© No gear reductions—operate at 
standard motor speeds. 


© No by-pass or pressure-relief valves; 
no burned out motors or overloaded 
engines. 


© May be placed outdoors—no pump 
house required. 


© Continued high capacity at low ini- 
tial cost. 


© Marlow self-compensating shaft seal. 








Send for a copy of 
this bulletin that 
gives details. 


MARLOW PUMPS 





RIDGEWOOD - NEW JERSEY 


Manufacturers of Quality Pumps Since 1924 
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With tires in the center and banks of 
motor oils at the sides, Humble Dealer 
H. C. Allen used big display window 
in his station at Main and Polk Streets 
in Houston to feature some of the spec- 
ialties which are often overlooked such 
as household lubricant, lighter fluid 
and metal polish 


Humble links its display program to 

merchandise featured in retail outlets. 

This large, well lighted window is built 

around a few items in the line. It is 

seen daily by hundreds of people who 

pass the Humble building on Main 
Street in Houston 























- | | Shade eecs 
In this display of related items, the in- 


expensive home-made card gets across x ¥ sae ' 23 | 
its message of what an Atlas Micronic a ‘acies | 
Filter removes from the crankcase oil. {oR ee s ? a | 
The display was built by G. G. Simon- red i R— ee ¢ 
ecux, manager of Humble station No. . nF: cs * Bas : 


203, Houston, who reports that, coupled gs ane aa 
8 ports t P f - & ai ah 


with special emphasis on filter replace- 












ment sales by station salesmen, a 70°, 


sulted : - : ‘ 


Ask For a neu 
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to stand before one of the vast array of Modern Machines in a modern 


° fin 
Crown Can plant and watch Crown Cans shoot out as fast as machine ™ 


gun bullets! we 


Crown Can Engineering never stands still either. By constant improve- eo 
ment in manufacturing methods, by accelerating Research and Science, + 
by providing extra Service Facilities to Canners, Crown Can Company 
in ten years has become a member of “The Big Three” Can Manufac- 


turers — and the fastest-growing Can Producer of this decade. 





Obviously, modern Crown Cans themselves must have the Flawless 


Quality you want, to set such a record. 


Crown 


One of America’s Largest Can Manufacturers 





PLANTS AT PHILADELPHIA, BALTIMORE, CHICAGO, ST. LOUIS, HOUSTON, ORLANDO + Division of the Crown Cork and Seal Compony 


58 





NATIONAL PETROLEUM NEWS 






igi 








a 


arkets 






Rass 


= 












4. P. Mosher, Jr., Market Editor, NPN and Platt’s OLLGRAM Price Service, 50 West 50th St., New York (20), COLumbus 5-1695 
Other OLLGRAM News Bureaus: Cleveland (13), 1213 West grd St., CHerry 7672 e Chicago (5), 59 East Van Buren St., HArrison 7- 
6001 e Tulsa (3), 901 World Building, 3-7132 e Washington (4), 1046 Natioral Press Building, NAtional 3477 e Houston (2), 320 


First National Bank Bldg., Atwood 8-0413. 


Reductions in Heavy Crude Prices Spread to Rockies; 
Michigan Sweet Crudes Cut 22c; Penna. Crudes Also Cut 


Declining prices for crude oil dominated oil market 
developments the second week in May although fur- 
ther easing of prices for distillates and heavy fuels 
ran a close second. 

While there was no general change in crude oil 
prices, the first signs of easing in sweet crudes bobbed 
up with a 22c per bbl. reduction posted by Simrall 
Division, of Roosevelt Oil & Refining Co. in Michigan. 
Sweet crude in one Arkansas field also was cut 25c per 
bbl. by Berry Asphalt Co. 

Reductions in heavy crudes spread to the Rocky 
Mountain area and several California heavy fields got 
their second cut in two months. A 13c per bbl. reduc- 
tion in Penna. grade crudes by South Penn Oil Co., 
the seventh reduction since these oils hit their post- 
war peak in December, 1947, was not met in all Penna. 
grade producing areas by all of the leading buyers. 

Until now, declines in crude prices have been con- 
fined to heavy oil bearing crudes and Penna. lubricat- 
ing oil crudes. The reduction in Michigan gave rise to 
speculation in some oil trade circles as to whether it 
would touch off a general reduction in sweet crudes. 

Simrall’s reduction was a 22c cut for all grades of 
Michigan crude which it buys, effective May 16. The 
company is the largest buyer in Michigan and buys 
crude in nearly 50 producing areas of the state. New 
prices range from $2.38 per bbl. for Wisner oil up to 
$2.88 for the Barryton-Sun Denslow area. 

In Arkansas, Berry Asphalt Co. reduced its pur- 
chase prices for sweet and sour crude 25c per bbl. 
in the Wesson Pool, Ouachita County, effective May 
11. Company buys approximately 75,000 bbls. per 
month in the pool. Its new prices for sweet crude 
range from $1.96 per bbl. for below 20 gravity oil up 
to $2.38 for 40 gravity and above; its sour crude 
prices are 7c per bbl. lower than prices for sweet. 

There was no change in Gulf Coastal crude prices, 

it the supply/demand situation in the Southwest and 
western Texas was being watched closely. A cargo 
per month of sweet crude of about 36 gravity was 
siid to be available from the lower coastal area at 
posted price. And crude was being offered by sources 
who less than six months ago were bidding premiums. 

Ohio Oil Co. was the first to cut heavy crudes in 
tie Rocky Mountain area. The company, effective 
\ ay 11, discontinued its gravity scale of prices in the 
Cregon Basin, Byron, Garland and Hidden Dome 
Flack oil fields of Wyoming, and posted a flat price 
$1.65 per bbl. for crude oil it purchases from 
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these four fields. The revision represented an av- 
erage reduction of approximately 45c per bbl. for the 
four fields, Ohio Oil said. 

Stanolind Oil Purchasing Co., Indiana Standard sub- 
sidiary, followed on May 13 with reduced prices for 
15 Wyoming heavy high sulfur fields: Circle Ridge, 
Frannie, Gebo, Grass Creek (Embar-Tensleep), Ham- 
ilton Dome, Kirby Creek, Little Buffalo Basin, Mav- 
erick Springs, Oregon Basin, Pilot Butte, Steamboat 
Butte, Torchlight, Winkleman Dome, Worland Unit, 
and Zimmerman Butte. 

Stanolind’s revised gravity scale of prices resulted 
in reductions ranging from 2c to 69c per bbl. for 
grades below 36 gravity, or an average of approxi- 
mately 23c per bbl. in the company’s weighted av- 
erage purchases which make up its common stream 
of heavy high sulfur Wyoming crudes. 

Stanolind’s new schedule begins at 15-15.9 gravity 
at $1.28 per bbl., with 6c differential to 26 gravity 
at $1.94, 5c differential to 31 gravity at $2.19, 4c dif- 
ferential to 36 gravity at $2.39, 2c differential to 40 
and above at $2.47. Previous schedule ranged from 
15-15.9 gravity at $1.97 with straight 2c differential 
per degree of gravity up to 40 and above at $2.47. 

Carter Oil Co., affiliate of Jersey Standard, met the 
Stanolind reduction effective May 14. Carter’s new 
schedule, which is the same as Stanolind’s, applies for 
Elk Basin heavy crude and Frannie crude in Wyom- 
ing and Montana. Company at the same time dis- 
continued its postings for Byron, Garland, and Oregon 
Basin, Wyo., crudes. 

Stanolind Oil & Gas Co., another Indiana Standard 
subsidiary, also met its sister company’s reduction, 
posting same schedule for heavy crudes purchased in 
the Elk Basin and Salt Creek, Wyo., fields, effective 
May 16. 

In California, Union Oil Co. on May 14 announced 
a 25¢ reduction for low gravity oil purchased in the 
Santa Maria Valley, Cat Canyon, Gato Ridge, Lompoc 
and Orcutt fields. It was the second reduction in these 
fields in two months. 

All companies pointed to depressed markets for 
heavy fuel oils and asphalts in announcing their re- 
ductions for heavy crudes. 

The 13c per bbl. reduction made by South Penn for 
Penna. grade crudes on May 11 carried the com- 
pany’s postings down to $3.27 for Bradford-Allegany, 
$2.81 for oil in Southwest Penna. lines, and $2.75 for 
oil in the Eureka, W. Va., and Buckeye, Ohio, dis- 


59 



















TO THE STAMP COLLECTOR, THE SIGN ABOVE STANDS 


FOR A BLOCK OF FOUR OR MORE STAMPS i 





TO EVERYONE, THIS SIGN STANDS FOR TWO GUARANTEES! Me 


e This Gulf emblem on any product stands for two 
guarantees of excellence. One visible, one invisible. ~ 


The visible guarantee is evidenced by the plant and 
properties that make Gulf one of the country’s largest 
producers and refiners of crude oil. 


The invisible guarantee is the determination of Gulf 
to make the best petroleum products that skill, science, 
loyal employees and alert management can _ jointly 
achieve. 








Gulf Oil Corporation 
Gulf Refining Company 


General Offices, Pittsburgh, Pa. 





DIVISION SALES OFFICES REFINERIES 


Boston * New York ¢ Philadelphia « - Pittsburgh New York ¢ Philadelphia «+ Pittsburgh ¢ Toledo 
Atlanta + New Orleans «¢ Houston « Louisville * Toledo Cincinnati ¢ Port Arthur « Fort Worth «+ Sweetwater 
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Summary of Daily Gasoline Prices (May 10 through May 16) 


Monday Friday 
May 13 
(1)10.625-11(1) 


Motor Gasoline, 738-80 Oct. (Premium): May 16 


Oklahoma (Group 3) ‘ > ae ae (1)10.625-11(1) 
Midwestern (Group 3 basis) .. ait 


N. Tex.(For shpt. to Tex.&N.M. dest’ns) (2)10.875-11.75(1) (2)10.87: 
W.Tex. (For shpt. to Tex.&N.M. dest’ns) (1)11-11.75(1) (1)11-11 
E. Tex. (Truck Tnsp.) ........ .. (1911-1201) (1)11-12 
Cent. W. Tex. (Truck Tnsp.) (1)11.25-11.5(1) (1)11,.25- 


Motor Gasoline, 78-80(86) Oct. (Prem.): 
Oklahoma (Group 3) .. abn keeae ( 1)10.625-11.5¢ 1) 
Midwestern (Group 3 basis che eme (1)10.75-11.5¢1) 
N. Tex. (For shpt. to Tex.&N.M. dest’ns) (1)10.875-12.5(1) 


(1)10.625-11 
(1)10.75-11.501) 


(1)10.875-12.5¢1) 


Thursday 
May 12 
(1)10.625-11(1) 


Wednesday 
May lil 


(1)10.625-11(1) 


Tuesday 
May 10 


(2)10.875-11.75(1) (1) 10.875-11.75(1) 
(1)11-11.75¢1) (1)11-11.75(1) 
(1)11-12(1) (1)11-12¢1 
(1)11.25-11.5¢1) (1)11.25-11.5¢1) 
5(1) (1)10.625-11.5(1) (1)10.625-11.5¢1) 


(1)10.75-11.5¢1) 


(1)10.8S75-12.5(1) 


(1)10.75-11.5¢1) 


(1)10.875-12.5(1) 


W.Tex.(For shpt. to Tex.&N.M. dest’ns) (1)11.25-11.5(1) (1)11.25- 5¢1) (1)11.25-11.5¢1) (1)11.25-11.5(1) 

E. Tex. (Truck Tnsp.) . a yer eerb ae 11(1) 11(1) 11(1) , 1141) : 

Cent. W. Tex. (Truck Tnsp.) csncce (ERASED (1)11.25- 5(1) (1)11.25-11.5(1) (1)11.25-11.5¢1) 
Motor Gasoline, 74-76 Oct. (Regular): 

Oklahoma (Group 3) . ~ (4)9.875-10(1) (4)9.875-10(1) (4)9.875-10(1) (4)9.875-10(1) 

Midwestern (Group 3 basis) . sais ae si ™ a ¥ e * 

N. Tex.(For shpt. to Tex.&N.M. dest’ns) (2)9.875-10.75(1) (2)9.875-10.75(1) (2)9.875-10.75(1) (1)9.875-10.75(1) 

W.Tex.(For shpt. to Tex.&N.M. dest’ns) (1)10-10.75(1) (1)10-10.75¢1) (1)10-10.75(1) (1)10-10.75(1) 

y >. : sp. ad ba we 4 ‘ 

Sat Ww, tee tree Tenn (1)10.25-10.5(1) (1)10.25-10.5¢1) (1)10.25-10.5(1) (1)10.25-10.5(1) 
Motor Gasoline, 74-76(80) Oct. (Regular): 

Oklahoma (Group 3) .. . (2)9.875-10.25(1) (2)9.875-10.25(1) (2)9.875-10.25(1) (2)9 875-10.25(1) 

Midwestern (Group 3 basis) , (1)9.875-10.25(2) (1)9.875-10 25(2) (1)9 875-10 25(2) (1)9 875-10 25(2) 

N. Tex.(For shpt. to Tex.&N.M. dest’ns) (1)9.875-10.75(1) (1)9.875-10.75(1) (1)9.875-10.75(1) (1)9.875-10.75(1) 

(1)10.25-10.5¢1) (1)10.25-10.5(1) (1)10.25-10.5(¢1) (1)10.25-10.5(1) 


W.Tex.(For shpt. to Tex.&N.M. dest’ns) 
E. Tex. (Truck Tnsp.) ' 
Cent. W. Tex. (Truck Tnsp.) 

60 octane & below: 

Oklahoma (Group 3) .....s.seecseees (1)9.125-9.5(¢ 
Midwestern (Group 3 basis) ......... (1)9.125-9.5¢ 
N, Tex. (For shpt. to Tex.&N.M.dest’ns) (2)9.125-10.3(1) 
W. Tex. (For shpt. to Tex.&N.M. dest’ns) (1)9.25-10(2) 

SB. Tom. CTeme TROP.) «ove eeeee (1)9.25-10.5(01) 
Cent. W. Tex. (Truck Tnsp.) ........ (1)9.5-10.4(1) 


(2)10-11¢1) 
(1)10.25-10.5¢1) 


Motor Gasoline, 78-80 oct. (Premium) (b) 








New York harbor ..........ees-+eee++ (1)12.6-14.2(1) (1)12.6-14 
New York harbor, barges eoeeee (1)912.5-13.75(1) (1)12.5-13. 
PRE «8 hc ccdcnccesccooaseceies (1)13.7-13.75(2) (1)13.7-13. 
Philadelphia, barges ..........+++++. (1)13.6-13.65(1) (1)13.6-13. 
BOGRREMROTO lc ccccecccccccccoccccecoses (1)12.4-14.1(1) (1)12.4-14. 
DEE, BREED ccceccceceseccosnes (1)12.3-13.65(1) (1)12.3-13 
Motor Gasoline, 78-80 oct. (Premium) (c) 
BeOW TOO MRSS occ iccvcccececscoes ee 
New York harbor, barges eces ees 
so Orr TS cece 14.7(1) 14.7(1) 
Pee, DORE ccccccccoctsesece inset cane 
DD £44596 600 006000000006 6604's 14.1(1) 14.1(1) 
“ED. o.c4acenescenvescene eee eeee 
Motor Gaseline, 74-76 oct. (Regular) (b).. 
ee ee PY ccc cccnseesae sndees (1)11.6-12.9(1) (1)11.6-1 
New York harbor, barges coscecce (AEE? (1)11.5-1 
PE ctccencebdogeevensaad aoe (2)12.5-13.2(2) (2)12.5-1 
Philadelphia, barges ........cceeeees (1)12.4-12.6(1) (1)12.4-1 
De Ccehvhnk<seeescvscedeeones (1)11.4-12.6(3) (1)11.4-1 
Oe (1)11.3-12.4(1) (1)11.3-1 
Motor Gasoline: 
Western Penna., Bradford-Warren: 
To ee, CLD ond 06 s606e0 ee sean eses ss 
SO x SEED oc ccceccsececcse 12(2) 12(2) 
Western Penna., Other Districts: 
.. 4 . sees (1)12.5-13.8(1) (1)12.5-13.8(1) 
Tee ee: CEES 6.600 siceescncose (1)11.5-12.8(1) (1)11.5-12.8(1) 


(2)10-11¢1) 
41)10.25-10.5¢1) 


) (1)9.125-9.5(1) 
) (1)9.125-9.5(2) 
1 (2)9,125-10.3(1) 
(1)9.25-10(2) 
(1)9.25-10.5(1) 
(1)9.5-10.4(1) 


Gasoline octane ratings are ASTM Motor Method ratings, except ASTM 


COA 


De DAIAIbo 


DAwENw 
~~ > 
CO RO et 
eee ww 


(2)10-11(1) 


(1)10.25-10.5(1) 


(2)10-11(1) 


(1)10.25-10.5(1) 


)9.125-9.5(1) (1)9.125-9.5(1) (1)9.125-9.5(1) 


(1 

(1)9.125-9.5(2) (1)9.125-9.5(2) (1)9.125-9.5(2) 
(2)9.125-10.3(1) (1)9.125-10.3(1) (1)9.125-10.3(1) 
(1)9.25-1012) (1)9.25-10(2) (1)9.25-10(2) 
(1)9.25-10.5(1) (1)9.25-10.5(1) (1)9.25-10.5(1) 
(1)9.5-10.4(1) (1)9.5-10.4(1) (1)9.5-10.4(1) 


Research Method minimum ratings which are shown in parentheses 


(1)12.6-14.2(1) (1)12.6-14.2(1) (1)12.6-14.2(1) 
) (1)12.5-13.75(1) (1)12.5-13.75(1) (1)12.5-13.75(1) 
(1)13.7-13.75(2) (1)13.7-13.75(2) (1)13.7-13.75(2) 
) (1)13.6-13.65(1) (1)13.6-13.65(1) (1)13.6-13.65(1) 
(1)12.4-14.1(1) (1)12.4-14.1(1) (1)12.4-14.1(1) 
) (1)12.3-13.65(1) (1)12.3-13.65(1) (1)12.3-13.65(1) 
14:71) 14.71) 14.701) 
14.1() 14.101) 14.11) 
(1)11.6-12.9(1) (1)11.6-12.9(1) (1)11.6-12.9(1) 
(1)11.5-12.5(1) (1)11.5-12.5(1) (1)11.5-12.5(1) 
(2)12.5-13.2(2) (2)12.5-13.2(2) (2)12.5-13.2(2) 
(1)12.4-12.6(1) (1)12.4-12.6(1) (1)12.4-12.6(1) 
(1)11.4-12.6(3) (1)11.4-12.6(3) (1)11.4-12.6(3) 
(1)11.3-12.4(1) (1)11.3-12.4(1) (1)11.3-12.4(1) 
12(2) 12(2) 12(2) 


(1)12.5-13.8(1) (1)12.5-13.8(1) 
(1)11.5-12.8(1) (1)11.5-12.8(1) 


(1)12.5-13.8(1) 
(1)11.5-12.8(1) 


Note: Gasoline prices are reported in each day’s Platt’s OILGRAM Daily Price Service. Figures shown in parentheses indicate number of 


companies quoting the low & highs of the ranges. 


(b) Research octane rating is minimum of 5 points above Motor Method rating. 
(c) Research octane rating is minimum of 10 points above Motor Method rating. 





tricts. At these levels, South Penn’s buying prices 
are $1.73 to $2.04 per bbl. under their postwar peaks 
reached in December, 1947. 


Tide Water Associated, Pennzoil and Pure Oil Co. 
met the South Penn’s reductions in Penna. grade 
areas where they buy crude. Valvoline Pipe Lines, 
division of Freedom-Valvoline Oil Co., said that while 
it had met the reduction for oil purchased in the Brad- 
ford and Middle Penna. districts, no change had been 
made in its prices for Southwest Penna., West Vir- 
ginia and Buckeye, Ohio, oil. Valvoline’s prices thus 
are 13c per bbl. under South Penn’s in these three 
areas. 


At the same time, Valvoline posted a 5c increase 
t» $2.70 per bbl. in its price for Penna. grade oil in 
tae Zanesville, Ohio, district. Ashland Oil & Re- 
fning Co. made similar increase in its purchase price 
for Zanesville oil, effective May 11. 

There were some signs of firming in heavy fuels at 


May 18, 1949 


the Gulf, but the firming turned out to be short-lived, 
and reports from other refining districts indicated no 
improvement in light or heavy fuels. 


” 


Two cargoes of bunker “C” changed hands at the 
Gulf at $1.20 per bbl. and there were reports of ad- 
ditional material offered at the same price. In the 
Midwest, trading in No. 6 fuel reported by tank car 
marketers continued at prices 5 to 10c per bbl. under 
the low quotation of $0.75 per bbl., Group 3, reported 
by refiners. 


Top price of $1.295 per bbl. was bid by one com- 
pany for supplying 900,000 bbls. of Navy Special fuel 
oil to the Armed Services Petroleum Purchasing 
Agency for delivery in cargo lots beginning July 1. 
ASPPA sought 3.4 million bbls. for six months start- 
ing July 1, or 1.7 million bbls. for three months. One 
supplier bidding on 1.7 million bbls. for six months, or 
on one million for three months, quoted “low of 
Platt’s Oilgram” at the Gulf (currently $1.20 per 
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OIL MARKETS 


bbl.) plus 10c per bbl., with ceiling of $1.35. Other 
bids specified 17c above current bunker “‘C’”’ prices on 
full quantities with ceilings ranging up to $1.82. 

A 1c decline to 7c per gal. in the cargo price for 
kerosine at the Gulf was the outstanding develop- 
ment of the week in distillates. Wholesale prices for 
kerosine also were reduced by Atlantic Refining Co., 
Esso Standard, and Socony-Vacuum at some points 
in the East. 

Gasoline demand was heavy in routine contract 
channels but there was little trading indicated in the 
open market. Supply was on the increase as evi- 
denced by offerings of aviation gasoline to the Armed 
Services Petroleum Purchasing Agency against its 
requirements for the six months beginning July 1 
(see p. 63). 


ATLANTIC COAST 
Kerosine Price Reductions Spread 





Kerosine price reductions at New York Harbor earlier 
in May spread south to Delaware and north to Connec- 
ticut the past week with lower prices posted by Atlantic 
Refining Co. and Esso Standard Oil Co. Trading de- 
velopments were few, with dealings restricted by ample 
current supplies of gasoline and negligible demand for 
kerosine and No, 2 fuel. 

Reduction of 0.8c per gal. in its prices for kerosine 
for all levels of delivery was announced by Atlantic Re- 
fining, in Eastern Pennsylvania, the state of Delaware 
and Northern New Jersey, effective May 11. Atlantic’s 
new tank car kerosine prices were 8.7c at Philadelphia 
and 8.5c at New York Harbor. 

An 0.8c reduction in its tank car prices for kerosine 
also was reported by Esso Standard for shipments at New 
Haven and Hartford. Esso’s tank car price for kerosine 
at New Haven was reduced to 8.6c and to 9.3c at Hart- 
ford. 

Suppliers generally reported their gasoline stocks were 
ample to meet current demands. Some secondary offer- 
ings of 84 Research regular-grade continued in the mar- 
ket at New York Harbor at 11.25c per gal.; suppliers 
at the harbor reported barge prices for regular-grade 
gasoline ranging upward from 11.5c. 

Some shading in No. 2 fuel prices once again appeared 
at New York Harbor after a period of over two weeks 
when 7c barge sales had been the rule. Occasional lots 
of No. 2 fuel were said to be moving’ at prices rang- 
ing down to 6.75c per gal., but these prices were not 
confirmed. New York Harbor suppliers continued to re- 
port No. 2 fuel prices ranging upward from 7c per gal. 


MIDWESTERN ( Chicago-E. St. Louis Area) 
Tank Car Trading Slow for All Products 


Demand for gasoline in areas surrounding pipe line 
terminals was strong and had refiners trading back and 
forth to meet local requirements, according to reports 
the past week. Tank car marketers, nevertheless, said 
trading had reached a “flat spot” during the week and all 
products were slow, including gasoline. 
no price changes. 

Only light trading in gasoline was reported by mar- 
keters and none by refiners. A few cars of cycled regular- 
grade gasoline were reported sold by marketers at 
9.375¢e and 9.5c, Group 3. Refiners reported Group 3 
quotations for 80 Research refined gasoline ranging from 
9.875 to 10.25c. 


Refiners reported 
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NPN Gasoline Index 


Cents Per Gal. 


Dealer T.W. Tank Car 
i ee ‘ 15.21 11.18 
Month ago . ‘ ‘ 15.22 11.15 
BOP GOD si cice ; 14.55 11.26 


Dealer index is an average of ‘‘undivided’’ dealer prices, 
ex-tax; in 50 cities. 

Tank car index is weighted average of following wholesale 
markets for regular-grade gasoline FOB refineries or 
terminals: Okla., Mid-Western, W. Penna., Calif., N. Y 
Harbor, Philadelphia, Jacksonville, Boston and Gulf Coast 











In light fuels, one marketer said he had sold thre: 
cars of range oil at 7.5c and two cars of No. 2 at 6.375« 
Refiners reported prices ranging from 8.25 to 8.3c fo! 
range oil and 7 to 7.25c for No. 2, FOB Group 3. 

Although some activity was renorted in heavy fuels, 
demand from industrial buyers for the most part was 
quiet. A tank car marketer reported sales totaling 25 
cars of No. 6 oil at 65c per bbl., Group 3. Anothe1 
marketer said he had bought 4,400 bbls. at the sam: 
price from a resale agent. 


GULF COAST 


Kerosine Down lc; Heavy Fuel Lower 


Prices for kerosine in cargo lots dropped 1c per gal 
in two declines at the Gulf the past week, and heavy 
fuel was quoted slightly lower at $1.20 per bbl. The 
upper levels of prices for several other products also 
settled when one supplier posted a new schedule for 
fuel oils and gas oils. 

Seasonal declines in kerosine stemming from light 
demand occurred when offerings of the product wer 
reported at two successively lower prices 7.25c and 7c; 
previously suppliers had reported kerosine prices ranging 
upward from 8c per gal. 

Bunker “C” fuel prices edged lower to $1.20 per bbl 
on reports of one T2 transaction and two additional 
offerings at that price, all for early lifting. However, 
for low sulfur offerings of bunker “C” fuel, suppliers 
generally held for $1.35 per bbl. Prices reported by 
suppliers for bunker “C” fuel ranged from $1.20 t 
$1.37 per bbl. 

Low octane gasoline was described by some suppliers 
as “in fair supply” at 9.5c per gal., the low of prices re- 
ported by suppliers. On the other hand, one buyer in 
the market for 70-72 oct. leaded gasoline with less than 
1.5 c.c. of lead was reported unable to cover at 9.625« 

For regular-grade gasoline with 83/84 Research octan: 
rating, suppliers were reported generally holding fo 
10.5¢c for offerings to non-regular customers. Trading 
in this grade of gasoline was light, with some eastern 
marketers delaying inquiries because of abundant stocks 
on hand. One New England buyer reported purchas 
of a part-cargo of 83 Research regular-grade at 11.3 
per gal., delivered his terminal. 





Crude Oil Prices 


Simrall cuts Michigan crudes 22c; Penna. 
grade crudes down 13c; heavy crude reductions 
spread to Rocky Mountain Area (see p. 59). 

For complete crude price schedules which, 
however, do not reflect reductions made on and 
since April 25, see NPN of April 27, P. 53 and 
54. Complete crude price schedules reflecting all 
changes since April 25 will be published in May 
25 NPN. 
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WESTERN PENNA. 
Product Prices Steady: Crude Cut 13c 


A 13c per bbl. reduction in Penna, grade crude oil 
prices posted by South Penn Oil Co. and other leading 
buyers on May 11 (see p. 59) had little immediate effect 
on refined product prices in Western Penna., according to 
reports of refiners late the past week. Quotations for 
most products generally were reported unchanged. 

Most refiners said lower raw material costs had al- 
ready been discounted, and some even stressed firming 
of prices for lubricating oils after the crude cut. Several 
refiners said bright stock was firmer than for some time 
past and reports generally indicated greater reluctance 
to shade prices. 

Quotations reported for 25 pour bright stock were un- 
changed, ranging upward from 17c per gal.; an inter- 
refinery transaction involving five cars was reported 
at only slightly under that price. Sale of a “‘substantial 
quantity” of bright stock for prompt export also was 
disclosed with price on the basis of 17c the field. 

Demand for gasoline continued heavy and several re- 
finers, large and small, were said to be in the market 
as buyers. Sale of one car of No. 2 fuel at 9c and 40 
50,0000 gals. of 36-40 gravity oil at 8.75c were reported 
from the lower field. 


MID-CONTINENT 


Gasoline Sales Volume Increases 


Prices for the most part remained unchanged in the 
Mid-Continent during the past week. Sales volume of 
gasoline to regular customers was reported increasing 
steadily. With exception of one large export sale, there 
was little activity reported in either solvent or conven- 
tional lubricating oils. Fuel oil market remained vir- 
tually dead, according to reports. 

Sale of 30,489 bbls. of 150-160 vis. 95 v.i. maximum 
0.5% sulfur solvent bright stock for export was reported 
by a Mid-Continent refiner; price was not disclosed. In- 
ter-refinery sales of “several cars’ of 600 olive green 
s.r. cylinder stock at 15c, Group 3, were reported by 
another Mid-Continent refiner. Three refiners continued 
to report 16c prices for this product, Group 3. 

A few sales of gasoline were disclosed: two cars of 
“jump” regular at 9.875c by an Oklahoma refiner; two 
cars of “no jump” premium gasoline at 10c, Group 3, to a 
Midwest broker by a North Texas refiner; and five cars 
of third grade at 8.875c and 9c, Group 3, from North Texas 
by a Mid-Continent broker for northern shipment to an- 
other broker. A Kansas refiner said he had sold 5,000 
bbls. of Nebraska tractor fuel to a marketer for ship- 
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PENNSYLVANIA OILS 


Write for details 
to 


‘NDUSTRIAL OIL CORPORATION 
WARREN, PENNA. 
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on on STEEL r DRUM 


Guaranteed savings on 
steel drums—thoroughly 
raw. 
Our service assures eco- 
nomical delivery anywhere. 


Write or wire for full details. 


BINDER COOPERAGE CO. 


1440 South Water St., 





OIL MARKETS 


ment in May, June, and July, at “low of Kansas third 
grade gasoline price in Platt’s OILGRAM.” 

An Oklahoma refiner reported buying and reselling 
three cars of No. 5 fuel at $1.10 per bbl., FOB Wyoming. 
Purchase of 10 cars of ordinary gas oil at 5c, FOB Ok- 
lahoma, for shipment to North Dakota, was disclosed 
by a Mid-Continent broker. Another broker said he had 
sold 12 cars of No. 2 fuel at 5.875 and 6c and four cars 
of No. 6 fuel at 70c per bbl., FOB Oklahoma. 





CENTRAL MICHIGAN 


‘Gas’ Prices Increase with Rising Demand 
Higher prices and continued strong demand for regu- 

lar-grade gasoline were reported by Central Michigan 

refiners during the second week of May. In support of 


refiners’ reports that gasoline was in strong demand, 
several jobbers said their gallonage showed gains of 
up to 15% so far this year over the same period of 
1948. 


Prices for 80 Research octane regular-grade gasoline 
ranged from 12.5 to 13.75c; for 74-76 Motor method from 
12.25 to 12.5c, following 0.25c advance in quotations re- 
ported by one refiner. 

Contrary to reports from most refiners that phen gas 
oil was weak in open market, prices moved up 0.25c on 
he low when a refiner said he 
tion 0.25c to 8.5c. 

Easing prices for distillates reduced the range low for 
prime white 0.5c to 10.5c with other quotations reported 
by refiners ranging up to 11.5c. The range high for 
No. 2 fuel dropped 0.5c following a refiner’s reported 
reduction, and prices ranged from 10 to llc, FOB re- 
fineries. 


Avgas Offerings Top ASPPA Needs 

WASHINGTON-—-While Armed Services Petroleum 
Purchasing Agency did not get the geographic coverage 
it desired in all cases, total offerings of avgas and jet 
fuel against its bid invitation opened here May 13 were 
considerably in excess of amounts requested. 

Forty-six bidders offered total of 17,300,000 _ bbls. 
against ASPPA’s request for 13,000,000 bbls. for delivery 
in the six months beginning July 1. Product breakdown 
on invitation and bids received follows (figures in thou- 
sands of bbls.): 


had increased his quota- 


Grade Invitation Offered 
115/145 3,600 +300 
100/136 6,600 & 400 
41/98 1,000 1,200 
sO 100 200 
JIP-1 1,700 2 200 


Total 3.000 17.300 





WAVERLY 


OIL WORKS CO. 
PITTSBURGH 1, PA. 
ESTABLISHED 1880 

\— Yy REFINERS OF 
Ag Z, 100% PURE PENNA. 
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“Penna. Grade Crude Oil Assn” 
Permit No. 11 





Philadelphia 47, Po. 




























































































OIL PRICE SECTION 


At Refineries and 
Terminals and by 
Tank Wagon 


Prices herewith are reproduced from Platt’s 
OILGRAM Daily Oil Price Service, associated 
with National Petroleum News, whose repre- 
sentatives in all NPN-OILGRAM offices de- 
vote their time exclusively to reporting oil in- 
dustry prices everywhere. 

Prices shown in tables are sales prices or 
quotations or genera! offers or posted prices by 
refiners, by pipeline terminal operators, and by 
tanker terminal operators; for current sales 
and shipments; for the business day or period 
stated; except Tank Wagon prices, prices are 
for bulk lots such as tank car, truck trans- 
port, barge; prices applying to barges or car- 
goes or truck transport lots only, so desig- 
nated; FOB refineries or terminals; in cents 
per gal., except per bbl. where $ sign is 
shown; wax and petrolatums in cents per 
pound; ex all fees and taxes; for crude oil 
and its products lawfully produced and trans- 
ported; reported as received by OILGRAM and 
National Petroleum News but not guaranteed; 
for subscribers’ private use only and not for 
resale or distribution or publication, During 
periods of short supply, some sellers, and at 
times all sellers, withhold quotations to new 
customers or the posting of firm prices but 
give OILGRAM the prices they otherwise would 
quote to the trade in genera] and which they 
confine to their regular customers only. Octane 
ratings are ASTM motor method unless other- 
wise noted. Parenthetical figures before and 
after prices indicate number of companies 
quoting the lows and highs of the ranges. For 
further details of price conditions apply to any 
NPN—OILGRAM office or see back of any 
OILGRAM Price Service invoice. 

For complete price service delivered daily 
from nearest OILGRAM publishing office, New 
York, Cleveland and Houston, address Platt’s 
Price Service, Inc., 1213 West 3rd St., Cleve- 
land (13), Ohio. Annual subscription rate in 
U. S.: $150 per year, payable in advance. 





Gasoline 
May 16 
(Group 3) 


Prices in Effect 
OKL — 
7TS8-S0 Oc 
Prem 
7TS-SO(S6) Oct 


Prem 


May 9 


(1)10.625-11(1) 
(1)10,625-11.501) 
1-76 Oct. Reg. (4)9.875-10(1) 

74 76(80) Oct 
Re (2)9.875 
60 Oct & below(1 
MIDW ESTERN 
7T8-S0 Oct 
“Prem 
TS-SO(86) Oct. 
Prem 
1-76 Oct. Reg 
1-76(SO) Oct 
teg (1)9.S75-10.25(2) 
60 Oct.& below(1)9,125—9 
N. TEX, 
s-S0O Oct 
Prem 
7S-SOCS6) Oct. 
Prem 


10.25(1) 
9.125—-9.5(1) (1)9.125—9 


3 basis) 


5(1) 
(Group 


(1)10.75-11.5(1) 


(199.125 
(For shpt, to Tex. & N.M. 


9.5(2) 


dest’ns.) 


H¢2) 


(2)10.8S75-11.75(1) 


(1)10,.875-12.541) 
6 Oct. Reg. (2)9.875-10.75(1) 
6°80) Oct 

Re (1)9.S75 
60 Oct t &below ( 
W, TEX. 
7S-SO Oct 

Prem 
iS-SOCS6H) Oct 
Prem 
74-76 Oct. Reg 
1-76(S0) Oct 
Reg (1)10.25-10.561) 
60 Oct. &below’1)9.25-10(2) (1) 
E. TEX. (Truck tnspt.) 


‘ 


1-7 
1-7 


10.751) 
2)9.125-10.3(1) (1)9.125—-10.3(1) 


(For shpt. to Tex, & N.M, dest’ns.) 


(1)11-11.7511) 
(1)11.25-11.501) 
(1)10-10.75(1) 


1+) 


S-SO Oct 
Prem 
7S-SOCS6) Oct 
Pren 11¢.) 
74-76 Oct. Reg 
1-76(SO) Oct 
Reg (2)10 
60 Oct. &below(1)9 
CENT. W. TEX. 


as-SO Oct 


(111-1241) 


111) 


y( 1) (1)9.25-10.501) 
(Truck Transpt.) 


Prem (1)11.25-11.5(1) 
as-SOCSH Oct 
Prem (1)11.25-11.5(1 
74-76 Oct. Reg. (1)10.25-10.5¢1) 
74-T6(S0) Oct 
Reg (1)10.25-10.501) 
60 Oct. &below’¢1)9 5-10.401) (1)9.5-10.401) 


Prices in Effect May 16 May 9 


ARK, (For shipment to Ark, & La.) 
75-80 Oct. 
Prem, ne 11,.25(1) 
78-80(86) Oct. 
Prem. .. 
74-76 Oct. Reg. 
74-76¢(80) Oct. 
Reg 10.25(1) , 
60 Oct. &below 9.5¢1) 9.5¢1) 


KANSAS (For Kansas destinations only) 
78-80 Oct. 


Prem .(1)11-11.875(1) 
78-S0( 86) Oct. 
Prem. (1)11.2-12(1) 


74-76 Oct. Reg. (1)10.25—-10.875(1) 
74-76(80) Oct. 
Reg. 
60 Oct. & 
below (1)9.375-10.1875(1)(1)9.: 
WESTERN PENNA, 
Bradford-Warren: 
78-80 Oct.Prem, 
74-76 Oct. Reg. 
Other districts: 
78-80 Oct.Prem. (1)12.5-13.8(1) (1)12.5—-13.8(1) 
74-76 Oct. Reg.(1)11.5-12.8(1) (1)11.5-12.8(1) 
CENTRAL MICHIGAN (FOB Central Michi- 
gan refineries.) 
U.S. Motor: 


78-80 Oct 


(1)10.2-11(1) 


375 


5-10.1875(1) 


12(2) 12(2) 


Prem (1)13-14.5(1) 
78-SO(8S6) Oct. 
Prem ..(1)13.5-1501) 
74-76 Oct. Reg. (1)12.25-12.5(1) 
74- 76(50) Oct 
Reg (3)12.5-13.75(1) 
Str. run gaso- 
line, excl. 
Detroit 
shpt. .(3)10—-12(1) (3)10-12(1 


OHIO—Quotations of S.O. Ohio for delivery 
to Ohio points: 
73-75 Oct.. 
CALIFORNIA 
Los Angeles dist: 
80-82 Oct. 
(Prem. ) 
4-76 Oct. 
(Reg.)  .(1)11.6—-14.1(1) 
San Fran. dist.: 


14.0 14.0 


(1)13-16.1(1) (1)13-16.1¢1) 


(1)11.6-14.1(1) 


80-82 Oct. 
(Prem.) (1)15.85-16.6(1) (1)15.85-16.6(1) 
74-76 Oct. 
(Reg.) .(1)13.85-14.1(1) (1)13.85-14.1(1) 
San Joaquin Valley: 
80-82 Oct 
(Prem) (1)15.85-16.6(1) (1)15.85-16.6(1) 
74-76 Oct. 
(Reg. .(1)13.85-14.1(1) (1)13.85-14.141) 
Gasoline octane ratings are ASTM Motor 
Method ratings, except ASTM Research Meth- 
od minimum ratings which are shown in pa- 


rentheses 


Lubricating Oils 


WESTERN PENNA. 
Prices are for sales made, or offers reliably 
reported, to jobbers & compounders only. 


VISCOUS NEUTRALS—No. 3 col. Vis. at 7u* 
F. 

200 Vis. (180 at 100° ) 420-425 fi. 

0 p.t ee 20 (2) 20.5(2) 
10 p.t 19.5(2 19.5(2) 
15 p.t 18.512) 18.5(2) 
25 ».t ) 17(6) 
150 Vis. (143 at 100°) £00- 405 fi. 

es: seen 18.! o(2 18.5(2) 
10 p.t ey ae 17 (2) 17.5(2) 
15 p.t 16 512) 16.5(2) 
25 p.t (5)15—17(1) (4)15-17(1) 


CYLINDER STOCKS: 


Brt, stk., 145-155 vis. at 210°, 540-550 fi., No 
8 col. 
10 p.t. 21.5(2) 21.5(2) 
a @.t. « ‘ 20.5(2) 20.5(2) 
25 p.t Te 17-21 17-21 
600 S.R. 
filter’ bl 15(2) 15(2) 
650 S.R 16(2) 16(2) 
600° fi S¢3) (2)18-20(1) 
630 fi 1912) (1)19-21(1) 


MIDCONTINENT LUBES 

(FOB Tulsa basis. Bright stock, vis. at 210° 
Neutrals are 0-10 p.p. oils, vis. at 100°; 15- 
25 p.p. viscous neutrals generally are quoted 
0.5¢ under 0-10 p.p. oils; 15-25 p.p. nonviscous 
oils generally are quoted 0.25c under 0-10 p.p. 
oils) 

Neutral Oils—Conventional 


Pale Oils Col. 

60-85 vis 2.(2)9.75—-11(1) (2)9.75-11(1) 
86-110 vis. 2: (1)10-11.25(1) (1)10-11.25(1) 
150 vis 3.(1)11-13(1) (1)11-13(1) 
180 vis 3.(1)12—-13.5(1) (1)12-13.5(1) 
200 vis 3.(2)12-14(1) (2)12-14(1) 
250 vis }.(1)138-1511) (1)13-15(1) 
280 vis 3.(1)13.5-15.5(1) (1)13.5-15.5(1) 
Red Oils Col, 

200 vis 5 (1 12(1 





Lube Oil Colors Fluorescent 
Petroleum Colors 


PATENT CHEMICALS, INC. 
PATERSON 4, N. J. 








P ® Fine Lubricants 
Sr ® “Industrial Fuels 


PRUITT PETROLEUM CO. INC. 
PHILADELPHIA 2, PENNA. 








Prices in Effect May 16 May 9 
Cylinder Stocks: 
600 s.r., olive 

green .... 16(3) 16(3) 
Black Oil .. 18.5(1) 18.5(1) 
Bright Stock-Conventional 
200 vis. D: 
10-25 p.p. .. 23(1) 23(1) 
150-160 vis. "D: 

0-10 p.p. ; 19(4) 19(4) 
10-25 p.p. (2)18.5-19(1) (2)18.5-19(1) 


120 vis. D: 


0-10 


p.p. 


(2)18-18.5(1) (2)18-18.5(1) 


Bright Stock—Solvent 
150-160 vis. 0-10 


P-P., 


95 Vv 


Neutral Oils—Solvent 


170-180 vis., 
i ne 


-i, (1)24--25(1) (1)24-25(1) 
17(1) 17(1) 

i (1)17-18(1) (1)17-18(1) 
19(1) 19/1) 


SOUTH TEXAS (Neutral Oils) 


(Vis. 


at 100° F. 


FOB refineries for domestic 


and/or export shipment.) 
PALE OILS: 


VIs, COLOR 
100 14%-2'%..(4)9.5-11(1) (4)9.5-11(1) 
2U0U No, 2-3. ° 11(5) (5) 
300 No, 2-3 12(5) 12(5) 
500 No. 

24%-3% ... 13(5) 13(5) 
750 No. 3-4.. 14(5) 14(5) 
1200 No. 3-4. 15(4) 15(4) 
2000 No. . (4) 16—-16.5(1) (4) 16-16.5(1) 
RED OILS: 

100 No, 5-6. 9.5(4) 9.5(4) 

200 No. 5-6. 11(5) 11¢é ») 

300 No, 5-6. 12(5) 12(5) 

500 No. 5-6. 3(5) 13(5) 

750 No. 5-6. 14(5) 14(5) 
1200 No. 5-6. 15(4) 15(4) 
2000 No. 5-6. (4)16-16.5(1) (4)16-16.5(1) 


CHICAGO (From Mid-Continent p.1. 


crude) 


Neutral oils vis. at 100° F. 0 to 10 p.p. 


Pale Oils: 


Vis. Color 

60-85—No, 2. 11.75(1) 11.75(1) 
$6-110—No, 2 12.25(1) 12.25(1) 
150—-No. 3 14(1) 14(1) 
180—No., 3 14(1) 14(1) 
20U—-No. 3 14(1) 14(1) 
250—No, 3 15(1) 15(1) 
Red Oils: 

1S0—-No > 14(1) 14(1) 
200—No. 5 .. 14(1) 14(1) 
250—No. 5 oz a? 15(1) 
280—No. 5 .. 5(1) 15.5(1) 
300—No. 5 16(1) 16(1) 
Nete: Viscous oils, 15 to 30 p.p. are quoted 


0.5¢ lower; 


G0-S5 and 86-110 No. 2 non-viscous 


oils, 15 to 30 p.p. Q25c lower. 





Ad 





NPN’s 
every week will bring you 
quick 


WRITE FOR SPACE RATES 


NATIONAL PETROLEUM NEWS 


THIS 
IS YOUR 


MARKET PLACE! 


card advertisement in 


Market Section 


and continuous 


sales at low cost. 


1213 West Third St. 
Cleveland 13, Ohio 





Pri 



























NATIONAL PETROLEUM 





es 


On iilte 


Bright 


0 to 


(1) 
(1) 


nestic 


uoted 
scous 





Prices in Effect May 16 Ma 

+ oul Steam Ketined (Viscosity at 30°) 

140 .. 14.5(1) 14.5(1) 

> weeds sens ry ttt 15.5(1) 

2 ‘ 16.5(1 6.5(1) 
Bright ‘Stocks, 160 vis. at 210° No. & color 

0 to 10 p.p. 22.5(1) 2.5(1) 

15 to 25 p.p. 22(1) 22(1) 

0 to 40 p.p. 21.5(1) 21.5(1) 

EB ‘filtered 


Cyl. Stock. 16.5(1) 16.5(1) 
Nete: To obtain prices delivered in Chicago 
add 0.6c per gal. 


Natural Gasoline 


(Group 3 & Breckenridge prices are to blend- 

ers on freight Basis shown below. Shipments 

may originate in any Mid-Continent manufac- 

turing district.) 

FOB a. 3 

wade 26-7 §.25(§ 

FOB BRECKENRIDGE 

rade 26-70 .4.75( Quotes) 
Correct price for FOB Group 


Sales) 5.25(Sales) 


4.75(Sales) 
3 on May 2 






























































va 5.25 (sales); shown incorrectly in May 
11 NPN. 

| 
U . 


YOU'RE 
PROTECTED! 


Carload buyers of bright 
stocks, neutrals and finished 
motor oils are assured of high- 
est quality and lowest prices 
under Elk Refining’s unique 
jobber - distributor contract. 
Deliveries are guaranteed too, 

that you can promote and 
market the world’s finest lubri- 
cants at prices that assure ex- 
cellent profits. 


Compounders and distribu- 
tors in many parts of the coun- 
try are enthusiastic about Elk 
Refining’s “Hold-the-line . . . 
Deliver - the - goods” policy. 
Find out how much this plan 
can mean to you. For details, 
write, wire or phone today. No 
obligation, of course. 


ELK REFINING COMPANY 
KANAWHA VALLEY BLDG. 
Phone 2-8161 
CHARLESTON 24, W. Virginia 








‘<pebbda > 
too: puns * 
PENNSYLVANIA A 


Fy) 




















Refiners of Bright Stocks 




















Highest Quality Neutrals 
Pennsylvania Grade Cylinder Stocks 
Petroleum Woxes 
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May 18, 1949 


Refinery & Terminal Prices (Continued) 





Oil Price Section 





Kerosine, Gas & Fuel Oils 


Prices in Effect May 16 
OKLAHOMA (Group 3) 


May 9 


41-43 w.w, ..(1)8.5-8.875(1) (1)8.5-8.875(1) 
42-44 w.w, ..(3)8.5-9(2) (3)8.5-9(2) 
Range oil ..(1)7.3-8.75(1) (1)7.5-8.75(1) 


58 & above 
D.I. diesel. (1)7.125—-8.75(1) (1)7.125-—8.75(1) 


No. 1 p.w...(1)7.5—-8.25(1) (1)7.5—-8.25(1) 
No. 1 straw. (1)7.5—-8.25(1) (1)7.5-8.25(1) 
No. 2 straw.(1)6.5-8.5(1) (1)6.5-8.5(1) 
No. 6 .(1)$0.75-1.50(1) (1)$0.75—-1.50(1) 
14-16 pee. 

fuel «+». $1.50(1) $1.50(1) 
MIDWESTERN (Group 3 basis) 
41-43 w.w...(2)8.375-8.75(1) (2)8.375-8.75(1) 
42-44 w.w.. .(2)8.5-9(1) (2)8.5-9(1) 
Range oil . (1)8.25-8.3(1) (1)8.25-8.3(1) 


58 & above 
D.I. diesel. (1)7.75-8.75(1) 


No. 1 p.w...(3)8-8.25(1) 25(1) 
No. 2 straw.(1)7-—7.25(2) (1)7-7. 25(2) 
No, 3 ..-+--(1)6.625-7(1) (1)6.625-7(1) 
No. 6 ......(2)$0.90-1.50(1) (1)$0.90- 1.50(1) 


CHICAGO—(FOB Chicago district refineries & 
terminals; all fuel oil prices in cnt, per 
gal.) 


58 & above 
D.I, diesel. ouee ccoe 
No. 6 fuel... news eoee 
N. TEX, (For shpt, to Tex, & N.M, dest’ns.) 


41-43 Ww.w (2)8.5-9.6(1) (1)8.5—9.6(1) 


42-44 w.w...(1)8.5—-10(1) (1)8.5-10(1) 

58 D.I. . (1)8-9.8(1) (1)8-9.8(1) 

No. 2 straw. 8.75(1) 8.75(1) 

No. 6 fuel ‘ $0.90(1) $0.90(1) 

W. TEX, (For shpt. to Tex. & N.M,. dest’ns.) 
41-43 w.w. .. 9.5(1) 9.5(1) 

42-44 wW.w. .. 10.5(1) 10.5(1) 

No, 1 straw. 9.25(2) 9.25(2) 


No, 2 straw. (1)8.5~-9.25(1) 
No, 3 
No. 6 fuel.. 


(1)8.5-9.25(1) 


(1) $1.25- 2.10(1) ($1. 25-2. 10(1) 


E. TEX. (Truck trnspt.) 

41-43 w.w. ..(1)9-9.25(2) (1)9-9.25(2) 
42-44 w.w. ..(1)9.125-9.5(2) (1)9.125~-9.5(2) 
58 & above 


D.I. diesel. (1)9-9.25(2) (1)9-9.25(2) 
No, 2 fuel (1)8—9,25(1) (1)8—9.25(1) 
No, 6 fuel...(1)$1.15—-2.35(1) (1)$1.15~—2.35(1) 


CENT. W. TEX. (Truck trnspt.) 
41-43 w.w .(1)9-9.5(1) (1)9-9.5(1) 
58 & abv. D.I. 


Diesel .(1)8.75-—9.25(1) (1)9-—9.25(1) 
U.G.I. gas oil 8.5(1) 8.5(1) 
No. 1 fuel... 9.25(1) 9.25(1) 


No. 2 fuel 
No. 3 fuel... ose0 

No. fuel... $2. 10(1) $2.10(1) 

No. 6 fuel...(1)$1.50—-2.00(1) (1)$1.50-—-2.00(1) 


-(1)8-9(1 (1)8-9(1) 


KANSAS (For Kansas destinations only) 
2-44 W.W 

58 & abv. D.I. 
Diesel 

No, 1 fuel 


(1)8.75-9.625(2) (1)8.75—9.625(2) 
(1)8.25-10.125(1) (1)8.25-10.125(1) 


(1)8.3—9.3101) (1)8.3-9.3(1) 


Prices in Effect May 16 May 9 
ARK. (For shipment to Ark, and La.) 
42-44 w.w... 8.625(1) 8.625(1) 
Tractor fuel 9.5¢1) 9.5(1) 
Diesel fuel 52 

& below .. 7.5(1) 7.5(1) 
Diesel fuel 58 

& above 7.875(1) 7.875(1) 
No. 2 fuel... 7.125(1) 7.125(1) 
No. 3 fuel... 6.75(1) 6.75(1) 
No, 4 fuel.. $1.90(1) $1.90(1) 
No. 5 fuel... $1.55(1) $1.55(1) 
No. 6 fuel... $1.40(1) $1.40(1) 
WESTERN PENNA. 
15 wow ..(1)99.75-10.501) (1)9.75-10.5¢1) 
No. 1 fuel...(1)9.75-10(1) (1)9.75-10(1) 
No. 2 fuel (1)9.25-9.75(1) (1)9.25-9.75(2) 
No. 3 fuel...(1)9.25-9.75(2) (1)9.25—-9.75(2) 
36-40 gravity ©¢1) (1)9-—9.25(1) 
Other districts: 
15 wow (3)9.75-11(01) (1)9.75—-1101) 
17 Ww.w , ° 
No. 1 fuel (1)9.5-10.75(1) (1)9.5-10.75(1) 
No, 2 fuel (1)9-10.25(1) (1)9-10.25(1) 
No. 3 fuel...(1)9-9.25(2) (1)9-—9.25(2) 
36-40 gravity(2)8.75-10(2) (1)8.75-10(2) 


CENTRAL MICHIGAN (FOB Central Michi- 
gan refineries.) 
Range oil (4)11-12(1) (3)11-1201) 
46-49 w.w. 

kero. .(1)11.25-12(3)  (1)11.25-12(3) 
P. W 


distillate 
No. 2 light 


(1)10.5-11.5(¢1) (1)11-11.5(1) 


straw (1)10-11(2) (1)10-11.5(1) 
No. 3 straw.(3)10—-11(1) (2)10-11(1) 
U.G.1. gas oi1(1)8.5-10(01) (1)8.25—-10(1) 
No. 5 fuel (3)6.25-8(1) (1)6.25-8(1) 
No, 6 fuel (4)6—-S.25(1) (2)6—8.25(1) 


OHIO—Quotations of S.O. Ohio for delivery to 
Ohio points: 


Kerosine . 11.5 11.5 


CALIFORNIA 


San Joaquin Valley: 
40-43 w.w, .(1)12.6-15.6(1) 


Heavy fuel 


(1)12.6-15.6(1) 


(PS 400).. $2.05(2) $2.05(2) 
Light fuel 
(PS 300).. $2.25(2) $2.25(2) 


Diesel fuel 


(PS 200)..(1)10-11.5(1) (1)10-11.5(1) 
Stove dist. 

(PS 100). .(1)11.5-13(1) (1)11.5-13(1) 
Los Angeles: 
40-43 w.w. ..(1)12.1-15.1(2) (1)12.1-15.1(2) 


Heavy fuel 
(PS 400) 
Light fuel 
(PS 300). 
Diesel Fuel 
(PS 200). 
Stove dist. 
(PS 100). .(1)9.1-12.5(2) 
San Francisco: 
40-43 w.w. ..(1)12.6-15.6(1) 
Heavy fuel 


(1)$1.95-2.15(1) (1)$1.95-2.15(1) 
(1)$2.15-2.35(1) (1)$2.15-2.35(1) 
-(1)8.1-11(2) (1)8.1-11(2) 

(1)9.1-12.5(2) 


(1)12.6-15.6(1) 


(PS 400).. $2.05(2) $2.05(2) 
Light fuel 
(PS 300).. $2.25(2) $2.25(2) 


Diesel fuel 





(PS 200)..(1)10-11.5(1) (1)10—-11.5(1) 
No. 2 fuel (1)7.4—8.75(1) (1)7.4-9(1) Stove dist 
No. 6 fuel...(1)$1.15-1.75(1) (1)$1.15-1.75(1) (PS 100) (1)11.5-13(1) (1)11.5—13(1) 
Lake Port Terminal Prices 
Prices in Effect May 16 
Buffalo Cleveland Detroit Toledo 

78-80 Oct. (Premium). .(1)14.8-15.3(1) 
74-76 Oct. (Regular) (1)13.3-14.1¢1) 
Kerosine 11.2(3) 11(1 
Diesel Fuel ....... cen 10.5(1) 10.35(1) 10.25(1) 
No, 1 Fuel eee (1)11.1-11.8(1) (1)10.6-11(1) 
No. 2 Fuel 9.6(2 (1)10.35-11.35(1) (1)9.6-10.75(1) 
PO, DB POD scccccvsvvcs § eveses aa Cia 11.1(1) 10.25(1) 
No. 5 Fuel eecceser aeeees 6.85(1) 6.85(2) 6.25(3) 
No. 6 Fuel .. seated 7.22) 5.5(1) 6.6(2) 6(3 















































Prices in Effect May 16 
Wax 


WESTERN PENNA, (Bblis. C.L.) 
White Crude Scale: 


122-124 A.m.p. 4.9(2) 
124-126 A.M.P. cccccccccscccsccce (2)4.9-5(1) 
CHICAGO (FOB Chicago District refinery of 


one refiner in bags or 100 lb. cartons, carloads. 
Carloads, slabs loose, 0.7c less. Melting points 


are E (ASTM methods); add 3° F. to con- 
vert into AMP. 
Fully refined: 
122-124 7.7 
125-127 7.8 
127-129 5 
130-132 8.05 
132-134 8.3 
35-137 8.7 
SEABOARD 

Melting points are AMP, 3° higher than 
EMP. Prices are for carload lots. Domestic 


prices are FOB refinery; scale in bags or 
bbis.; fully refined, slabs loose. Export prices 
are FAS; scale in bags or bblis.; fully refined 
in bags or cartons. 


New Orleans N.Y. 
Export Domestic 
25(1) 


(1)5-5.25(1) (2)5 


N.Y. 
Crude Scale Export 
122-4 wh 


124-6 wh 


(1)5-5 





5.3¢1) 25-5.6(1) 


Fully Refined: 


123-5 .. 


(2)6.9-6.96(1) 


125-7 .. 7.8(1) (1)6.96-7(2) (1)7.7-7.75(1) 
128-30 . 8.1(1) (1)6.96-7.1(2) (1)7.7-8.06(1) 
130-32 . 8.301) 7.3(3) S(1) 
133-5 .. 8.35(1) (1)7.26-7.35(2) (1)8.1-8.3(1) 
135-7 .. 8.6(1) 7.6(2) (1)8.3-8.55(1) 
138-40 . 8.8(1) (1)7.86-8(2) (1)8.4-8.75(1) 
143-5 - 9.5501) (2)8.05-9.1(1) (1)8.9-9.5(1) 
145-50 . 12.05(1) 11.5(1) 12(1) 
Petrolatums 
WESTERN PENNA, (Bblis., carloads; tank 
car, 1 to 1.5¢ less.) 
Snow White - (1)6.375-7.25(2) 
Lily White (1)6.125~—6.375(1) 
Cream White ..(1)5.75-6.125(1) 
Light Amber «+ -(1)4-4.5(1) 
DO axeses dy entcbniendeee (2)4.125—-4.25(1) 
HEE O66 620 400500 4aeuaceeus’ (1)3.875-4(1) 


LPG Prices 


(Of refiners, FOB refineries, in cents per gal., 
tank cars or transport trucks) 


Com- In- Com- Indus- 
mercial dustrial mercial trial 

District Propane Propane Butane Butane 
N.Y. Harbor . 6.5(1) 6.5(1) 4.75(1) 4.75(1) 
Philadelphia .. 6.5(1) 
Baltimore 
Hastings, W.Va. 
New Orleans pew 
BOOGe scecies 6.25(1) 





ALL GRADES OF GASOLINE 


43 Gravity—30 Color 
KEROSINE 


1—N.P.A. 57 Cetane No. 


DIESEL OIL 
Export and Domestic 


GILCREASE OIL COMPANY 
ARABI, LOUISIANA 


Box 178 Victor 5461 
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FOB their terminals, 


District 

N. Y. Harbor 
do barges 

Albany 

Baltimore 
do barges 

Baton Rouge 





Refinery & Terminal Prices (Continued) 





Oil Price Section 





Atlantic & Gulf Coasts 


Prices are of refiners, FOB their refineries & tanker terminals. and of tanker terminal operators, 


78-80 Oct. Prem. 


Gasoline (b) 


.(1)12.6-14.2(1) 


.(1)12.5-13. 


75(1) 


(2)14.05-14.3(3) 
(1)12.4-14.1(1) 
(1)12.3-13.65(1) 


do barges . ee 
Boston ... - (1)12.6-14.6(1) 
Charleston - (2)12.1-13.475(1) 
Corpus Christi ......... (1)12-13(1) 
Houston jel ies Od .(1)12-13.75(1) 

do barges .(1)12-13.75(¢1) 
Jacksonville 13.1(6) 
Miami 13.1(4) 
Mobile 13.1(2) 
New Haven ....... (1)14-14.5(1) 
New Orleans 12.5(1) 

_ ere 12.5(1) 
Norfolk o° (2)12.3-12.75(1) 
Pensacola ere eTer rte 13.1(1) 
Philadelphia (1)13.7-13.75(2) 

do barges (1)13.6-13.65(1) 
Port Everglades ‘ 13.1(4) 
PE wns devs tesnetee (1)14.15-14.4(1) 
Providence -(1)14.15-14.4(1) 
VEE cccocvcceccase 13.1(4) 
EL. wena 6b ease eeuns 13.1(5 


Wilmington, N. 


(1)11.5-13(1); 
74-76 Oct. 


Y. Harbor. 7.5(16) 

do barges. .(3)7-7.4(13 
Albany . 8(6) 
Baltimore . -(9)7.9-8.3(13 

do barges. .(4)7.8-8.2(1 
3aton Rouge. 7.301) 

do barges.. 7.3(1) 
3oston . ‘a $(14) 
Charleston (1)8.1-8.5(4) 
Houston .....(2)8.25-9.5 

do barges. .(1)6.75-7(1) 
Jacksonville (5)8.8-9.2(1 
Miami (3)8.8-9.201 
Mobile ... (1)8.8-9.2(1 
New Haven 7.6(8) 
New Orleans. .(1)7.6-8(1) 

do barges. .(1)7.6-8(1) 
Norfolk (3)7.9-8.2(1) 


Pensacola .. 
Philadelphia 


Reg. 


519) 

do barges. 4(7) 
Pt. Everglades(3)8.8-9 
Portland S(S) 
Providence S(9) 


Savannah 


Tampa 
Wilmington 
me Be ne 
N. Y Harbor 
Albany 
3altimore 
3aton 


touge 
3oston se ae 
Charleston ’ 
Corpus Christi 
Houston 
Jacksonville 


Miami 

Mobile Se 
New Haven 
New Orleans 


Norfolk 
Pensacola 
Philadelphia 
Pt. Everglades 
Portland ° 
Providence 
Savannah 
Tampa ....e-« 
Wilmington, 

N a. «es 


ratir 


(1)1.37-1 


No. 6 Fuel 
$1.80(9 


2061) 
S014) 


pat ped et kD 


1 
a 
1 
1 
1 
1 
1 
1.80(8) 
1 
a 
1 
Me 
A 


60(5) 


. 0) 
(1)12.25-13.45(1) 


Gasoline 


. (3)8.8-9.2(1) 
..(7)8.8-9.2(1) 


(3)8.1-8.5(5) 


(a): 


Gas House 


Gas Oil 


(1)7.8-8.1(¢1) 


841) 
S.5¢1) 
S(1) 


7.4(1) 


(1)8.1-8.5¢1) 


No. 6 Fuel 


Barges 


~_ 
eee eee ee eet ted 
~1¢ 


of 10 points above Motor Method rating. 


Ships’ bunkers prices are exclusive of lighterage. 


78-80 Oct. Prem. 
Gasoline (c) 


13.9(1) 
14.7( 1) 
13.1(1) 
14.4(1) 
14.4(1) 
13.1(1) 


13.1(1) 
13.85(1) 


No. 5 Fuel No. 5 Fuel 
(0-10 p.t.) (15-60 p.t.) 
(1)$2.42-2.47(7) $2.15(1) 
(8)2.42-2.50(1) »10(1) 
3.14(1) oa 
ee 2.15(1) 
ee 2.10(1) 
*. 1.77(1) 
-_ 1.72(1) 
2.47(2) (1)2.453-2.60(1) 
» 


Bunker C Fuel 
Ships’ Bunkers 
(3)$1.65-1.75(9) (1)$1.65-1.75(S) 


75(3) 75(3) 
37(1) 37(1) 
8O(3) 80(3) 
70(2) 70(2) 
37(1) (1)1.37-1.6¢ 
(4)1.37-1.47(3) (3)1.37-1.47 


65(5) 
69(1) 


fe fa fh jek fh fh fh Pl fh fh fh fh a ph ph fff 
~ 1D oe 
1 
t 


74-76 Oct. Reg. 


Gasoline (b) 
(1)11.6-12.9(1) 
(1)11.5-12.5¢1) 

12.8(7) 
(1)11.4-12 
(1)11.3-1 


(1)11.6-12.9 
(3)11.1-11.7 
11(2) 
(1)11-12.5(1) 
(1)11-11.75(1) 
2.1(9) 
(5) 
(3) 
.5-13(1) 
1) 


= 
to 


OUT pt 


-« 


1) 
-11. 


SNM NNEK Re bihs 
wold 
bo 


Cah ie 
ee 


~) 


PS OF) 
AACE AM 


ae 


€ 


wreveveversrororer rer ttt) 


Mpopobot 


(1) 


c 


t 


10(1) 


2.15(1) 


(3)2.50-2.65(2) 


3.15(1) 


2.86(1) 


(1) 3.15(1) 


(3) (4 


2. 86(2) 


3.15(2) 


6(3) 
2.4(1) 


(9) 
5(1) 


-11.85(2) 


78-80 Oct. Prem. Gasoline (a): Baton Rouge 11.9(1); Baton Rouge barges 11.9(1); 
New Orleans (1)11.5-11.85(1); New Orleans barges 


C Baton Rouge 10.9(1); 
(1)10.5-12.5(1); New Orleans (1)10.75-11.1(1); New Orleans barges 


14-2 605(1) 


Heavy Diesel 
Ships’ Bunkers 


$3.15(3) 


)2.86-3.10(1) 


Prices in effect May 16. 


Kerosine 
No, 1 Fuel 
(2)8.4-8.5(12) 
(2)8-8.4(11) 
(4)9.5-9.6¢(1) 
9.5(11) 
9.4(4) 
8.9(1) 
8.9¢1) 
9.6(13) 
9.3(6) 


(1)9.125-10.25( 
(1)8-8.75(1) 


8.6(9) 


Houst 


(1)11.5-11.85(1). 


Baton Rouge barges 10.9(1); 
(1)10.75-11.1(1). 


Diesel Oil 
Shore Plants 
(50 cet.,55 d.i.) 

(3)8.1-8.7(2) 

(1)8.4-8.8(2) 


(2)8.3-8.401) 


Light Diesel 


n 
D 


Ships’ Bunkers 


(45 cet., 45 d.i. 
$3.40(4) 


61(1) 
11-3.61( 
69-3.696 


696(1) 


este Wen to twee 


3.11(3) 


(2)3.40-3.44¢ 


3.40(5) 
3 696(2) 
3.526(1) 
13.69-3.69F 
»3.69-3. 696 


2 22/92 
3.00(35) 


(a) Motor Method & Research octane ratings are approximately same, (b) Research oct 
g is minimum of 5 points above Motor Method rating. 


(c) Research octane rating is minim 


) 


Houston 


2 








DEPENDABLE BULK LIQUID 


MOTOR TRANSPORTATION 
SERVING 
Pa., N.J., Md., Del., D.C., 
Ohio, Va., W. Va. 
COASTAL TANK LINES 
YORK, PA. 








Service 


Buying 


NEWARK 5, N. J. 





NATIONAL PETROLEUM NE‘VS 


BAYONNE BARREL & DRUM CO. 


Complete Container 
Selling Reconditioning Pick-up Storage 
Delivery Electromatic Leak Detecting 


154 Raymond Blvd. MARKET 2-011! 








Ker 


Dies 


Hea 








itors, 
16. 


ed 


~ 


25(1) 


sel 
ikers 
d.i.) 


ng 
111 





refiners, 


Aviation Gasoline 
Grade 115/145 (AN-F-48) ... 


Grade 91/98 (AN-F-48) ....ccsscessees 
Grade 80 (AN-F-48) ........ 


Motor Gasoline Leaded 
*78-80 Oct. (Premium) 
T78-80 Oct. Premium) 

tt78-80 Oct, (Premium) 
*74-76 Oct. (Regular) 
Fomree Sk, CHES a cece ccsvnccnees 
TE MG ees hOGA OES S840 0d ee 


Kerosine & Light Fuels 
41-43 
No. 2 


kerosine 
Fuel 


Diesel & Gas Oils 
43-47 Diesel index 
48-52 Diesel index 
53-57 Diesel index 

Heavy Fuels 
No. 5 Fuel, 
Bunker C 


0-10 p.t. 
Fuel 





Vistrict Grade 115/145 


New York, N,. Y. 19.85(1) 18.1(3) 
Boston, Mass, .. cece 18.2(2) 
Portland, Me, .. eoce eees 
Phila., PO. cccce eoee 18.1(1) 
Baltimore, Md. . eevee 18,1(2) 
Norfolk, Va. .... cece 18.1(2) 
Charleston, S. C. cree 18(2) 
New Orleans, La, 18.75(1) 17(2) 
(Baton Rouge) 
Houston, Tex. .. 8.75(2) 17(3) 


agents. 


ers Ask’”’ 
& in dollars per ton, 
rate by following conversion factors: 
7.3; No. 5 fuel, 6.9; bunker ‘'C’’, 6.5 





Grade 100/150 (AN=F-4B) 2 ccccccscccccccccece 


Grade 100/130 


New York.. .(Clean)... 
(Dirty) 
ol U.K. Continent 
; Tanura U.K. Continent 
Ras Tanura North Hatteras. 


indicates the number of companies quoting that price. 


Gulf Coast—Cargoes, Domestic & Export, All Ports 


Cargo prices are FOB ship at Gulf, minimum of 20,000 bbis., and are by refiners only to other 
eXport agents, or tanker terminal operators, 


Refinery & Terminal Prices (Continued) 


The ngure in parentheses after each price 


Prices in 


18(1) 


Effect May 16. 


16 .25(1)-17 .5(2) 
14.75(1)-16.5(1)-16.75(1) 


15.75(1) 


11(1)-11.5(1) 


11(1)-11 


-25(1)-12(2)-12.5(1) 


11.5(1)-12(1)-12.5(1) 
10(2)-10.5(1)—10.75(1)-12(1) 
10(1)-10.5(1)-11(2)-11.5(1)-12(1) 


9.5(2)-9. 


(2)-7 .2% 
375(3) 


b 


6.375(1) 
6.5(1)-—7 


6.625(1) 


$1 
$1 


S5(1) 


20(2) 


(1) 


75(3)-10(1)-10.25(1) 


* Motor Method & Research octane ratings are approximately same. 
t Research octane rating is MinuuuM ol oa puints aDuve Motor Method rating. 
TT Research octane rating 1s munimum of ly puints above Motor Method rating. 


8 .5(1)-9(1) 


6.75(2)-7(1)-7.5(1) 


8(4) 


1.95(1)-—2.15(1) 


1.25(3)-1 1.37 


an,2 
00(0) 


Aviation Gasoline & Jet Propulsion Fuel 
Prices in Effect May 16 


(Prices are for tank cars, barge or truck transport lots; aviation gasolines meet Specification AN- 
F-48, unless otherwise noted, jet fuel meets AN-F-32.) 


Aviation Gasoline 





Grade 91/98 Grade 30 
(2)16.6-16.7(1) (1)15.7-15.85(1) 

16.7(2) 15.95(1) 
otee 17.8(1) 
16.6(1) 0000 
16.6(2) 15.85(1) 
16.6(2) 15.85(1) 
16.5(2) 15.75(1) 
15.5(2) 14.75(1) 
15.5(3) 14.75(2) 


Tanker Market Report 


Supplied by Dietze Inc., New York, N, Y., oil & ship brokers & tank steamer chartering 
Wherever reterence is made to USMC, it is to be considered the USMC rate in effect June 

sv, 1948 for vessels over 14,000 TDW. The rates shown under the headings ‘‘Last Paid’’ & *‘Own- 
refer to vessels over 14,000 TDW. All rates shown are on basis of tons of 2240 pounds 
Approximate rates in cents per bbl. may be determined by dividing per-ton 

gasoline, 8.7; kerosine, 7.9; No. 2 fuel, 7.5; 30 gravity crude, 


LAST PAID 


$ 2.07 
1.71 
1.91 
7 


09 


9.53 


12(1) 


Sil) 


(1) 


Jet Fuel (JP-1-2) 


eeee 
eee 
eeee 
eee 
eeee 
eeee 


10.45(1) 


9.6(1) 


OWNERS ASK 


> 


UNITED STATES FLAG CHARTERS 


1.85/2.00 
1.78 
4.26, 
7.09, 


4.91 
7.63 
» 


8.26/8.89 


LIFTING 

June 
Late May 
Late June 


June 


Early June 
Early June 


Early May 


VESSEL TDW CARGO TRADE RATE 
CAMAS MEADOWS 14,000 Dirty 3asis Ras Tanura/Fr. Atl. $7.09 
HENRY M. DAWES 15,500 Dirty USGulf/Savannah 1.34 
HENRY M. DAWES 15,500 Dirty USGulf/Savannah 1.34 
FOREIGN FLAG CHARTERS 
GARONNE 10,000 Clean Basis USGulf/Stockholm $7.35 
(Payable Kroner) 
AGEROEN 9,000 Dirty Valona/ Danzig £11,500 Lump Sum 
SECURUS 12,000 Luboil » USGulf/Hamburg and 9.25 
Fedalah 
PETTER 13,500 Dirty Basis NWI/USNH 1.62 
(Option two ports discharge, no addi. Freight) 
For purposes of rate calculation only, it has been assumed that New York is the port of dis- 
ze whenever the range USNH appears 





Oil Price Section 





Naphthas and Solvents 


Prices in 


(FOB Group 3) 
Stoddard Solv. 


Effect May 16 


(2)10.375-11.375(1) 


Cleaners npth. (4)10.875—-11.875(1) 
V.M.&P,. npth, (4)10.875~-11.875(1) 
Mineral Spirits (4)9.875—10.875(1) 
Rubber solv. .. (1)10.375—11.375(1) 
Lacquer dil. .. _ ..€2)11.125-12.375(1) 
Benzoil dil. 2.125(3) 
WESTERN PENNA. 

Other Districtst 

Untreated Npth. 12.75(1) 


(2)12.25-13(1) 


Stoddard Solv. 


OH1IO—Quotations of S.O. Ohio for delivery to 
Ohio points: 


VM&P Naphtha . 16.0 
Mineral Spirits & Stoddard Solvents 15.5 
Rubber Solvent 15.0 
E. TEXAS (Truck Trnspt.) 
Stoddard Solv. 11.25(1) 
KANSAS (For Kan, Dest’n. only) 
BOOGERRE BEV. cccscecses 12.375(1) 
ATLANTIC COAST 
V.M.&P, Mineral 
Naphtha Spirits 
New York 
Harbor ...... 15(4) 14(5) 
Philadelphia ... 15(4) 14(5) 
Baltimore ..... coos 13 .5(4) 
BostOM cccccces 15.5(4) 14.5(5) 
Providence 14.5(3) 


Mid-Continent Lubes At Gulf 


(In packages, FAS, New Orleans, in bulk, 
FOB terminals) 
Prices in Effect May 16 
Bright Stock Steel Drums Bulk 


D color, Vis. at 210° 


150 vis., 0-10 p.p.(1)30-36.5(1) (1 


)18-26.8(1) 


Neutral Oil Col, 


200 vis. 3. eoee 17.8(1) 
Pacific Coast 
Prices in Effect May 16 


(In Ships’ Bunkers, Diesel Fuel 
or Deep Tank Lots) (P.S. 200) 
San Pedro, 


Bunker C Fuel 
(P.S. 400) 


Calif. .... §3.35(4) (3)$1.75-1.95(1) 
San Francisco 3.56(4) (3)1.80-2.00(1) 
Portland, Ore, 3.77(4) (3)2.05-2.25(1) 
Seattle, Wash, 3.77(4) (3)2.05—2.25(1) 


Mexican Bunker Prices 


Prices in Effect May 16 


Mexican Gulf Ports 
U. 8. Dollars per Bbi. 


Bunker © Diesel 
(Ships’ (Ships’ 
Bunkers) Bunkers) 
BEMIS cccceccocses $1.45 $3.75 
Veracruz $1.45 
Minatitlan ......+.. $1.45 3.75 


Pacific Ceast 


GUAYMAS ..ceesecssees $3.16 $3.95 
Manzanillo ..csseees ee 3.16 3.66 
Salina Cruz ..scoceces 3.16 3.50 





25-50 Ib. Grease Pails 
We also specialize in drums 
made to Federal Spec. R. D.— 

729-A 
The Cleveland Steel Barrel Co. 
9612 Meech Ave., Cleveland 5, Ohio 









































LEAMAN TRANSPORTATION 


Reliable Tank Truck Service 
N.J., 
Va., W.Va., Conn., Mass., Vt. 


DOWNINGTOWN, PA. 


N.Y., 


Md., D.C., 


Phone 600 


Del., 


in Pa., 


Ohio, 








NATIONAL STEEL DRUM CO. 


Specialists in Supplying 
Reconditioned Prime Head Fillers 
Tri-Sure or Rieke Closures. 
An inquiry will save you money on 
Export or Domestic shipments. 
Philadelphia 34, Pa. CUM 8-2322 











May 18, 1949 
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Oil Price Section 





Commercial or consumer tank car, tank wagon, dealer and service 
station prices for gasoline do not include taxes; they do, however, in- 


Tank Wagon Prices 


clude inspection fees as shown in next column. Gasoline tazes, shown in 


separate column, tnclude 1.5c federal, and state taxes; also city and 
county taxes as indicated in footnotes. Kerosine tank wagon prices also 
do not include taxes; kerosine taxes where levied are indicated in foot- 
Dealer discounts are shown in footnotes. 


notes. 
May 16, 1949, as 


Atlantic White Flash 
(Regular Grade) 


ATLANTIC 


REFINING Gaso- Gaso- Kero- 
line line sine 

T.W. Taxes T.W. 
Philadelphia, Pa. ...... 14.2 5.9 °11.9 
PRE, sciccccosncne Beak 5.5 13.5 
Allentown ‘ 14.5 5.5 °12.5 
ree 15.1 5.5 13.8 
Scranton 15.1 5.5 °12.8 
Altoona 15.1 5.5 13.8 
EEMPOTIUM ...cccccceses 15.1 5.5 13.8 
Indiana 15.1 5.5 13.8 
Uniontown 15.1 5.5 13.8 
Harrisburg 14.8 5.5 °12.5 
Williamsport 15.1 5.5 °12.8 
Dover, Del, 13.8 5.5 12.2 
Wilmington 13.8 5.5 11.9 
Boston, Mass, ....... 14.1 4.5 coos 
Springfield 14.8 4.5 eevee 
Worcester 14.3 4.5 eeee 
tt Se secatencaceee aon 4.5 oone 
Hartford, Conn. .. 14.4 5.5 ee 
New Haven ....... 14.3 5.5 oeee 
Providence, R. I. ...... 14.1 5.5 noes 
Atlantic City, N. J 13.7 4.5 12.5 
Camden enews 13.7 4.5 12.5 
Trenton .. 13.7 4.5 °11.5 
Baltimore, Md 13.6 6.5 12.3 
Hagerstown 14.4 6.5 13.1 
Richmond, Va 13.8 7.5 12.9 
Wilmington, N. C., 14.1 7.5 12.6 
Brunswick, Ga. ... 15.6 7.5 cose 
Jacksonville, Fla 14.9 8.5 

Mineral Spirits V.M.&P. 

T.W. T.W. 
Philadelphia, Pa. 15.00 16.5 
Pittsburgh, Pa. 17.5 18.5 

Fuel Oils—T.W. 

2 5 6 
Phila Pa 11.9 10.4 7.05 5.29 
Pittsburgh —- 12.4 
Allentown 12.5 11.0 
Wilmington, Del.°11.9 10.4 
A —E are 10.7 
Springfield, Mass. .... 11.6 
Worcester ia wee 11.6 
Hartford, Conn. 11.0 


Taxes: 
Brunswick, Ga., Kerosine price does not in- 
clude ic state tax. 


Notes: 

Kerosine—Thru Penna, & Del., add 2c per 
gal. for t.w. deliveries of less than 25 gals. 
at one time, 


Tank Wagon prices are to Dealers & Con- 
sumers., 


Mineral Spirits prices also apply to Stoddard 
Solvent. 


° Effective May 11, 


(N. B. Prices are Continental's 
‘‘normal’’ prices. Current sell- 
ing prices may be lower than 
‘*normal’’ because of local com- 
petition.) 


CONT'L 
OlL 


Conoco Demand 
N-tane (3rd Gaso- Kero- 
(regular) Grade) line sine 
ank Wagon Taxes T.W. 


Denver, Colo. ... 14.8 13.8 7.5 16.1 
Grand Junc, .... 17.2 16.2 7.5 17.5 
PUGS coccececs 15.8 14.8 7.5 15.6 
Casper, Wyo. ... 15.7 14.7 6.5 14.9 
Cheyenne coe 20.8 14.8 6.5 16.4 
Billings, Mont, . 17.0 16.0 6.5 16.2 
RS hee ceeueés 18.0 17.0 6.5 17.9 
Great Falls .... 17.0 16.0 6.5 17.9 
BOM, ceccvceces 17.5 16.5 6.5 17.9 
Salt Lake, U. .. 16.4 15.4 5.5 16.5 
Twin Fulls, Ida, 19.2 18.2 7.5 19.3 
Albuquer,, N, M. 15.6 14.6 7.0 15.0 
Roswell ........ 14.8 13.8 7.0 14.3 
Santa Fe ...... 15.9 14.9 7.5 15.3 
Muskogee, Okla, 14.0 13.0 7.0 12.9 
Okiahoma City . 14.0 13.0 7.0 12.9 
BURR. cccccceces 14.0 13.0 7.0 12.9 
Taxes: 

Gasoline tax column includes these city 


taxes: Albuquerque & Roswell, 0.5c; Santa Fe, 
lc; Cheyenne, 1c; Casper, lc. 


Notes: 
T.W. prices are to consumers & dealers. 
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These prices in effect 
posted by principal marketing companies at their 
headquarters offices, but subject to later correction. 


and Wisc. 3/100c. 


Humble 

HUMBLE (Regular) Gaso- 
OIL Tank Re- line 

Wagon tail Taxes 
Seles. Tem. cccce 18.9 18.0 5.5 
Bt. WOFth wccccce 13.0 18.0 5.5 
BOE séccvcsseos Bae 18.0 5.5 
San Antonio ..... 13.0 18.0 5.5 

Kerosine 

Tank Wagon Retail 
Dallas, Tex. ..... 12.5 17.0 
7 WN saceeee 12.5 17.0 
eee 12.5 17.0 
San Antonio ..... 12.5 17.0 
Notes: 


T.W. prices are to all classes of dealers and 
consumers, 


Esso Gasoline 
(Regular Grade) 


IMPERIAL 





OIL Kero- 
G li G a sine 
T.W. Taxes T.W. 
Hamilton, Ont. .... 21.0 11.0 23.0 
SD was ccncnees BRO 11.0 23.0 
Branden, Man. .... 27.2 9.0 29.2 
Winnipeg ...ccccces 20-4 9.0 27.4 
Regina, Sask, ..... 24.5 10.0 26.5 
Saskatoon ......... 265 10.0 28.5 
Edmonton, Alta. .. 20.7 9.0 22.7 
CMREY ccccceesece Beet 9.0 22.7 
Vancouver, B. C... 19.5 10.0 24.0 
Montreal, Que. .... 21.0 11.0 23.0 
i. se, I, a ecee Be 13.0 22.0 
Halifax, N. S. .... 18.5 13.0 22.0 
Taxes: 
Gasoline taxes are provincial taxes. 
Notes: : 
_Prices are per imperial gal. which is 1.2 


U. S. gals. T.W. prices are to divided & un- 
divided dealers. 


Fire-Chief Gasoline 


TEXAS 


(Regular Grade) Kerosine 

co. Dealer Gasoline Dealer 

T.W. Taxes T.W. 
Dallas, Tex, .... 13.0 5.5 12.50 
Fort Worth .... 13.0 5.5 12.50 
Wichita Falls .. 13.0 5.5 12.50 
Amarillo ....... 13.0 5.5 12.50 
SOE cecceescee Bae 5.5 12.50 
Hl Paso .ccee coo 2.0 5.5 13.85 
San Angelo .... 13.0 5.5 12.50 
WO ccccscescs 35.0 5.5 12.50 
DEE os0ceces - 13.0 5.5 12.50 
BIOUStON 3 ccccccce 13.0 5.5 12.50 
San Antonio ... 13.0 5.5 12.50 
Port Arthur .... 13.0 5.5 12.50 


Notes: 


Dealer t.w. prices apply also to all classes 
of consumers with minimum delivery of 50 gals 


CHEVRON 


CALIFORNIA 


(Reg- Av. Gaso- Kero- 
STANDARD ular) 80 .line sine 

Z.z &@.F. Pazes T.T. 
San Fran., Cal. .. 14.1 17.6 6.0 15.6 
Los Angeles ..... - 13.6 7.2 €©.0 38.1 
BTOBNO .cccccccccs 15.4 18.9 6.0 16.9 
Phvenix, Ariz. ... 16.9 20.4 6.5 18.4 
ee, TOG, secoes 16.8 20.3 7.0 18.3 
Portland, Ore. .... 14.7 18.2 6.5 17.7 
Seattle, Wash. ... 14.7 18.2 8.0 ye 
SPOKANE ccccccscec 17.6 21.1 8.0 21.6 
TOE. seoccescese Beet 18.2 8.0 re 
Boise, Idaho ..... 19.3 22.8 7.5 22.6 
Salt Lake, U. .... 16.4 19.4 5.5 16.5 
Honolulu, T. H. . 15.1 18.6 7.5 16.6 
Fairbanks, Alaska. 26.4 29.9 3.5 33.9 
JUNEBU  ccccccccce 16.1 19.6 3.5 19.1 
Taxes: 


Boise 7.5c tax applies to motor fuel only; 
avgas taxes are 1L.5dc federal, 2.5c state. Reno 
7e tax includes 1.5¢ county tax. Henolulu 7.5c 
tax applies to motor fuel only; avgas taxes 
are 1.5c federal, 5e territorial; Honolulu TT 
prices also do not include Hawaiian gross in- 


Inspection fees per gal., included in both gasoline and kerosine prices 
unless otherwise specified, are as follows: 


Ala. 1/40c on gasoline; Ark. 1/20c; Fla. 1/8c; Ill. 3/100c; Ind. 2/25c 


Kans. 1/25c; La. 1/32c; Minn. 5/200c; Neb. 2/100c; Nev. 1/20c; N. € 
1/4c; N. D. 1/20c; Okla. 2/25c; S. C. 1/8c; S. D. 1/40c; Tenn. 2/5c 


Kerosine inspection fees only: Ala. 1/2c; Iowa 1/50c; Mich. 1/5c. 


California Standard (Cont.) 


come tax of 1% 2.5% 
sumers. 


to resellers, to con- 


Prices for Chevron Supreme (Premium) are 
2c higher than Chevron (regular), except Utah 
which is 1.5c higher than Chevron (regular) 
Prices for Chevron Aviation 91 are 2c above 
Chevron Aviation 80; for Chevron Aviation 106 
5c above Chevron Aviation 80; for Chevron Av- 
iation 115, 8c above Chevron Aviation 80. 


Esso Gasoline 
(Regular Grade) Kero- 
Gasoline Gasoline sine 

T.W 


ESSO 
STANDARD 


w. Taxes T.W. 
Atlantic City, N. J. .. 13.7 4.5 12.3 
Newark : <eneese a 4.5 11.5 
Baltimore, Md. ...... 13.6 6.5 12.3 
Cumberland .......-. 14.8 6.5 13.6 
Washington, D. C. .. 14.0 5.5 12.7 
Danville, Va. ......-- 14.5 7.5 13.6 
PetersBurg occccceces 14.1 7.5 13.2 
NOPfOIK ccccccccccccs 13.4 7.5 12.6 
RICHMONE .cccccccses 3.8 7.5 12.9 
RROBMOKG cccccccccece 15.4 7.5 14.5 
Charleston, W. Va. .. 15.4 6.5 15.2 
POE cccccsescers Bee 6.5 15.5 
Parkersburg ......... 15.3 6.5 13.8 
WOME co cccccescces 15.0 6.5 16.4 
Charlotte, N. C. ..cee 15.0 7.5 13.3 
Hickory 15.2 7.5 13.5 
ee: BP vet cnnesenss 15.5 7.5 13.8 
peer ere 5.2 7.5 14.0 
Salisbury ....cesccese 14.8 7.5 13.0 
Charleston, S. C. .... 13.9 7.5 
COMmeRIe, cccccccccces 5.3 7.5 
BOGrtOMMUPE «cc cccese 14.5 7.5 ack 
New Orleans, La. .... 13.8 10.5 12.1 
Baton Rouge 13.5 10.5 11.7 
Alexandria .....e0.+.. 14.8 10.5 13.2 
Lake Charles ........ 13.6 10.5 12.5 
Shreveport .....+--+-. 15.0 10.5 12.2 
New Iberia ........-.. 13.8 10.5 12.1 
Knoxville, Tenn, ..... 14.8 8.5 13.0 
PEERS cctsccoccessa BLT 8.5 12.9 
CHASEAMOORR  .ccccese 14.7 8.5 13.0 
PURORVERO ccccscccecee Wes 8.5 13.5 
Little Rock, Ark. .... 15.1 8.0 14.3 


Mineral Spirits V.M.&P. 


T.W. T.W. 
Newark, N. J. .cce- 15.0 16.5 
Baltimore, Md. ..... 17.5 eeee 
Washington, D. C... 17.5 
Fuel Oil—T.W. 
No.1 No.2 No.5 No.6 
Atlantic City, N.J. 12.3 10.8 er eee 
DOE cecseseore Bee 10.4 §$3.578 $2.676 
Baltimore, Md. .. 12.3 10.7 3.70 2.716 
Washirgton, D. C. 12.7 11.1 3.80 2.816 
Norfolk, Va. .... 12.6 10.3 - ene 
Petersburg ...... 13.2 10.9 
Richmond ....... 12.9 11.0 
Charlotte, N. C. 13.3 mY 
DE s¢esvecene BBeD 12.¢ 
Raleigh ...... a aa 12.6 
Charleston, S. C.. 11.1 
COMMMDIA § sscccce 12.2 
Spartanburg ..... 11.6 
Taxes: Louisiana kerosine prices do not in- 


clude 1c state tax. 


Naphtha—Newark t.w. prices are for de 
liveries of 200 gals. or more; less than 200 
gals., 0.5c over posted t.w. prices; steel barrel 
deliveries, 6c over posted t.w. prices. Bal'l- 
more & Washington prices are for t.w. ce 
liveries of 25-99 gals., no discounts. 


Notes: 

Gasoline T.W. prices are to consumers & 
dealers. 

Effective 4-6-49, minimum retail resale 
price of 17.7c (ex tax) for Esso Gasol:ne 
posted throughout New Jersey. 


Effective May 11. 
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SOCONY 
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Notes: 
Notes: 


Fuel 


Effective May 


INDIANA 
STANDARD 





























Taxes: N.Y.C. prices do not include 2% 
Discounts: Diesel—0.5c per gal for single delivery of 800 gals. or more, 

< less 0.3c for deliveries of 300 gals. or more. 
prices are to Consumers & Dealers. 


Syracuse V.M.&P. price is in steel barrels. 
No. 5 fuel prices at Boston & Providence are for 15-60 p.t. oil; 


Kerosine—Mt. 
Gasoline T. W. 


Mobiigas Aircraft 


Vernon, t.w. 


. 1 5 
Taxes: Effective Jan. 1, 1948, hangar operators can purchase aviation enietine less 4c 
Exemption Form A- 10 to supplier. 
Discounts: Esso Aviation—on contract to lye -*> 
Oils—Prices shown are for t.w. 
Naphthas—To contract consumers off y bag prices (except Lucas County) 300 to 999 gals., 
5000 or more gals., 
Notes: Renown (third- -grade) gasoline prices are same as X-70 unless otherwise noted. 
12. 


1.5c. Lucas County: 


Blue Crown (3rd y mew od 
Lae Crown (Reg. Grad 
Red Blue 


ons. Cr’n, Cr’ Be Gaso- Kero- 
Cons, Dir. line sine 
T.W. T.W. T.W. Taxes T.W. 
thicago, Ill. o 8 38 ° 4.5 15.6 
Decatur . 17.6 15.4 : 4.5 15.3 
Joliet - 17.9 16.4 one 4.5 15.6 
POORER, . ose cscs 17.7 16.2 15.7 4.5 15.4 
Evansville, Ind 17.8 16.3 ; 5.5 15.5 
Indianapolis 0 Be.8 sear S. Be 
South Bend co ae Eee cscs [ae 
Detroit, Mich. .. 16.9 15.4 .... 4.5 14.9 
Grand Rapids 16.9 15.4 .... 4.5 14.9 
Saginaw  ...-ce. 16.9 15.4 .... 4.5 14.9 
Green Bay, Wisc. 18.3 16.8 .... 5.5 16.0 
Milwaukee ..... 18.1 16.6 16.1 5.5 15.8 
1 CEE wcvces 25.0 BO8 scose BD Beet 
Duluth, Minn. 35.8 BB.8 ccoe SM Bove 
Mols.-St. Paul S739 26.4 .cco 5.53 WS 
Mankato ....... 17.9 16.4 15.9 5.5 15.6 
Des Moines, Ia.. 17.3 15.8 15.3 5.5 15.0 
Mason City .... 17.7 16.2 15.7 5.5 15.4 
St. Louis, Mo... 17.2 15.7 15.2 4.5 14.9 
Kinsas City ... 15.4 13.9 14.4 5.0 14.1 
St Joseph ..... 16.4 14.9 , 4.5 14.1 
Firgo, N. D. 18.9 17.4 16.9 5.5 16.6 
E ron, S. D. .:. 18.4 16.9 16.4 5.5 16.1 
“ chita, Kans 14.4 14.1 13.6 5.5 13.3 
Omaha, Nebr. .. 17.2 15.7 .... 6.5 14.9 
Stanavo Aviation Number 80 

Cons. T.W. Taxes 

Detroit, Mich. ....0.. 22.6 4.5 

Pane, TE. BD. osecces 21.9 5.5 

ree 21.4 5.5 

Indianapolis, Ind. ... 21.0 5.5 

Kansas City, Mo. ... 19.4 5.0 
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(Cont’d in next column 


less than 50 gals., 


Tank Wagon Prices (Continued) 


city sales tax applicable to price of gasoline (ex tax). 


Jamestown t.c. prices are delivered prices; 


erators and resellers, 2c off consumer t.w. 


per gal. State Road Tax 


all other t.c. prices are FOB 
at other points, for 0-10 p.t. oil 


Oil Price Section 








Grade Grade — Mobilgas Mobilfuel MOBILHEAT 
Gasoline 380 91 (Regular Grade) Mobil Kerosine Diesel (Ne, 2 Fuel) 
Taxes T.W. T.W. q. wv. T.c, T.W. T.C, Yard T.W. T.C. T.W. T.Cc, Yard T.W. 
New York City: — os 
(ae 5.5 ate eeak ee 14.1 12.3 12.2 10.4 
PE catseee ve 5.5 iets ‘ive ees 14.1 12.3 12.2 : . 10.5 
ND aaiskaanes 5.5 ope sata eal 14.1 ).4 9.0 12.3 12.2 7.6 7.5 10.4 
OO eee 5.5 ee ee seas 14.1 12.3 12.2 : os 10.4 
Richmond .. 5.5 19.4 eee: awa 14.2 9.3 9.4 12.7 12.2 7.5 7.8 10.4 
Albany, N. Y, 5.56 21.3 22.3 24.8 12.8 13.8 1.5 9.7 12.8 8.5 11.2 8.0 8.2 10.7 
Zinghamton .. 5.5 ‘ a a ini 14.4 15.5 11.3 11.5 14.4 12.6 9.6 9.8 12.1 
Buffalo 5.5 20.5 21.5 24.2 13.8 14.8 11.2 11.4 14.5 10.1 13.0 9.6 9.8 12.5 
Jamestown ....... 5.5 21.8 when oaen 14.3 15.4 11.5 15.0 13.9 10.5 as 13.4 
Mt. VeOEMOM .ccees 5.5 mee id iS. Sint 14.3 9.3 12.5 12.2 1.7 10.6 
Plattsburg 5.5 pas sia — 15.3 10.6 10.6 9.0 9.2 11.7 
Rochester 5.5 20.4 21.4 23.4 14.1 15.2 10.9 11.1 14.2 12.5 9.4 9.6 12.0 
BSYTECUSOS occ ccccce 5.5 22.0 23.0 25.0 13.8 14.5 10.6 10.5 13.9 9.90 12.1 9.0 9.2 11.6 
Bridgeport, Conn... 5.5 ae ap ra se 14.3 ».9 9.5 7.6 7.6 10.3 
DORE swcccscsan Bel nad ‘ oe ae 14.5 11.5 8.7 11.0 
SS ee 5.5 cals wa “— 13.1 14.4 10.1 10.1 8.9 11.6 8.3 8.3 11.0 
New Haven ...... 5.5 20.3 coe is 13.0 14.3 9.4 1.4 8.2 10.9 7.6 "a0 ~“aeee 
Bangor, Me. . 7.5 24.8 ‘ as 13.4 14.8 10.3 14.3 9.2 12.3 8.7 vena 11.8 
POCCIOME .ccces 7.5 22.4 23.4 ‘ 12.9 14.1 9.6 13.4 8.4 11.3 8.0 wes 11.0 
Boston, Mass. . 4.5 19.0 20.0 22.0 12.9 14.1 1.6 13.7 S.4 11.5 S.0 None e 11.1 
Concord, N. H. 5.5 er a ke mi tee: 15.1 1B : 12.2 9.6 oe, 
Lancaster ..... 5.5 ; oe “a pre 16.4 12.4 15.7 13.5 10.7 13.0 
Manchester eernee 5.5 . ee ° er 14.6 il .2 14.6 . 12.3 9.5 11.8 
Providence, R. I... 5.5 18.9 19.9 21.9 12.9 14.1 1.6 10.2 13.5 S.4 11.3 s.0 8.4 11.2 
Burlington, Vt. ... 6.0 a = _ 13.9 14.9 10.5 10.5 10.0 12.8 9.0 9.0 11.6 
Rutland pamaes 6.0 en 15.5 ese 10.8 13.0 9.7 12.1 
Tank Wagon Prices Buffalo N. Y. City Rochester Syracuse Boston Hartford 
Mineral Spirits . o—e 16.5 15.0 18.0 19.0 16.0 17.5 
ls CD. 600-0060 060606800600600% 18.5 16.5 19.5 25.5 17.5 19.0 


ov 


Providence 


bulk terminals 


Effective May 4 Effective May 10; °° Effective April 22 Effective April 28 according to company correction Effect 
rrectly in May 11 issue of NPN 
OHIO 
STANDARD Aviation Gasoline-Cons. T.W. Sohio X-70 Gasoline 
Sohio Esso (Regular-Grade) ‘ey ) & Solvents—Cons. T.W. 
via. Avia. Esso Esso Con- oS.R. D.C. V.M.&F Sohio 

Gasoline 62 80 Avia. Avia. sumer sell- Sol- N aph- Naph- “OVarno- Sol- Kerosine 

Taxes Clear Clear 91 100 T.W. ers 8.8. vent tha tha lene vent T.W. 
Akron .... 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 
Canton ... 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 
Cincinnati. 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 
Cleveland . 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 
Celumbus 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 
Dayton .. 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 
LATER co cccs 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 
Mansfield . 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 
Marion ... 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 
Portsmouth 65.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 
Toledo .... 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 
Youngstown 5.5 20.0 22.0 23.0 26.0 18.5 15.0 es 19.5 20.5 20 : 20.0 20.0 13.5 
Zanesville 5. 20.0 22.0 23-0 26.0 18.5 5.0 .0 19.5 20.5 20.5 20.0 20.0 13.5 


Aechmea ll 
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3 
3 
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, 

o 
, 
, 
) 
) 
) 
> 


> May 


eliveries of 50 gals. or more; prices for deliveries of less than 50 gals. are 0.5c higher. 


tank wagon price, 


Oleum V.M.&P. Stani- 
Spirits Naphtha sol Taxes 


(Prices are re prices L Sarees x pee ® 4 
19 


CRICABO ceccee 20. 
DOTS  cccces 214 224 21.9 4.5 
> GC, Ma oo. 1.3 19.2 18.7 1.5 
St. Louis .... 19.0 20.0 19.5 1.5 
Milwaukee ... 19.9 20.9 20.4 5.5 
Minneap’ls. 19.7 20.7 20.2 1.5 
Fuel Oils T, W. 
Chicago 
Standard Stanolex 
Heater Oil Furnace Oil 
SoD. OO, ccccsccces 15.1 14.1 
100-149 gals. ....... 14.1 13.1 
150 gals. & over 13.6 e208 
150-399 gals. ....... eee 13.1 
400 gals. & over one 12.6 
Stanolex Stanolex 
Fuel Fuel C 
1-749 gals. ... re 9.4 8.25 
750 gals. & over 8.65 7.5 
Stanolex Furnace Oil 
100 gals 
1-99 gals. & over 
Indianapolis 14.3 13.3 
Detroit cccccccccces 14.0 13.0 
Milwaukee .......... 14.3 13.3 
Minneapolis ........ 13.5 12.4 
Bt. TOUS cccccceccsce 13.3 12.3 
Kansas City ...... ° 12.6 11.6 
Taxes: 
Gasoline tax column includes these city 
taxes: Kansas City, 1.5c; St. Joseph, & St. 


Naphtha tax column includes 1.5c 
federal & state taxes, Iowa kerosine prices do 
not include 4c state tax. State sales, occupa- 
tion, consumer & use taxes to be added where 
applicable. 

Effective May 12 


0.5¢; 
50 to 249 gals., 


1000 to 2499 gals., 
0.5e¢; 


STANDARD 
KENTUCKY 


Covingt 


yn, 


Lexington 


Louisvill 
Paducah 
Jackson, 


e 


Miss. 


Vicksburg 
Birmingham, 


Mobile 


Ky. 


Montgomery 


Atlanta, 
Augusta 
Macon 

Savanna 


Ga, 


h 


0.75¢; 
250 to 499 gals , 
S.S. prices are at company-operated stations. 


Jacksonville, Fla. 


Miami 


Pensacola 


Tampa 


Taxes: 


Ala, 


le: 


Crown 


Net 


Dealer Taxes 


13 


16.: 
15.5 


15 
15 
14, 
15 
14 


15. 


15. 
16. 
15. 


14.¢ 
14.§ 


15. 


14.° 


14. 


g 
3 


500 gals 


or 


Gaso- 


eommnsnnasaovowms4 DOOD 


4 


] 
1 


P rots NNNNWNwwihts 


6 
8 


v 


POS dd ad a) a) HH) 3) 


& 
2500 to 4999 gals., 
1 


over 


e 


uo 


a 


ag 


o 


nQaagna 


o 


0. 3 
SohisHeat Sohie- Heat 


by supporting puschans with State Tax 


le: 


Kero- 
sine 


T.W. 


Gasoline tax column includes these city 
county taxes: Mobile, 2c city; Birmingham, ic 
county; Montgomery, ic city & le county; Pen- 
sacola, ic city. Other taxes not ineluded in 
Georgia, kerosjne, 


kerosine lic; 


prices: 


Notes: 


Mississippi, 


le; 


peoUNNaAaNaAwneanIOe ODED 


& 


Montgomery, 


kerosine 0.5c. 


Consumer t.w. prices are same as net dealer 


vrices. 
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indeed 
1948 


—— 
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Total U 
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May 18, 1949 


Districts 


jast Cuasi Seb OO Se ee eeeeeceeensessene 
BPOUIREIEOR CEE. DB) occcivccccsess senses 
Appalachian 


Districts 


East Cuas 


Unfinished gasoline stocks included are: 


U. S. Crude Oil Production 


(American Petroleum Institute figures) 
WEEK ENDED 
April 30 
Barrels 
Average) 


York-Penna 


rida oeee 
Vest Virginia 


ginia royT 
Southeast 
Other 

ina 


nois 


ntucky 


higan 


Nebraska 


nsas 


klahoma 

Xas: 

District 1 
District 2 
District 3 
District 4 
District 5 ..... 
Fast Texas 
Other District 
District 7-B 


istrict 7-C 


District 8 
District 9 


istrict 10) 


Total Texas 


rth Louisiana 
ith Louisiana 
tal Louisiana 
<ansas 
ssissippi 
bama 


vy Mexico—Southeast 
w Mexico—Other 


oming 
ntana 

rrado 
il 


ifornia 


ital U. §S 


nna Grade crude incl.. 
mated daily productior 
crude 
included 


lensate mixed 


e pipe lines (not 
jleum tabulation) 


insas .... 4,850 
Louisiana 3,é 
isiana Gulf 12, 
sissippi .. 2, 


is Inland. 12, 








(Dist, 2) 
i Mie s2ese 
Okla., Kans., Mo. 
Inland Texas 
Texas Gulf Coast 
Louisiana Gulf Coast 
i: i oe PE cece ws au bake seae ome 
Rocky Mt. New Mexico (Dist. 3) .... 
Other Rocky Mt. 
California .....+. 
Total U. S.—B. of M. Basis 
U. S.—B. of M. Basis, 
Total E. of Calif soon , 
* Includes 353,000 barrels of foreign crude runs. 


(Dist. 


Texas 
Wyoming 
California 


1948 


May 
Barrels 
(Daily 


44 


1, 


7,900 


‘ 


0 
S 


oot 


184 
34 


247, 


56 


520 
125 

SS 
SS4 
117 
384 
502 

SU 
104 


1, 


125, 


114 


24 


64 


940 


4,896 

57, 

barrels 
and 


1949. 


American Petroleum Institute figures 
of barrels of 

include reported 
of unreported 
refore 


gallons 
totals plus esti- 
amounts 
on a Bureau of Mines basis.) 


and 


Coeesceseesessecese 67 


350 
150 


5,650 


400 
350 
VovU 
650 
100 
300 
550 
500 


5,700 
700 


200 


,o00 


500 
100 
200 
700 
250 
150 
400 
750 
600 
400 
600 
000 
750 
650 
150 
O0U 
400 
350 
450 
950 
350 


SOU 


750 


950 


in above crude 

ended May 7. 
Gulf 16,800 
700 


Total U. 


* Okla., Kansas, Neb. figures are for week 
uled 7 a.m. May 


are 


286,700 


424,900 


363,100 


253,600 


,911,300 


4,922,050 


of 


moved in 


REFINERY OPERATIONS 


Gasoline 
Production at 
Refineries Inc. 


in 


each. 


760 
90 


941 
401 
198 


Residual 
Fuel Oil 


Production 
Week Ended 
May 7 Apr. 30 


TeTTITIOTTCILIP CTT Tt 1,244 1,221 
Appalachian (Dist, 1) ..ccccccsccccsscres 81 72 
Appalachian (Dist. 3) <.ccccccccccccccses 118 107 
: ee : 2 kO6 600060000000 506000804 1,043 1,078 
Ces BEL, BOM sce cccecccesseescesvcncs 467 442 
Inland Texas 319 334 
OY TINE 8 6.6.06. 00 06.6006. 06 000006008 1,580 1,530 
TS are rr 289 339 
ke ee Ge vis kc bk dewenens » 95 109 
Rocky Mt. New Mexico (Dist. 3) 28 x 

Other Rocky Mt. ec eccccsese ee 60a ee 

CUD. - ob cniueinsacensteees pheenneee 2,408 2 
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B. of M of Calif 5,487 
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Crude Runs to Stills 
Daily Average 
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Natural Blended 
Week Ended 
30 May 7 


2,324 
274 
248 

3,321 

,509 

945 
.414 
,o91 

165 

51 

393 

2,495 

7,530 

5,035 
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Total Stocks 
Gas Oil and 
Distillates 


Week Ended 
May 7 Apr. 30 


17,582 17,318 
575 591 
220 218 

7,965 7,579 
,349 3,135 
632 655 
012 8,686 
995 2,810 
S97 S97 

43 36 
153 1,134 
950 6,867 

51,373 49,959 

44,423 43,092 

25,087 


Total Stocks 
Residual 
Fuel Oil 

Week Ended 
May 7 Apr. 30 


10,728 10,392 
450 448 
314 279 

5,103 4,981 

2,216 2,132 

1,087 960 
8,043 8,028 
2,166 2,143 
175 169 
37 35 
946 915 

29,759 29,692 

61,024 60,174 

31,265 30,482 

22,411 


Week 
12,705 13 


3,463 
5,892 16,183 
123,400 124,787 
107,508 108,604 

91,435 


Kerosine 
Production 
Week Ended 
Apr. 30 May 7 Apr. 30 
2,271 165 191 
272 41 57 
255 36 38 
3,284 367 356 
1,504 148 150 
954 152 74 
4,422 523 509 
1,654 244 284 
197 37 39 
52 
405 7 27 
2,699 81 112 
17,969 1,831 1,837 
15,270 1,750 1,725 
> 097 


Stocks of 
Finished and Un- Refining Ca- 
finished Gasoline pacity Reported 

Ended 
ay 7 Apr. 30 


,793 
756 
219 


,769 28,¢ 


962 
603 
938 
213 
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Gas OU & 
Dist. Fuel Oil 
Production 
Week Ended 
May 7 Apr. 30 
920 1,372 

67 76 
50 45 
927 901 
560 511 
15 145 
422 1,592 
754 667 
106 108 

12 12 
165 170 
928 1,079 
,955 6,651 
5,027 5,602 


Per Cent 
Daily 


Week Ended 
May 7 
100.0 
90.4 


97.3 
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CLASSIFIED 









DISPLAYED: Advertisements set in special 
$10.00 per column inch. 
UNDISPLAYED: “For Sale’, ‘Wanted 


“Business Opportunities’, 


charge, $6.25 per insertion. 


type or with border— 


to Buy”, 
Miscellaneous classifica- 
tions set in type this size without border—25 cents a word. Minimum 


“Help Wanted”, 


‘Position Wanted’’—10 cents a word. Minimum charge §2 per insertion. 
Box number counts 3 words. 
preceding date of issue. 

All classified advertisements are payable in advance. 

No agency commission or cash discounts on classified advertisements. 


- 


Copy must reach us by Wednesday 








For Sale For Sale 
STEEL STORAGE TANKS FOR SALE 
FOR SALE 1—100,000 Gal. capacity 


STEEL STORAGE TANKS 


2—8000-Gallon, Tank Car Tanks, Coiled 
and Non-Coiled 


20—10000-Gallon, Tank Car 
Coiled and Non-Coiled 


Tanks, 


1—-5500-Barrel, Vertical, Bolted Type 
OTHER TANKS TOO! 

Also Complete Tank Cars! 
IRON & STEEL PRODUCTS 
INC. 

Founded 1930 
13456A 8S, Brainard Ave., 
Chicago 33, Illinois 


“ANYTHING containing IRON 
or STEEL’’ 











FOR SALE: The best Major Oil Co., Commis 
sion Agency itn State of Florida will take 
$37,500 to handle including real estate. Contact 
BOX 144 


FOR SALE: 1946—21T Reo Tractor with 22T 
engine, 10:00 x 20 tires, power take-off, pump 
with 2 inch lines. 3020 Butler trailer, 2 com- 
partment EATON OIL COMPANY, Grand 
Ledge, Michigan 


1—210,000 Gal. capacity 

2—420,000 Gal. capacity 

Have Available Others 
We Welcome All Inquiries 
FMPIRE TANK & SALVAGE co. 


1451 Broadway, New York 18, N. Y. 
Tel. LAckawanna 4-5760 








FOR SALE 


1—1948 


Cab, radio, heater, 825x20 tires 


Chevrolet truck with Deluxe 
19000 
miles and in A-1 condition. 950 gallon 
100 gal- 
lon side tank, 2—55 gallon drum cab- 
This tank has 
meter, reel, 75 foot hose and pumping 
unit Will sell 


separately, if desired 


tank with 4 compartments. 1 
inets and 1 can rack 
tank and equipment 
This outfit is in 
service at the present time and price 
on same is $2250 complete or $550 for 


tank and meter equipment. 


GARRISON OIL CO., INC, 
P.O. Box 186 
Phone: 707 


Frankfort, Indiana 











Wanted to Buy 


WANTED TO BUY: One CUNO Auto Klear 
Grease filter with three cartridges 24% x 
witn drive complete with gear head mot 
Give age, price and condition. CADILLAC OI! 
COMPANY, Detroit 12, Michigan. 





OLL, TERMINAL 
WANTED 

near New York 

partnership 


Water terminal in or 


City, purchase, lease or 
wanted 


BOX 195 











Positions Open 


WANTED: Manufacturer’s representative 
handle complete line of brass valves for 

oil industry in the Southeastern states for 
leading valve manufacturer. BOX 187, 


WANTED—Construction Engineer or Contra 

tor with wide experience in building filling 
stations, to make estimates and let contract 

Extensive travel required. Write ‘‘President 

Spur Distributing Co., Inc., P.O. Box 94 

Nashville, Tennessee. 


ASSISTANT SALES MANAGER: Large M 
west independent needs young aggresssive n 


with good experience in petroleum sales 
position of assistant sales manager Expar 


ing operations require high type executive 
this permanent position, In replying, give f 
details including age, education and sal 
required. Replies confidential BOX 189 





Deferred Buying 
Replaces Quick 
Purchases of ‘48 


JACKSONVILLE, Fla. 
petroleum products buying has 
changed from early 1948 _ status 
where all purchasers were eager to 
secure supplies promptly to a situa- 


Pattern of 


tion where there is evidence that 
buying has been deferred by many 
purchasers. This information was 


brought out by the Economics Ad- 
visory Committee in a review made 
at the meeting of the Interstate Oil 
Compact Commission here May 10. 

The committee dispensed with its 
usual demand forecast, leaving that 
up to the Independent Petroleum 
Assn. of America (see NPN May 11, 
p. 14). However, it reported the fol- 
lowing demand figures for the first 
four months of 1949: 

1. 1.8% decline in total demand for 
petroleum products in ’49 compared 
with 48; 

2. Total gasoline demand climbed 
T%; 

3. Declines in other 
kerosine and distillate 
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products— 
fuel oil com- 


bined 5.5%, 
others 11.4%. 

Although changed buying pattern 
was considered as a factor in over- 
all demand decline, committee 
pointed to some slackening in busi- 
ness activity and abnormally warm 
weather in the East as principal 
reasons. 

Committee estimated 113,000 b/d 
total demand in first four months of 
1949 would have been 100,000 b/d 
higher if weather had been normal. 

The Compact committee observed 


residual fuel oil 5.2%, 


that imports, which had been in- 
creased sharply last year to supple- 
ment domestic supplies, have been 
declining, but in the first four 


months were higher than a year ago 
by 76,000 b/d. 

Regarding stocks, report said: 

1. Crude oil stocks increased 11.4 
million bbls. in first four months of 
1949; 

2. Other oils decreased 3.6 million 
bbls.; 

3. At end of April stocks were 
higher than year ago by 33.5 million 
bbls. for crude oil and 80.5 million 
bbls. for all other oils. 


No Demand for Federal Control 


There is “very little demand” at 
present for federal regulation of oil 
and gas production, but states must 





continue to operate efficiently in 
field of conservation so as to bene- 
fit “whole nation and its people, 
Senator Schoeppel (R. Kan.) told 
the compact meeting. 

He said best way to ‘keep federal 
government’s nose out of the state’s 
business is to have the state see that 
its business is taken care of prop- 
erly.” 

Governor Carlson of Kansas vigor- 
ously defended state proration activi- 
ties, declaring that oil demand must 
be “scientifically and equitably al- 
located”’ to prevent waste and “pro- 
tect correlative rights.” An “ade- 
quate price” also is needed, he added. 


Imperial Oil to Spend 
$53 Million on Expansion 


Record capital expenditures of $53 
million this year by Imperial Oil Co 
of Canada tops the news of foreign 
developments this month to date. Im- 
perial intends expenditures to be used 
to develop oil resources in western 
Canada and to widen domestic and 
U. S. markets for that crude. 





This outlay compares to a sum of 
$36.5 million spent last year. 

Imperial expects to begin work 
shortly on a pipe line from Edmont: 


> 
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» Regina. President H. H. Hewetson 
of Imperial said: 
“This line will lead toward United 
States or eastern Canadian refinery 
inarkets and in view of the large im- 
ortation of crude oil and products 
trom U. S. into Canada—some 140,000 
b/d in 1948—I feel sure a substantial 
S. demand for Canadian crude 
will be developed in the not too dis- 
tant future.” 


Other Developments 


Meanwhile, plans have been re- 
ealed for construction of two re- 
fineries abroad. 

A $15 million oil refinery (25,000 
b/d capacity) is to be built in Dom- 
inican Republic to process imported 
crude. 

W. M. Barnes Co. of Los Angeles 
has been given a contract for dis- 
mantling and reconditioning for ship- 
ment to Belgium and re-erection upon 
arrival of several refinery units pur- 
chased from Caminol Co., Santa Fe 
Springs, Calif., by Raffinerie Belge 
de Petroles, S. A., Antwerp, Belgium. 
Purchases by the Belgian company 
consist of two gas oil cracking units, 
a naphtha reforming unit, a gas re- 
overy unit, a treating unit and a 
complete steam plant together with 
auxiliary equipment. 

Raffinerie Belge has advised Cali- 
fornia oil men it plans to spend $2 
million for new construction at the 
Antwerp refinery and fuel bunkering 
station at Zeebrugge, Belgium. 


Continental Oil Launches 
Driver Safety Program 


PONCA CITY, Okla.—The Defen- 
sive Drivers’ Club is a new offensive 
against traffic accidents in which 
Continental Oil Co. has begun en- 
rolling its employes. Members pledge 
to allow for the other driver's mis- 
takes. 

Launched by the company’s safety 
livision, which is directed by J. S. 
Boylan, the organization has as its 
creed the following: 

“I will be a defensive driver. I 
will make allowance for the other 

llows’ carelessness, lack of skill and 
knowledge. I recognize that I have 

» control over the unpredictable ac- 

ms of other drivers and pedestrians, 
nor over conditions of weather and 
roads; therefore, I will develop a 

fense against these hazards. I will 
neede my right-of-way and make 
her concessions to avoid collision. 
| will be careful to commit no driv- 
'g errors myself and will be defen- 
Svely alert to avoid all accident 
ips.”’ 

Bronze lapel pins in the shape of 
i} owWl—-for wisdom—and windshield 
Siickers bearing the Defensive Driv- 

s creed, along with defensive driv- 

g, will identify the members. Con- 

iental Oil Co., in enrolling its em- 
Pp oyes from coast to coast, hopes the 

ea will catch on nationally, an- 
houncement stated. 
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Why Daily Reports from Washington Are 
So Necessary to Oil Management Men 


On April 6, 1949, Freshman Representative Sidney Yates (D., 
Ill.) launched a “one man” campaign against what he termed 
“the work of a monopoly” in the increase of gasoline prices at 
the same time the industry. “is piling up fantastic profits”. 


Since April 6th, Platt's OILGRAM has reported the following 
new developments on Yates’ plea to the FTC for a probe on oil 
price hikes: 


April 6—New Try For Small Business, Price Probe Funds 


April %7—Gasoline Price Hikes Again Attacked In Congress 


Ss. C. Jobbers Demand Antitrust Investigation 
Of Gasoline Price Boost, Texas Crude Limits 


April 8—Gasoline Increases Being Passed On To Motorists 
April 13—Senate Group Votes Funds For Investigations 


April 14—Two House Groups To Study Middle East Prices 
AAA Wants Increased Gasoline Prices Explained 


April 18—API Declines To Discuss ‘‘Gas’’ Price Increases 
April 20—IPAA Head Answers AAA’s Query On ‘‘Gas’’ Prices 


April 2i—Senate Group Lays Plans For Gasoline Price Probe 
Brewster Supports AAA Inquiry On Price Hikes 


April 27—Kefiners Increase ‘‘Gas’’ Output As Stocks Drop 


April 28—Lower Stocks Forced ‘‘Gas’’ Price Boosts — Hallahan 
Blazer Predicts ‘‘Gas’’ Shortage, Price Increases 


May 4 —‘‘Gas’’ Must Bear Bigger Share Of Costs—Rathbone 
UL. S. Gasoline Stocks Rise 38,000 Bbis. In Week 


May 5 —D. J. Said To Be Probing Penn, Grade Price Cut 


May 6 —Maybank Gets $20,000 To Study Price Spreads 
‘““Gas"’ Prices Are ‘‘Shortage’’ All Over—Rathbone 


NEW DEVELOPMENTS DAILY 


The days immediately ahead will see further, important de- 
velopments in this price hike probe as the Maybank Committee 
gears itself for its investigations. The facts uncovered in these 
sessions will be particularly interesting to you as oil marketing 
men. 


KEEP INFORMED! 

Let OILGRAM be your special representative in Washington. 
Learn the facts immediately as they happen as OILGRAM’'S 
Washington News Bureau covers the hearings. 

WRITE TODAY FOR A TWO-WEEK TRIAL SUBSCRIPTION 


(No cost or obligation to you) 
write to 





Platt’s OILGRAM 
1213 West Third Street 
Cleveland, Ohio 








should know about 


What every producer of petroleum products 






CONTINENTAL PAILS AND DRUMS 


CONTINENTAL LUG-COVER PAIL. This Continental pail 
is built for rugged service. The rubber gasket is flowed- 
in, then vulcanized. When the closing lugs are crimped, 
you are assured air-tight, liquid-tight protection for your 
petroleum products. The single or double bead construc- 
tion increases rigidity, prevents pails from rubbing and 
marring your label design. An offset bottom permits 


handy, safe stacking. 
















Next to the quality of your products, 
we realize that nothing can be more 
important to you than the drum or 
pail you ship them in. Today’s line of 
Continental steel containers is the 
finest we have ever offered... and 
because we are prepared to supply all 
standard sizes and gauges, we are 





CONTINENTAL CLOSED HEAD STEEL DRUM has all the 
leak-proof features of a large drum and, in addition, is 
easy to handle and pour. Side seam is of durable electric 
lap-weld construction— which means the drum can take 
a lot of punishment. The bottom and head are attached 
by double-seaming, giving a five-thickness chime of 
tremendous strength. Top of drum is offset for easy stack- 


ing and the four-finger handle is securely welded on. 






certain we have the container you 
want at an attractive price. 


Check with Continental regarding 
your future requirements. We’d wel- 
come an opportunity to serve you and 
to prove that youcan’t beat Continental 
as a dependable source of supply. 


CONTINENTAL © Can CoMPANY 


100 EAST 42nd STREET, NEW YORK 17, N.Y. 









EASTERN DIVISION: 
122 E. 42nd ST., NEW YORK 17 
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CENTRAL DIVISION: 
135 S. LA SALLE ST., CHICAGO 3 





PACIFIC DIVISION: 
155 MONTGOMERY ST., SAN FRANCISCO 4 
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Young Jobbers 


Norman G. Cohen, 27, who took 
yer active management of Central 
Fuel Co., Inc., Washington, D. C., 


early in 1946, reports that fuel oil 
sales have tripled in volume since 
that time and that sales this past 
winter, despite warmer than normal 
weather, reached record levels. 


The company was originally or- 
ganized in 1909 as the AAA Coal 
Co. by Norman’s dad, Aaron Cohen, 
who began peddling fuel oil in 1936 
with one truck. Coal is still dis- 
tributed. Norman’s dad is company 
president but is no longer active in 
the business. Norman also has the 
title of secretary-treasurer. 


Central Oil today operates six fuel 
oil delivery trucks, one 6,200-gal. 
transport and four’ service units. 
Three of the tank trucks and the 
transport were added since Norman 
took over, and he is also planning on 
purchasing another transport soon. 
Plans also call for installation of 
automatic hose reels on all delivery 
trucks before next heating season. 
The vehicles used in installing and 
servicing oil burners and air-condi- 
tioning units consist of two panel 
trucks and two coupes, but plans 
nclude early replacement of coupes 
with additional panel outfits. 


Central Fuel has 125,000 gals. bulk 
plant storage and, last winter, leased 
two other bulk plants with total stor- 
age of 125,000 gals. Each of Cen- 
tral Fuel’s eight storage tanks is 
quipped with a separate pump and 
neter, Norman says. 


Branch office operated in Balti- 
re, Md., since 1947, is a one-man 
eration. Driver-salesman takes 
lephone orders and makes direct 
leliveries from suppliers’ storage to 
tomers. Central Fuel obtains all 
pplies from several major com- 
ies in the Baltimore area. Fuel 
had been the exclusive product 


Z 
















fo 


landled by the company, but Nor- 
n says that he has just entered 
the heavy oil field. Some fuel 
is also jobbed out to dealers in 
metropolitan Washington area. 
t winter Central Fuel employed 
eople—seven of them in the serv- 
lepartment. 


on & 


Norman is proud of the delivery 
stem being used by Central Fuel. 
‘stem is based on degree days but 
loys no constant “K” factor for 
‘ach customer. Instead deliveries are 
nrelated with current degree days 
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Mr. Cohen 


and consumption during the 
month of the previous year. 
In effect, Norman’s system uses a 
separate “K’”’ factor for each month 
of the heating season. More work 
is involved in this system than with 
the standard degree day delivery sys- 
tem, but Norman feels that extra 
work is justified in view of larger 
dumps and decreased number of run- 


same 


outs that result. His 1,650-gal. 
trucks averaged daily deliveries of 
6,400 gals. (about four loads) last 


winter, Norman says. 

Norman is native to Washington 
and lives there with his wife and 
infant child. Much of his oil train- 
ing was gathered during summer va- 
cations from the University of Penn- 
slyvania, where he graduated from 
the Wharton School of Business in 
1943. He was vice president of the 
Wharton Assn. while in school. Nor- 
man served with the counter-intelli- 
gence division of the U. S. Army 
from 1944 to 1946, when he returned 
home to take over management of 
Central Fuel, 

Central Fuel holds membership in 
the Oil Heat Institute. Outside the 
business field Norman is active with: 
Junior Board of Commerce, Adver- 
tising Club of Washington, North- 
east Business Men’s Assn. and is 
treasurer of Hillel Foundation of 
George Washington University, war- 
den of Argo Lodge of Bnai Brith and 
regional advisor of Sigma Alpha Mu 
fraternity. 


S.J. “Stan” Gardner, veteran trans- 
portation and traffic consultant, has 
been appointed traffic manager of 
Husky Refining Co., effective May 1 
Mr. Gardner was traffic manager for 
Western Oil & Fuel Co., Minneapolis, 
from 1927 to 1947 and prior to that 
was engaged in freight and traffic 
work for the Milwaukee Railroad. 
During the past two years he oper- 
ated farm property and grew citrus 
fruits in Texas. 

* * + 

Winner in the private individual 
classification for the 1948 awards 
made by World Government News is 
W. T. Holliday, board chairman of 
Standard Oil (Ohio). Mr. Holliday, 
who is vice president of the United 
World Federalists and regarded as 
one of the organization’s most etfec- 
tive speakers, was honored for ‘the 
great influence which his writing for 
world government has had upon the 
minds of millions of people through- 
out the world.” The organization 
called attention to the fact that 35 
million copies of Mr. Holliday’s trea- 
tise, “Our Number One Job: World 
Peace,” have been distributed in orig- 
inal, digested and abridged form in 
more than 30 countries. 


* * * 


Richard Godfrey has been promoted 
by Bahrein Petroleum Co. Ltd., to 
the position of manager of company’s 
production and development depart- 
ment. He has been stationed at Bah- 
rein, in the Persian Gulf, since en- 
tering the company’s service in Sep- 
tember 1937 as a petroleum enginee! 

* * * 

Aero Oil Co. at New Oxford, Pa., 
is promoting an aggressive 20th an- 
niversary sales campaign during th 
spring and summer months, which 
will be climaxed by a celebration on 
Sept. 12. Aero has added 30 em- 
ployes since it became a distributor 
of Atlantic products three years ago 
In that three-year period, the com- 
pany has made capital expenditures 
of more than $300,000 for a new com- 
bination office, warehouse, bulk plant 


and service station at New Oxford 
and for new equipment, including 
trucks, pumps, tanks and a Diesel 


power plant. The company has re- 
cently taken on sales, installation and 
service of General Automatic oil 
burners. Volume of all products sold 
in 1948 totaled 13,350,000 gals. Aero 
was a Fleetwing distributor for 17 
years before shifting to Atlantic. Of- 
ficers of the fast-growing company 
are M. D. DeTar, president; H. C. 
Moul, vice president, and H. F. Miller, 
secretary-treasurer. 
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ANSUL respectfully acknowledges 
the supreme tribute paid it by other 
leading fire extinguisher manufac- 


turers who have recently entered the 





dry chemical fire extinguisher field. 

































ABOUT OIL PEOPLE 
Esso Standard has abolished ts§ F 
marketing department positions off C». 
manager of direct operations and off sist 
assistant northern and southern re. den 
gion managers. B. L. Ray, who has§H 
been direct marketing manager, nowgter 
is assistant general manager of thegcha 
marketing department. A. R. Mar-fof ¢ 
tin, formerly assistant southern re-J the 
gional manager, becomes acting man. duc 
ager of the cost and operations divi-§ tra! 
sion. The position of assistant north. M°. 
ern reg on manager has been vacant. §™a! 
Esso also has set up a lubricating§ V5! 
sales division, under J. H. Yater, for§ age 
marketing all grades of lube oils, j™@ 
greases and waxes to both consumers § and 
and resellers in the company’s 12 fieldf4l ! 
marketing divisions. Company _is§sidi 
now identifying its wholesale market- Wor 
ing section, headed by G. W. Poor-f divi 
man, as General Office Sales. V 
* * * sale 
An oil man has received one of Wa 
the 10 Sloan Fellowships to stud) bar 
for a year at the Massachusetts In-§ “5° 
stitute of Technology. He is Robert} 4 
H. Ausfahl, a senior analyst in Stand- § 
ard Oil Co. of California’s department f ©" 
on organization. Chosen in nation-§ 
wide competition, he will study man- ob 
agement, economic and social prob- n | 
lems of industrial administration. Th 
fellowships are intended to broader J 
the experience of young executives _ 
with several years of business train- vis’ 
ing. They are sponsored by the Al- won 
fred P. Sloan Foundation, Inc. Al- 
though started in 1931, the fellow- 
ships were discontinued during the} 
war and were not resumed until this go, 
year. ~ 
* * * 
oro 
H. R. .Ruusi, partner in Ruusi- fis 
Vivian Oil Co., has been appointed to § pri, 
a directorship of the Peninsula Bank § spj 
at Ishpeming, Mich. LeRoy S. Vivian § jan 
is the other partner in the company. f ¢jq; 
This Independent has replaced old § foy 
equipment with new pumps and un- §¢h, 
derground tanks during the past§he 
year. na 
; i na 
Alfred Panepinto, of Sun Oil Co.'s 
public relations department, has or-§Sin 
iginal paintings on exhibit this month § sal 
at Germantown High School, Phila- § Mi 
delphia. Highlights of Mr. Panepin- 
to’s subjects are oil derricks, refin- 
eries, research laboratories, pipe lines ' 
tankers, storage tanks and other in- ‘ui 
stallations. He comes from a fam-§ 
ily of artists—brothers, sister an Ka 
mother all participate in some phast Mr 
of art. 
el 
he 
W. A. Munro, president of Ri ll@ i pe; 
Oil Co., Rolla, N. Dak., reports the ‘ol-§ 4. 
lowing recent expansion moves bY §ch 
Rolla Oil: two new trucks, new truck 
tank, 17,000 gals. additional bulk 
plant storage and a $5,000 service sta ( 
tion improvement. ... A. E. Munroe @ Sy 
is secretary-treasurer of the 25-)ea! é 
old company. Sti 
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ABOUT OIL PEOPLE 


Five Tide Water Associated Oil 
Co. men have been elevated from as- 
sistant vice presidencies to vice presi- 
iencies. Promoted are: H. T, Earl, 
H. B. Haney, R. K. Kelly, G. R. Kin- 
ter and J. E. Roth. . .Mr. Earl is in 
charge of purchases and exchanges 
of crude and products to supplement 
the company’s western division pro- 
juction. . .Mr. Haney is manager of 
transportation, western division. 

Mr. Kelly has been manager of the 
marine operations of the eastern di- 
vision. ._Mr. Kinter has been man- 
ager of the Mid-Continent division’s 
manufacturing department since 1937 
and, since 1934, vice president of Tid- 
al Pipe Line Co., a Tide Water sub- 
sidiary. . .Mr. Roth became produc- 
tion manager of the Mid-Continent 

livision in 1940. 

Walter J. Jacobson has been named 
sales agent at Avon (Calif.) for Tide 
Water Associated. He replaced Ho- 
bart Young who has been named sales 
agent for Eugene, Oregon. 

Mr. Jacobson started with Associ- 
ated in 1936 as a clerk in the Stock- 
ton (Calif.) sales department. Be- 
his Avon assignment, Mr. Ja- 
obson was service station supervisor 
in Honolulu. 





fore 


* * * 


John J. Stanko has been appointed 
manager of the asphalt processing di- 
vision of Douglas Oil Co. ot Cali- 
fornia. 


Harold E. Bryson was named man- 
ager of a newly-created department 
for the sales of waxes and related 
products, Sinclair Refining Co. ; 
His successor as manager of bulk lu- 
bricating sales, New York, is E. P. 
Shipley, former area manager at At- 
lanta, Ga... . Mr. Bryson joined Sin- 
lair at Kansas City in 1920. After 
four years in the sales department 
there, he moved to New York where 
he suecessively served as assistant 
manager of lubricating sales and 
nanager of bulk lubricating sales. 

Mr. Shipley first started with 
Sinclair in 1920 at Chicago and held 
sales positions at Omaha, Denver and 
Minneapolis before going to Atlanta. 


* * * 


New service station has been ac- 










juired by Dean E. Pittenger, owner 
f Dow Dewey Oil Co., Wichita, 
Kans. A 27-year jobbing veteran, 
Mr. Pittenger is active in the Inde- 
pendent Business Mens Assn., Ex- 
hange Club, Hi-Twelve Club, Cham- 
ber of Commerce, Kansas Oil Mens 
As-n., Midian Shrine and Hillside 
‘hristian Church. 


* * * 





(. A. Breen, former president of 
Sylvestre Oil Co., has been appointed 
lanager of bulk sales for Esso 
Standard Oil Co. 


May 18, 1949 
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When the Trojar 
Horse providec 
perfect protection 
to deliver armed 
Greeks safely in- 
side the fortress of 
Troy— it paid off 
with ao great vic- 
tory (not to men- 
tion Helen 
of Troy!) 
Agamemnon 
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Products for Safe Delivery 







Inland Steel Containers — Sturdy, leakproof; 
in capacities from 3 to 55 gallons, with out 
standing structural and design features for 
added strength Available with your own 
trademark lithographed in full color. 


INLAND STEEL CONTAINER (CO. 


6532 South Menard Avenue, Chicago 38, 


Contatner thre ctalésts 





CHICAGO ° 


It's better to ship 


by shipping them to your customers in 


INLAND STEEL 
CONTAINERS 


The quality control which governs your 
production is extended beyond your 
plant — right to the customer — when 
you ship in Inland Steel Containers. 

Strength, color, purity and other spe- 
cial qualities of your products arrive 
unimpaired. Tested linings safeguard 
products that need special protection. 
Your customers appreciate this extra 
protection which gives them full measure 
and full quality—in anything from the 
thinnest liquids to semi-solids. 

Select your drum or pail from our 
standard line — or let us solve your spe- 
cial problem in our laboratories. Write 
for complete details. 


oP-.10 


Illinois 
Plants at: 


JERSEY CITY © NEW ORLEANS 


in steell 
77 

























































PUT YOUR NAME 
OUT IN FRONT 


e 

@ Now! Sell your name as well as 
your product with these permanent 
brand name signs designed for 
use on gasoline pumps 


durable porcelain 
wear off. Easily 
always bright and _ colorful. 
Furnished in any shape, size, quantity 
or color, will design to your 


finished in 
won't fade or 


Thev're 
enamel! 
cleaned 
we also 
spe ifications. 

Write 


present 


for prices. Let us duplicate your 

design or send us a sketch: 
number of colors and quan- 
Do it today! 


show size, 
tity. 





PORCELAIN ENAMEL FINISHERS 


3221 W. 30th Street, Chicago 23, Ilinois 
Bishop 7- 3221 
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“40 Great Years— 
the Story of Oil's 


Competition’ 
hy 
| Warren C. Platt 


Reprints of the above article. 
which first appeared as a feature 
story in the 40th Anniversary 
Issue of NATIONAL PETROLEUM 
NEWS, are now available. 


Single Copies $ 25 
50 copies 10.50 
100 copies 20.50 
500 copies 90.50 
1000 copies 165.00 
5000 copies 775.00 
10,000 copies 1500.00 


Already in its second printing, 
the article is receiving an enthus- 
iastic reception by oil men every- 
where. 


WRITE—WIRE—TELEPHONE 


Reprint Department 
NATIONAL PETROLEUM NEWS 
1213 West Third Street 
Cleveland 13, Ohio 


ORDER TODAY 

















ABOUT OIL PEOPLE 





After 45 years of 
service with Esso 
Standard, during 
which he _ rose 
through various 
positions 
pany’s manufac- 
turing operations 
to the post of vice 
president and as- 
sistant to the 
president, J. R. 
Carringer retired 
on May 1. During 
World War II he 
was responsible 
for conversion of 
Esso’s six refiner- 
ies to wartime op- 


in com- 









erations and the greatest output in company’s history. Mr. Carringer (left) is seen 
here receiving an award from M. J. Rathbone, Esso president 


Frank E. Schuerman, senior part- 


ner in Frank E. Schuerman Co., re- 
ports the purchase of approximately 
three acres of river front for future 
expansion and the addition to truck 
fleet of two metered fuel oil deliv- 
ery trucks. Company was organized 
on Jan. 1 this year to distribute 
“Fesco” petroleum products from its 
Cincinnati headquarters Junior 
partner and sales manager is Frank 
T. Schuerman. . Frank E. is direc- 


tor and president of Family Bldg. & 


Loan Assn. and director in South- 
west End Bldg. & Loan Co. and also 
holds interest in: Ohio Petroleum 
Marketers Assn., National Small 
Business Men’s Assn., Business and 
Professional Men’s Club, Cincinnati 
Oil Club and Delhi Township Civi 
Club. 

Plans for construction of a new 
service station have been laid by L. 
R. Gates Coal Co., Inc., oil jobber- 


ship at Hopewell, Va., 
L. R. Gates, president. . 
treasurer of the 
Gates. 


according to 
. Secretary- 
company is Olin R. 


Twelve Union Oil Co. 
employes have feature 
company short, ‘Prospects 
limited,” produced to tell the 
of the company’s annual _ report. 
They are; Reese H. Taylor, presi- 
dent; W. L. Stewart, Jr., executive 
vice president; A. C. Rubel, vice 
president; A. C. Stewart, vice presi- 
dent; H. W. Sanders, vice president 
and treasurer; R. D. Gibbs, vice pres- 
ident; C. E. Swift, vice president; 
Sam Grinsfelder, vice president; Irv- 
ing J. Hancock, comptroller; Homer 
Reed, chief engineer; Dr. Clyde Berg, 
research department; and Mrs. Mar- 
jorie Adams, secretary to W. L. 
Stewart, Jr. 


officials and 
in the 
Un- 
story 


roles 





New 
New Englan 
Maine: 
rison, Jr., 


Texas Co.; F. 


vice 


officers in three 
1 District, 
Information Committee, 


Edward Fallona, 


leaders 


Coakley, 
Putnam 
Vacuum. 
Massachuse 
V. Brown, 
Barrett, 
Water 
Esso Standar 
Doyle, Esso; 
Oil; 
S. Austin, Te 
we 
solido, 
lantic 


Gulf; 


New Hampshire: vice chairme! 
E. D. Mills, Socony; H. H. Eubank, 
Texaco; I. L. Langmaid, Gulf; J. S. 
Boggs, Tide Water. Area leaders 
H. G. Skinner; J. W. Hinds, Tid 
Water; A. C. Gorham, Socony; G. E 
Hill; J. E. Whitcomb, Socony; George 
Roddy, Esso; P. F. Gosselin, Moto! 
Mart; D. M. Freeman, Socony; Harry 
McDuffie, American Oil. 

Harry W. Hughes is now in charg 
of the industrial division and G. ¢ 
Elrod in charge of the wholesale 
vision at Golden West Oil Co., Roya 
Oak, Mich. H. Paul Templeton, 
president and general manager 
ports that two new trucks have tf 
added to the fleet and that present 
headquarters are now being remod 
eled. Mr. Templeton was _ recentl) 


elected president of the 
+ ae 


ward Shrine 
ton is vice 


is secretary 


R. T. Piehl, 
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G. H. Atkinson, Shell; 
Curtis, Gulf Oil; 


tts: vi 


iated; 


chairmen—P. 
Sun Oil; 


Henry 
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Oil 
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Shell Oil. 


Arthur 
Ross, 
ice chairmen 


G. Jimenez, 
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H. Har- 
E. A. Spencer, 
O. Smart, Webber 


Oil 


Lapham & Brown; G. 
Shell; J. 
Assoc 
d. Al 
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Williams, 
‘ea leaders J. 


Area 
L. 
Oscar Clement, Gulf 
A. A. Patterson, Pineland Oil; J. F. 

Texaco; 
Bros.: 


V. 
Putnam 
Socony 


G. 
H. 
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Stanley Panek, Stanle) 


xaco; 


Belding, Socony; ¢ 


ww. #. 


Refining. 


H. B. Sabin, 


Van Haagen, 


manager. 
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ascinating facts 
about your business 


(Here are a few interesting things about oil and oil people 
to help you “talk up” the oil business to friends and 
customers. The better people understand your industry 


the better they'll think of you.) 






If the circus trapeze artists look happier these days, oil people can take 

a bow. Rope burn, long an occupational ailment of aerial performers, is now largely 
a thing of the past —thanks to a tubular sleeve of wicking that protects the 
performers from the burning, abrasive action of manilla ropes. Wicking is the 





































oe material used in central draft lamps, oil stoves and portable oil heaters —one 
more of the thousand and one products produced by Petroleum. 
of the 
lustry 
- : redit the oil industry with the first real advance in surveying methods since 
ar- 
aaell e Pyramids. For 5000 years, the shape of the earth’s surface has been measured 
r Oil: vith rod and level—by men working their way on foot through snow and 


Ave blistering heat. Comes now the answer to a surveyor’s dream —an auto-drawn 
L. V.§ elevation measuring device which permits travel in comfort, helps cover up to 
Gulf; sixty miles a day compared to eight miles averaged with traditional methods. 
J. F.§ Chalk up one more exhibit in the record of Petroleum’s Progress. 

tnam, 

















cony- 
v 
G. Scientists predict that two million acres of land now lying idle in the Southwest 
G. H. can now be brought back into production — with the help of new soil fumigants developed 
Tid by oil. Slated for rough treatment at an early date are the nematodes— which attack 
liams, thousands of plant species, including tomatoes, cabbage, corn, tobacco and citrus 
bas Here is a — 7 how oil research helps farmers produce more of 
m; ©. your urgently needed food, 
Gulf g® Y - 
eSC0- Gv /r — r - a PP 
6 ACE Oi exploration is now taking to the air with an amazing airborne magnetic ‘ aos Pat \y ,- ~ 
— levice. So sensitive that it measures one part in 50,000 of the earth’s magnetic \T \™_—"w, 
bank, | tensity, this new device speeds up exploration a thousand fold. Immense stretches “7 P o™ ‘ 
J. SB of ocean, impenetrable mountains and bleak arctic tundra, where great new b » Ms: ~“ 
ders: reservoirs of oil may lie waiting, can now be expected to give up their secrets re 
Tide n the foreseeable future. aR 
G. E f 
ame y “ AS) Next time somebody mutters a warning about the end of oil supplies being 
eat j ih imminent, here are some facts vou can offer: Since 1859, when oilmen first 
, / \ P ag? {Aj began to punch and drill holes into the earth, they have found some 128 billion 
f ae ig barrels of crude oil, of which 58 billions have been produced. They re finding 
{ z = | more all the time, faster than we're using it up right now. And scientists 
\ 7 3 / estimate that if present supplies should ever be depleted, oil shales and coal 
my ‘ \ / ® j deposits would assure adequate supplies of liquid fuels for at least 1000 years 
: ’ j 
le d ge’ 4 y/ 
Roya F \y 
let on, _— a > = = SS Do you have any interesting ———— 
¥" ¥ _ facts — ay nag phe i] I d 
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ABOUT OIL PEOPLE 


Frank S. Cannon, Pan American 
Petroleum Corp. division manager for 
Mississippi, was inducted into ODK, 
national honorary leadership frater- 
nity, during ceremonies held at Tu- 
lane University by the Tulane chap- 
ter. Mr. Cannon is an officer of the 
Mississippi Petroleum Industries 
Committee. 





Mr. Askew 


Sunoco has 
made some 
changes in its 
manu facturing 
division. Louis B. 
Wells has been 
appointed man- 
ager of Sun Oil 
Co.'s Marcus 
Hook refinery 
succeeding - An 
drew W. Mac- 
Murtrie, who is 
retiring. Charles 
EK. Maschal has Mr. Maschal 
been named as- 
sistant manager 
superintendent. 

Mr. MacMurtrie, retiring after 39 
years of service for reasons of 
health, rose from laborer to refinery 
manager. 

Mr. Wells started work at Marcus 
Hook in 1923. He became assistant 
superintendent in 1933 and superin- 
tendent in 1944. 

Mr. Maschal joined the company in 
1933. He became assistant superin- 
tendent in 1944 and administrative 
assistant superintendent in 1947. 

Mr. Askew has been assistant su- 
perintendent at Marcus Hook in 
1944. He started to work for Sun in 
1931. 


and W. T. Askew 


* + + 

Percy W. Close, who has_ pur- 
chased more than 1,000 miles of pipe 
line right-of-way for Standard of 
Ohio and for the government since 
1937, has become a part-time con- 
sultant for the new Mid-Valley Pipe 
Line Co., of which Sohio is part 
owner. In taking the new position, 
Mr. Close is retiring from Standard 
of Ohio after 45 years with the com- 
pany. 

From 1904 to 1937 he held various 
positions in the marketing depart- 
ment, including manager of the 
Cleveland division. When  Swhio 


pipe line department in 
1937, Mr. Close transferred to it. 
During the war he helped obtain 
rights-of-way for the Big Inch line. 


* * * 


formed a 


William C. Kinsolving, president of 
the newly-organized Mid-Valley Pipe- 
line Co. (see NPN April 27, p. 19), is 
a 25-year pipe line veteran who is 
also president of Sun Pipe Line Co. 
and Susquehanna 
Pipe Line Co. He 
directed con- 
struction of the 
two latter lines 
and was named 
to head both in 
1947. In 1942, he 
went to Wash- 
ington as assist- 
ant director of 
transportation for 
PAW. There he 
was prominent in 
planning and 
constructing the 
“Big Inch.” Later he was commis- 
sioned a colonel in the Army Corps 
of Engineers and played a major role 
in building the China-Burma-India 
pipe line. 





Mr. Kinsolving 


> * * 


L. A. Cranson has been re-elected 
president of Oil Producers Agency 
of California at the annual meeting. 
He is executive vice president and di- 
rector of Honolulu Oil Corp., San 
Francisco. 

Other officers elected are: H. E. 
Woodworth, Safe Oil Co., Bakersfield, 
first vice president; R. A. Grant, Ful- 
lerton Oil Co., Los Angeles, second 
vice president; W. H. Geis, petroleum 
engineer, Los Angeles, third vice 
president; C. A. Johnson, Holly Oil 
Co., Los Angeles, fourth vice presi- 
dent. 

Rush M. Blodget was _ re-elected 
executive vice president. He has 
managed the association since its or- 
ganization in April, 1931. 

W. A. Russell, Seaboard Oil Co., 
Los Angeles, was re-elected secre- 
tary-treasurer and Verne Harrell, 
Bankline Oil Co., Los Angeles, was 


re-elected assistant secretary-treas- 
urer. 
The following directors whose 


terms had expired were all re-elec- 
ted: L. L. Aubert, H. A. Bardeen, W. 
S. Fisher, Earl Fleisher, Jos. H. Gilli- 
land, R. S. Lytle, Howard C. Pyle, E. 
E. Pyles, C. C. Spicer, UCaurence I. 
Weill, Wm. C. Whaley, Lloyd Wil- 
liamson. 


‘* * * 


Herman Feldman is president and 
Harry J. Decker is secretary-treas- 
urer of Jefferson Oil Co., Saginaw, 
Mich., which has installed an asphalt 
driveway at its main service station 
in Saginaw. The company will mark 
its 10th anniversary in May. Mr. 
Feldman represents Jefferson Oil on 
the Saginaw Board Of Commerce. 












Lubrizol Corp. has elected Clyd: 
H. Britten, vice president in charg 
of manufacturing to the board of di- 
rectors. With Lubrizol for the las 
three years, Mr. Britten was formerly 
with Shell Oil, where he was manags 
of product applications and develoy 
ment in San Francisco. 

* * x 

A group of Midwest oil men at- 
tended a testimonial dinner in Min- 
neapolis honoring T. B. Murphy o: 
Deep Rock Oil Corp. before he left 
company’s Minneapolis office to take 
up new duties in Chicago. 

* * * 

Victor Chancellor, production su- 
perintendent for Sinclair Prairie Oil 
Co. at Drumright, Okla., left April 
20 for Venezuela where he will as- 


sume _ production superintendent 
duties for Sinclair Oil & Refining 
Co. in eastern Venezuela. He re- 


places John W. Stoker who will re- 
turn to Sinclair Prairie in the Mid- 
Continent. ... W. S. Gullette re- 
turned to Venezuela April 23 after 
a short business trip to the U. S. Mr. 
yullette is on loan from Sinclai1 
Refining Co. to Sinclair Oil & Refin- 
ing of Venezuela where he has 
charge of construction of the refinery 
now going up at Puerto de la Cruz 
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YOUR BRAND \g 





bring 
them 


STRAIGHT 
to your 


station 
with 





ATIONAL pumps 


Choose from these pop- You attract business fast when your brand name and trade mark stand 
ular hose extension out big and bold in National's extra large curved glass display panels. 
types. The new National ‘‘60” series pumps are the only low pumps on 


the market today, offering you this exclusive, strong sales building 
display feature immediately above the visigage dial, 
where it does the best job. 


NATIONAL ‘62"° LOW PUMP 
nylon cable type hose extension 
serves cars up to 12 feet away. 
And the mechanical superiorities of National’s 60" Series 


NATIONAL "64" LOW PUMP ; ner 
low pumps allow you to give the fast, accurate, efficient 


semi-concealed hose extension 


serves cars up to 14 feet away. service that builds repeat sales and increases profits. 
NATIONAL ‘'66"" LOW PUMP Yes, successful service station operators from coast 
reel type hose extension serves to coast are discovering that it is good business: 


cors up to 13 feet away. : mine b te 
ro install new Nationals beside Nationals. 


NATIONAL A-38H HIGH PUMP a en : ai 
lo replace Nationals with later Nationals. 


serves cars up to 15 feet away. 





To change to Nationals for greater sales appeal. 












All National ‘60'' Series low 
pumps are designed to blend per- 
fectly with the National ‘38"' Series 
high pumps now on your islands. 


NATIONAL PUMPS, Inc. 


General Offices: CINCINNATI 23, OHIO 
Factory: 1600 Wabash St., Fort Wayne 1, Ind 


Pacific Coast Division Office: 1190 28th St., 

OAKLAND, CAL 

Olympic Bivd., 
LOS ANGELES 23, CAL. 

Export Office: 8 So. Michigan Ave., 

CHICAGO, ILL 


Give your station the ‘“‘New National Look.”’ Send 
today for descriptive booklet giving 
complete specifications. 












Branch Office 





3605 East 


Model ‘'62”" 
Low Pump 





H. V. Kaltenborn, the ‘“‘Dean of 
American News Commentators,” 
has “‘starred’”’ on Pure Oil News 
Time for ten years. 


Pure Oil News Time 
Rounds Out Ten Eventful Years 


on the Air... 


This month, Pure Oil celebrates the Tenth Anniversary 
of its radio program, ‘Pure Oil News Time.” 


The program, featuring the ‘Dean of Commentators,” 
H. V. Kaltenborn, and Richard Harkness, distinguished 
Washington correspondent, has consistently ranked in the top 
brackets among news programs when rated by independent radio 
polls. It is broadcast five nights each week on an NBC network. 


Right from the very first broadcast, this program has had the 
primary purpose of supporting Pure Oil jobbers and dealers. It is 
designed to back up their selling on the driveway and at the island 
... build station traffic .. . increase dealer prestige . .. make 
Pure Oil products better known and therefore easier to sell. 


More than 2200 broadcasts, more than 4500 commercial 
messages have been devoted to this objective in the ten-year period. 


Continuity and quality of advertising—not only in radio 
but also in year-round highway posters, station displays, 
and other sales-building materials—are the cornerstones 
of Pure Oil’s advertising support. 


And that’s one big reason why jobbers and 
dealers—as well as motorists in 25 states— 
appreciate the full meaning of our slogan: 


Richard Harkness, ace 
Washington newsman and 
NBC commentator, is heard 
on the program each 
Tuesday and Thursday. 


Lyle Van, genial com- 
mercial announcer, has 
made “Be sure with Pure”’ 
a household phrase. 


TUNE IN PURE OIL NEWS TIME, 7:45 P.M., EDST, MONDAYS THROUGH FRIDAYS, NBC STATIONS 








